

















EVEN IN THE CAR OF CARS 


THERE’S A DIFFERENCE The deep sense of personal pride and 
happiness in owning a Cadillac is a 
rewarding experience . . . for Cadillac is 
truly the “car of cars.” 


But, even in the “car of cars” there’s a 

difference ... When you purchase a Lone 
Star Cadillac, you can rest assured that it 
has received expert attention in preparation 
for your years of driving satisfaction and 
comfort .. . a Lone Star Cadillac assures you 
of the finest maintenance service anywhere .. . 
for Lone Star service craftsmen are qualified as 
no others to service the “car of cars.” 


For those who desire extra distinction in their 
Cadillacs, Lone Star offers a complete custom styling 
service. Special body treatments by our artisans in metal 
add length and glamour to every line. . . luxurious inte- 
riors in fabulous fabrics and colors add a new pleasure 
to owning a Cadillac. 


But, perhaps the greatest difference of all is in the sense 
of confidence Lone Star Cadillac owners feel . . . for they 
know that Lone Star, Dallas Cadillac Dealer, is full 
worthy of the responsibility demanded in selling and 
servicing the car that is the standard of the world...a 
Lone Star Cadillac. 














LONE STAR CADILLAC CoO. 


Entire 2300 Block Ross Avenue, Dallas, Texas 
Open daily 8 a.m. ’til 9 p.m. — closed Sundays 
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The new home of Albert’s of Dallas, 
“plon fashion apparel store at Elm and Stone 
Streets, was a familiar downtown landmark 
Ww i th M : A X of vintage design until completely transformed 


PORC L Al N by a modern facade of architectural porcelain 


ENAMEL 


enamel by McAx identified by McAx stainless steel 
and plastic illuminated signs. Designers: Buros and 


Buros, Architects and Engineers, Phoenix, Arizona. 


Contractors: Construction Division, Albert’s of Dallas. 
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DALLAS 10, TEXAS 





628 THIRD AVENUE 


ENGINEERS, DESIGNERS and MANUFACTURERS of PORCELAIN ENAMEL, PLASTIC and NEON SIGNS 
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HE purchase of “Sir Bredwell,’ Champion of the Omaha Exposition, by 

Colonel C. C. Slaughter for $5,000 about 1898 represented the highest price 
known to be paid for an animal of that kind up to that time, The story that ran 
with the above photograph about 1900 stated that Col. Slaughter had since re- 
fused $7,500 for the bull, wanting him for his immense herd of Herefords in 
West Texas. A silver dollar was a valuable piece of change in that era — and 
even in 1910 the nickel barbecue provided enough profit incentive for E. H. 
Bryan to start Bryan’s Smokehouse in a one room frame building at 304 South 
Beckley. In those days, the present owner, William J. (Red) Bryan spelled his 
father after school. He also watched the price of a barbecue sandwich “sky- 
rocket” to ten cents and even higher in the last days of World War I. Today, 
Red Bryan’s Smokehouse occupies an imposing Western Type Building at the 
corner of Llewellyn and West Jefferson where 80 employees are busy serving 
this pioneer firm’s clientele. Hereford Bulls have also gone up in price and it 
is not uncommon for Champions to sell upwards of $50,000 and some sales have 
gone into six figures. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 
in the Dallas Southwest. 
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NOW, YOUR TRUST 
AFFAIRS ARE 

OMI MIS TERED 
IN THESE BEAUTIFUL 
© of SURROUNDINGS 


Another reason why it pays 
YOU to do business with the 
FIRST IN DALLAS 


Trust facilities at First National have grown to 
become a very large and specialized operation. 
Many people — experienced in taxation, insurance, 
investments, and trust administration, as well as 
banking — are engaged in the business of managing 
property such as yours. 


Now, into this picture of seasoned Trust Manage- 
ment come new reasons for your doing business 
with the First in Dallas: Beautiful new Trust 
Department quarters, every comfort, every 
convenience, every privacy you would ask. All to 
make your visits more pleasant than ever before. 
Today, Trust services at the new First are, in 
every respect, among the finest. 


We believe your visit with First folks, in our 
comfortable and modern hew home, will tell you 
more of new First service than a thousand words. 
Come in soon and see... and discover the 
prestige that’s yours when you bank at the 
First National Bank in Dallas. 





Wherever you go... 
folks know the First in Dallas 
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By DALE MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation’s Capital 


REPORT TO 


DALLAS 







In the Wake of the Winds 


Wasuincton is always re- 
sponsive to disaster. As the seat of gov- 
ernment, it is sensitive to the calamities 
visited upon other sections of the coun- 
try, for both Congress and executive 
agencies are aware of their responsibilities 
to marshal whatever resources are at their 
command to succor 
those areas which 
are suddenly devas- 
tated by storm and 
flood. Thus the ap- 
palling catastrophe 
suffered by New 
England, in the most 
damaging flood ever 
recorded in the na- 
tion’s history, pro- 
duced immediate re- 
percussions here in Washington. 





DALE MILLER 


For a time it appeared that Congress 
might be recalled in special session to deal 
with the problem, but after hurried tele- 
phone conferences between Administra- 
tion officials and Congressional leaders in 
various parts of the country it was deter- 
mined that the President possessed suffi- 
cient emergency powers to cope with the 
situation until longer range plans could 
be developed in the next regular session. 
A number of government agencies then 
plunged into the enormous program of 
reconstruction, with the heaviest responsi- 
bilities gravitating, as usual, to the effi- 
cient Corps of Engineers. The work of 
rebuilding is now underway, and will con- 
tinue for months and years to come, for 
the task of rehabilitation has been de- 
scribed as the greatest to confront any 
people since the time of Noah. 

Myraid thousands of words and pic- 
tures have depicted as best they could the 
utterly indescribable human distress and 
economic ruin which have been suffered, 
principally in New England but also in the 
Middle Atlantic States. But whatever un- 
derstanding the American people may 
have acquired of the gigantic dimensions 
of the tragedy, there is still a serious as- 
pect of the catastrophe which is yet to be 
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fully comprehended and _ experienced. 
That aspect has to do with the extent to 
which this fateful tragedy will ultimately 
influence the social and economic destiny 
not only of New England but of other sec- 
tions of the nation as well. 

Scarcely had the flood waters subsided 
when a story in a New York newspaper 
stated that at least one Southern State had 
dispatched emissaries to New England in 
an effort to lure stricken industries from 
their prostrate homeland, and that others 
were preparing to do so. While New Eng- 
land Governors were denouncing such 
practices as ghoulish, Southern Gover- 
nors were prompt to deny that they were 
engaging in any such industrial piracy, 
and as evidence of good faith they ap- 
pealed to their people to contribute gen- 
erously to assist in the rehabilitation of 
the New England economy. 

To whatever extent this incident may 
have been true or exaggerated is immate- 
rial, since it is only another manifestation 
of a problem which has been besetting 
New England for the past few years. One 
of the most significant evidences of a 
changing national economy has been the 
industrial migration from New England to 
the South, a migration which has been in 
progress for some time. Its significance 
was the subject of an article by this ob- 
server in DALLAS magazine only five 
months ago. Commenting on the factors 
which indicate that the industrialization 
of the South is beginning to come of age, 
the article observed: 

“The principal manifestation of this in- 
dustrial metamorphosis of the South has 
been supplied by the migration of the tex- 
tile industry from New England. Literally 
hundreds of mills in New England have 
shut down in recent years, while in the 
South, from the Carolinas to the Gulf, 
new mills have shot up like mushrooms. 
And — just as a rock dropped in a quiet 
pool will produce widening concentric 
circles — this textile movement is having 
the effect of stimulating further indus- 
trial development. Many communities 


throughout the South which have been 
steeped in the languor of an agricultural 
economy for many decades are today 
humming with the activity of new indus- 
try. And there is abundant evidence that 
the trend toward industrialization is likely 
to be accelerated in the years ahead.” 

If this migration of industry from New 
England to the South has been underway 
for some time as a result of the normal in- 
fluence of economic forces, it seems clear 
that it will receive an impetus as the re- 
sult of the catastrophic forces of nature. 
If many manufacturers were persuaded 
solely by economic consideration to aban- 
don productive plants in New England 
and erect new factories in the South, it 
would appear that many of those who 
stayed behind will now be constrained to 
join the great migration, rather than to 
spend manifold millions of dollars in the 
reconstruction of damaged facilities in 
their old locations. 

Their decisions will be further influ- 
enced by an awareness of the grim prob- 
ability that this first great disaster may not 
be the last. Many informed scientists be- 
lieve that vast atmospheric and climatic 
changes are creating a “hurricane alley” 
along the Atlantic seaboard, and certainly 
it is true that these coastal States have 
been buffeted repeatedly by hurricanes in 
the past few years. If these suppositions 
are true, then the prospects for the future 
are fearsome indeed, since the heavily 
populated and industrially congested Mid- 
dle Atlantic and New England States are 
more susceptible than other areas to enor- 
mous devastation from recurrent floods. 





Hurricane alley: The whims of 
Nature may be altering the eco- 
nomic pattern of the nation. 





Moreover, the high density of population 
and industry in the Northeast makes flood 
prevention programs inordinately more 
complicated and expensive than normally 
would be the case. 

This is not to suggest that the ravaged 
Northeast will become an industrial ghost- 
land; it is already rebuilding, and the 
foundations of its economy are sturdy. 
But the migration of its population and 
industry has been steadily in progress for 
years, and the vast devastation left by 
the flood can scarcely fail to accelerate the 
trend. Whatever may be said of the cour- 
age and fortitude of its people, the dis- 
aster it has suffered could well have pro- 
vided the coup de grace to the decline of 
its industrial eminence. 




































































by Thad Ricks 


There's no question about it— 
in October the mightiest single expression 
of the people of Texas is centered in Dal- 
las. That, naturally, would be the State 
Fair of Texas, now in its 70th big year. 

Although folks in the hinterlands are 
still wont to refer to the nation’s largest 
annual exposition as “the Dallas Fair,” 
the influence of the Fair and participation 
in its activities spreads throughout the 
length and breadth of the Lone Star State. 


The statewide aspect of the great expo- 
sition is apparent on such days as Rural 
Youth Day, when over 3,000 yellow 
school buses bring an estimated 100,000 
farm and ranch youngsters to the fair 
from every corner of Texas, some travel- 
ing over 600 miles and spending all night 
on the road, just for their day at the Fair. 
The emphasis on the problems of Texas 
as a whole is reflected in exhibits such as 
the colorful Agricuture Show, prepared 
and presented by the Fair in collabora- 
tion with the far-flung Texas A&M Col- 
lege System. 

The importance of the Fair as a me- 
dium to demonstrate talents learned in 
schools from all sections of the state is 








demonstrated by the Fair’s spectacular 
Music Festival—co-sponsored by the Fair 
and the Texas Music Educators Associa- 
tion. The festival parades over 4,500 out- 
standing high school musicians across the 
turf of the Cotton Bowl in a tuneful re- 
view. 

The State Fair of Texas in recent years 
has even become more than just a Texas 
fair. People from neighboring states— 
Oklahoma, Louisiana, Arkansas — spill 
across the borders of the state at Fair- 
time. And visitors come from virtually 
every state in the union as well. The 
State Fair of Texas is unique—almost like 
a world’s fair wrapped up in 16 days— 
certainly much different from the usual 
picture brought to mind by the treatment 
of state fairs in books and by the movies. 

The Fair’s great value as an economic 
stimulant to Dallas business is incalcu- 
lable; as a means of making the people of 
Texas Dallas-minded, it is priceless. 

Department stores, filling stations, res- 
taurants, hotels, tourist courts, business 
of every kind in general benefits either 
directly or indirectly from the crowds 
brought to Dallas by the Fair. 

Lots of out-of-towners do their shop- 
ping in Dallas while in the city to see the 
Fair, and countless others go “window- 
shopping” at the exposition and go on a 
buying spree afterwards. 

Illustrative of the regional scope of the 
fair and its national importance, it is con- 
sidered to be the only annual exposition 
among U.S. fairs that can hold its own 
with the giant Canadian National Exhibi- 
tion in Toronto, the Fair with the largest 
attendance in the western hemisphere. 

The State Fair of Texas proves a good 
runner-up on the score of attendance, 
which is, of course, considerably larger 
than that of any other U.S. fair. And on 
the basis of the variety and quality of 
entertainment and educational features 
offered, the Texas Fair deserves to be 
rated tops in any league. 

Last year, the Dallas Fair pulled in 
2,506,463 people for its 16-day run—a 
figure more than twice as high as the total 
attendance of any other annual U.S. fair. 

This year the Fair looks to a bigger 
and better exposition, as usual, with an 
additional evening added to the program, 
making the Fair period 16 days and 17 
nights. 

The Fair will depart from the usual 
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Saturday morning opening time and will 
launch the 1955 exposition officially at 
5 p.m. Friday evening, October 7, pre- 
ceded by the traditional parade through 
the streets of downtown Dallas at 3 p.m. 

Southern Methodist University’s Mus- 
tangs open the SMU home football sched- 
ule with the University of Missouri Tigers 
that night in the Cotton Bowl. There will 
be performances of all regular shows and 
the Fair will be in full swing all over the 
187-acre, $35,000,000 fairgrounds. 

The first Saturday of the Fair, October 
8, football fever will really take over. It’s 
the day of the big game between the Texas 
Longhorns and the Oklahoma Sooners— 
a contest that for many years has held 
the spotlight as a top feature of the Fair. 
The two teams will meet a 2 p.m. before 
a capacity crowd of 75,504 fans. 

The 1955 State Fair has assumed an 
international aspect which will give the 
exposition even more of a world’s fair 
appearance. 

The “global look” for the Fair is char- 
acterized by one of the most important 
new exhibit projects—the fabulous Inter- 
national Center, which will occupy one 
entire wing of the huge General Exhibits 
Building, second largest building on the 
fairgrounds. 

There will be exhibits by nine foreign 
countries—Japan, Belgium, India, Egypt, 
Sweden, France, Great Britain, Finland 
and the Federal Republic of Germany 
(West Germany). 

First foreign representation at any U.S. 
annual Fair came in 1949, when the State 
Fair of Texas pioneered in the field with 
exhibits by Great Britain, the Philippines 
and Belgium. This year, Dallas will see 
more foreign exhibits than any state fair 
in America has ever had. 

Representative products to be exhibited 
include delicate table crystal from Bel- 
gium, precision built cameras from Japan, 
textiles from India, hand tools and cutlery 
from Germany. Sweden plans to show 
busines machines, sewing machines, high- 
powered rifles, clocks and gift items made 
of glass, copper, brass and ceramics. 

Adjacent to the International Center 
will be a series of model rooms decorated 
with furnishings and art objects collected 
on a world-wide shopping tour by Wil- 
liam Parker McFadden, Dallas interior 
decorator. 

Tying in with the international theme, 
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the rooms will illustrate how Texans can 
be “at home with the world” surrounded 
by articles from over the globe. 

In addition to the governmental exhibit 
in the International Center, Japan will 
also have a commercially sponsored ex- 
hibit in the Women’s Building. It will be 
sponsored by the Japan Trade Center. 

The Women’s Buildings, completed last 
year and one of the nation’s largest com- 
pletely air-conditioned exhibit halls, will 
have additional international flavor. 

Exhibits will illustrate cosmopolitan 
buying with wares of interest to the ladies 
from many different countries. The world 
as a market place will be suggested by 
fashion ensembles which for example 
might consist of a British tweed suit, 
belted by Italian leather, shoes from the 
bench of a German cobbler and the whole 
outfit topped by a Paris hat. 

Demonstrating that Texas can keep up 
with style trends anywhere will be the 
blue ribbon fashions created by Texas 
manufacturers and chosen in statewide 
competition by the Women’s Department 
of the Fair and Dallas Fashion Arts, 
Inc. The fashions — ranging from ball 
gowns to dude ranch attire—will be mod- 
eled in free style shows in the Women’s 
Building several times daily. 

The influence of the Mexican and 
Spanish heritage of the Southwest on 
daily living will be exemplified by the 
decorations for a model living room and 
dining terrace sponsored by the Dallas 
Branch of the American Institute of Dec- 
orators in the Women’s Building. 

Prize-winning buildings ‘designed by 
leading Texas architects will be seen in 
photographs and floor plans to be dis- 
played in the “Architecture 55” exhibi- 
tion. 

The competitive division of the Wom- 
en’s Department, for the familiar exam- 
ples of home-making skills, offers $8,364 
in premiums and awards. There are the 
traditional categories for needlework, 
hand-painted China, antiques, hobby col- 
lections, foods, clothing, potted plants, 
craftsmanship and fine arts. 

Total premiums for the 1955 Fair 
amount to a whopping $101,191.50. This 
includes those offered by the Women’s 
Department, the livestock and poultry 
shows and for the annual Texas Painting 
and Sculpture Exhibition, which will be 
on display on the Museum of Fine Arts. 


DALLAS « SEPTEMBER, 1955 


Dallas for Fair Holiday 


The art museum will also house a 
photographic show which is truly world- 
wide in scope. In fact, “The Family of 
Man,” as the show is called, has been 
authoritatively termed “the greatest photo- 
graphic exhibition of all time.” 

“The Family of Man” was created by 
Edward Steichen, dean of American 
photographers, for the Museum of Mod- 
ern Art in New York City. It will be seen 
in Dallas for the first time in the South- 
west. It has been exhibited elsewhere only 
in Washington, D. C., and in Minne- 
apolis. The U.S. Department of State has 
plans to send duplicate exhibits both to 
Europe and the Far East to illustrate that 
all men have common problems and 
emotions. 

The gigantic photo show includes 503 
photographs, made by 273 photographers 
from 68 countries. Its theme is the whole 
sweep of man’s existence from birth to 
death. All of the pictures illustrate some 
aspect of an experience or emotion that 
is common to the whole “family of man.” 
For example, there are 18 different photo- 
graphs of children in 12 countries play- 
ing the same game, “ring around the 
rosy”. 

Another feature of the Museum of Fine 
Arts is the Planetarium, offering a new 
show for the Fair entitled “The Greatest 
Show Off Earth.” 

The story behind the food on your 
table will be told in the Fair’s 1955 Agri- 
culture Show. New types of foods and 
products being developed through experi- 
mental research will be shown, along with 
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a profuse display of Texas farm products. 
The show is expected to have a strong ap- 
peal for the consumer and a “know what 
you're buying” exhibit will be a principal 
feature. 

Theme of the show is “Your Stake in 
Agricultural Research” and it is carried 
out in a circus motif as an “agricultural 
bigtop.” The catchy slogan describes the 
phantasmagoria of farming as “The 
Greatest Show From Earth.” 


Across the street from the Agriculture 
Building, in the newly named Foods 
Building, the Fair’s highly popular Food 
Show has been revived after a lapse of 
several years. Major food processors will 
have exhibits at which free samples will 
be passed out to Fair goers, and a cen- 
trally located stage will offer facilities for 
free entertainment of various types. 

The Agriculture Building will be the 
location for a color television studio 
which is bound to prove a live-wire mag- 
net for Fair visitors, many of whom will 
be seeing color TV for the first time. 

Both Dallas television stations — 
WFAA-TV, the Dallas Morning News 
station, and KRLD-TV, the Dallas Times 
Herald station—will present live pro- 
grams on color daily from the fair- 
grounds, sharing the studio facilities. The 
Radio Corporation of America is sending 
its Color TV Caravan for its first trip west 
of the Mississippi River. The caravan, 
the only mobile unit for color TV in the 
world, will be based at the fairgrounds 


throughout the Fair. 
(Continued On Page 70) 
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The Tall Tall Teszan 


Bic “Tex”, the giant-sized cow- 
boy who has become a familiar and 
spectacular sight at the State Fair of 
Texas, is an appropriate symbol of the 
spirit and scope of the nation’s largest an- 
nual exposition—and of the state that 
gave it birth. 

Tex towers 52 feet into the air, high 
as a four-story building. He welcomes 
fairgoers in a deep roaring voice, with an 
expansive gesture and a three-foot smile. 
Tex is the product of a big idea and a 
gigantic project. His dimensions are im- 
pressive; his heart, of course, is as big as 
all outdoors. 

Big Tex’s steel skeleton was first built 
to be padded as a Santa Claus for the 
1949 holiday season in Kerens, Texas. 
The town had pitched in and built him 
home-made. He was built lying down. 
The students in a Kerens welding school 
put together the secondhand iron that 
framed his body. In barbershops, beauty 
parlors and other business places, em- 
ployees and customers spent their spare 
moments unraveling the 100 feet of inch- 
and-three quarters rope that went into 
his beard. Women in a Kerens garment 
factory worked nights sewing the 170- 
yard red Santa Claus suit. After using the 
Santa two years, the Kerens Chamber of 
Commerce wrote James H. Stewart, the 
Fair’s executive vice-president and gen- 
eral manager, asking if the Fair would 
like to buy it as a Christmas decoration. 
Stewart went to see the statue and bought 
it for about $750. 

He planned to use it on the fairgrounds 
in December of 1951, but when State 
Fair President R. L. Thornton heard 
about the “biggest Santa Claus in the 
world,” he envisioned the giant figure as 
an appropriately huge symbol of the Fair 
instead. So the biggest Santa Claus be- 
came the Herculean figure of a “typical” 
Texas cowboy. Tex has since been used 
extensively in the Fair’s advertising. Bill- 
boards this year hail passerby with a, 
“Bigger’n me, come see.” 

To be bigger than Tex is quite a feat. 
His pride-puffed chest measures 31 feet; 
his waist, 23; biceps, 7 feet 8 inches; his 
hand, a generous 3 feet across, and his 
boots, 7 feet 7 inches high. Getting these 
features in porportion was the job of Dal- 
las Artist Jack Bridges who directed the 
application of bailing wire, chicken wire, 
and papier-mache to the steel frame. 


by Doug Johnson 


Bridges has his own secret formula for 
the papier-mache involved process which 
involves strips of brown paper soaked in 
chalk-white glue which he spreads over 
the chicken wire. He starts molding as 
soon as the skin hardens. Small wads of 
glue-soaked paper are covered with more 
strips until the form begins to take shape. 
Then. it is sanded down for final smooth- 
ness. 

Bridges had to be a blend of artist, in- 
ventor, and technician when he built Tex, 
and the carefully sculptured, finely 
molded eight-foot head of the statue re- 
veals his genius. 

Of course the 45-year-old artist has 
had plenty of experience making papier- 
mache figures since his first work along 
this line was a pair of camels created 
when he was only 18. He says the camels 
are still in great shape after years of 
traveling all over Texas, so Tex appears 
to have a long life ahead of him. 

Tex was Bridges’ biggest project. After 
the figure was ready, there was still the 
problem of dressing it. The H. D. Lee 
Company, clothing manufacturers who 
have a branch in Dallas, volunteered to 
dress the figure in western-style clothes, 
and a Gulliver’s Travels scene came to 
life when tailors began climbing over Tex 
to take his measurements for the pat- 
terns. When the material was cut and 
basted, they brought the togs to Dallas 
for a fitting. 

A crew working three weeks to finish 
the garments expended 6800 yards of 
thread, 121 yards of plaid material for 
the size 90 shirt, and 102 yards of blue 
denim for the size 276 jeans. These 
turned out to be the biggest garments ever 
sewn, and cost an estimated $2,200. 

When Tex was all-decked out in his 
new wardrobe, an eight-man crew with a 
65-foot crane lowered Tex into his size 
70 boots and clapped on his 75-gallon 
hat with a derrick. 

Tex was wired for sound in 1953. It 
took eight weeks of work and 300 pounds 
of equipment to give Tex an electronic 
voice which enables him to talk louder 
and longer than any other braggin’ Texan 
and waggle his huge jaw in synchroniza- 
tion with his big talk. Tex’s voice box is 
an electronic badget which is one foot 


long, eight inches in diameter, and 
weighs 30 pounds. The “voice,” which 
may be a microphone, record, or tape, is 
projected over a speaker system. 

The exact mechanics are the closely 
gaurded secret of Dallas electronics expert 
Mike Endrizzi. He and Bridges spent 
a long time in consultation with the Fed- 
eral Atomic Laboratories, General Elec- 
tric laboratories and geophysical labora- 
tories before they decided on what type 
of equipment would best make Tex talk. 

Despite the cry of “don’t fence me in,” 
attributed to typical Texans, the biggest 
cowboy of all is encircled with a white 
picket fence during the Fair. 

Tex’s popularity seems to increase each 
year. At first he was a curosity, now he’s 
a favorite meeting place and good baby 
sitter. A frequent warning to diminutive 
fairgoers is, “if you get lost, meet us at 
5 p.m. by Big Tex”. 

Few kids are overwhelmed enough by 
his size to be afraid of Tex. Many beg to 
have their pictures made in front of him, 
and their parents are not too old for 
that either. 

Tex’s voice has five tones, well modu- 
lated for a Texan, and his jaw is con- 
structed to open naturally, increasing in 
size with the increasing volume of his 
voice, instead of moving artificially up 
and down like a ventriloquist’s dummy. 
When it was decided to make Tex talk, 
artist Bridges had to reconstruct the face 
to make Tex’s jaw swing on a close fitting 
arch so he woud look realistic and his 
face would remain in good proportion. 
However, he does admit he took a bit of 
artistic liberty with Tex’s expression. Tex 
smiles even when he is talking. His grin 
is 30 inches wide, and there is about 
three inches of space between his upper 
and lower teeth. This makes his face look 
in proportion from the ground. A two- 
pound counter-balancing weight in the 
top of his mouth eliminates the danger 
of wind forcing it open. 

The experts thought of everything but 
the hot air Tex could create. The first 
time he talked, Tex almost set himself 
on fire so the mouth had to be lined with 
asbestos and extra-insulated wire used. 

The one thing Tex can’t do is sing. 
That would require such rapid action, he 
would wear out the electronic “voice 
box”. Besides, Bridges would insist on 
reality and to sing Tex’s mouth would 
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have to take on a grotesque shape. 
Bridges ran into enough trouble with the 
contortions of facial muscles when in 
1953 he straightened out the right eye 
which had been closed in a wink when 
Tex was first erected the year before. 
When he opened the eye, he had to 
change every line in one side of the face. 

Assembling Tex each year is quite a 
project. A crew with derricks, cranes, and 
rope ladders spend anywhere from a 
couple of days to almost a week, depend- 
ing on wind velocity. Once he is up, how- 
ever, Tex is a flexible giant. With his oil 
well pipe backbone, Tex can withstand 
60-mile-hour winds without supports. But, 
guy-wires are always used in rough weath- 
er to reassure visitors who doubt Tex’s 
strength. 

Construction engineers say it would 
take a hurricane to blow Tex down be- 
cause his boots are anchored to two six- 
inch steel pipes buried 11 feet in the 
ground in concrete blocks. 

It’s inevitable that Tex would be in- 
volved in adventures. He almost got mixed 
up in Texas politics when Democratic 
Candidate Adlai Stevenson was speaking 
at the Fair in 1952 and some staunch 
Eisenhower supporters wanted to furnish 
Tex with an extra large “I Like Ike” pin. 
State Fair officials had to warn Tex it was 
not the Fair’s policy to take sides. 

In 1953 Tex took a trip with the Dallas 
Junior Chamber of Commerce when they 


went to Minneapolis for the National 
(Continued On Page 98) 
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Colorful Families Make Midway 


by Jane Cockrell 


In 1886 the first Midway opened at the inaugural 
State Fair of Texas. It was a drab carnival street of shell 
games and kootch dancers and was known as “Smoky 
Row”. Today the State Fair Midway is a sound, substan- 
tial, highly-regarded big-business operation which is open 
from mid-April until after Labor Day each summer. It is 
greatly expanded and supplemented with dozens of addi- 
tional shows, rides, games and concessions during the an- 
nual Fair each October. The Fair-time Midway operation 
has been called “the Broadway of the Fair world.” 

There are a score of permanent concessionaires on the 
Midway, operating a variety of concessions under contract 
with the State Fair of Texas. 

An independent showman brings in all sideshows during 
the Fair on contract, while another concessionaire comes 
in during the fall exposition with novelty stands, and many 
other individuals open concessions stands of every descrip- 
tion on the Midway. These Fairtime concessionaires are 
carefully screened, and as many are refused admission as 
are given contracts. 

The State Fair Midway is known in carny talk as a “Sun- 
day school street,” which means that it is honorably and 
honestly operated and has no objectionable exhibits and 
no “flat joints” or “gaffed” or crooked games. 

Although the term “Million Dollar Midway” is fre- 
quently used to describe the South’s largest amusement 
park, the value of the rides and permanent installations 
actually far exceeds that amount. 

In spite of the colorful carnival atmosphere of the State 
Fair Midway, its permanent concessionaires are a special 
tribe of homeowners and taxpayers who operate much more 
like bankers and insurance men than like “carnies.” That 
the concessionaires are substantial and somewhat well-to-do 











folk is indicated by the fact that one of them recently moved 
into a new home, one boasting a four-car garage, and had 
a car for every space in said garage. 

In many ways a “family” group, a great many of the con- 
cessionaires are second-generation on the Midway and a 
number of them employ entire families in the operations. 

Fred E. Tennant, Jr., is manager of the Concessions De- 
partment of the State Fair. In this responsible position he 
has charge of all activities on the Midway during the sum- 
mer and during the Fair. 

Tennant is the second son to take over his father’s job as 
Midway Superintendent. Back when the State Fair’s per- 
manent summer fun zone opened in 1921 Jim Anderson 
had charge of all concessions, then his son George Ander- 
son followed him in the job. The senior Tennant came next 
in line, followed by Tennant, Jr. 

Typical of the substantial nature of the Midway’s perma- 
nent concessionaires is Ed Meek, current president of the 
Fair Park Amusement Owners’ Association and one of the 
Midway’s oldest concessionaires in terms of service. Ed 
owns some of the most popular features on the Midway— 
the two huge No. 16 Big Eli Ferris wheels, the Santa Fe 
Streamliner and the smaller steam-type train in Kiddie 
Town, the baseball Dip, a cotton candy stand in Kiddie 
Town, and a big food-and-drink stand across the intersec- 
tion from his Streamliner. 

Ed and his wife, Erma, are both natives of Dallas. He 
went to work for the T&P railway as a messenger when he 
was 13, attending school at night, and left four years later 
as an assistant cashier. Ed spent 25 years at his second 
job—advertising manager for the Coca-Cola Bottling Com- 
pany in Dallas. 

Actually Ed’s entrance into the fair’s concession business 
came 30 years ago, when he had a food stand in the General 
Exhibits Building. He kept this fair-time stand until the 
war. Then 11 years ago he opened a watermelon stand on 
the old Midway where the Women’s Building is located 
now. He put Erma to work running this stand for the next 
two years, until the Midway moved to its present site. Erma 
still returns to work during the fair, and helps Ed on his 
summer Midway operation during extra-busy times. 

Senior concessionaire on the Midway is Sammie Bert. 
When Sammie came to the Midway back in 1919, he in- 
vented a machine for electrically making short order snow 
cones. He still manufactures these snow-making machines 
above his Cotton Bowl restaurant and Roller Rink, and he 
sells them all over the world. 

When Sammie arrived at the Midway in 1919, he was 
fresh from service as a combat hospital corpsman in France 
with the 78th Division. He set up a small snow cone stand 
shaving the ice manually with a carpenter-style plane. 

His patents on his electric snow-making machinery got 
him off to a good start by 1920. As the senior concession- 
aire Sammie has, in addition to the skating rink, the $100,- 
000 roller coaster, the “baby” roller coaster, the Cotton 
Bowl Cafe, and the grounds concession for popcorn, pea- 
nuts and—naturally—snow cones. 

Scope of his snow cone concession during the Fair is indi- 
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W heels Go Round 


cated by the products his machines consumed during the 
1954 exposition: 375,000 pounds of ice and 1,250 gallons 
of grape and strawberry flavoring. 

One three-party partnership owns the major portion of 
rides and games on the Midway. This triumvirate—Mrs. 
Margaret Pugh, Joe Murphy and Jack Lindsey, with 
Murphy as manager of concessions—owns all the games of 
skill, including archery and basketball, the Fun House, such 
major rides as the Fly-o-plane, Roll-a-plane, Octopus, Cater- 
pillar, Moon Rocket and Looper, and in Kiddie Town, the 
Midget Merry-Go-Round, pony ride, tank, Bulgy the Whale, 
Skyfighter and Midge-o-racer. 

Mrs. Margaret Pugh, the feminine member of the part- 
nership, began her career in show business when she was 
married to the late Denny Pugh. They came to the State 
Fair Midway in 1924. Since the death of her husband in 
1949, Mrs. Pugh has remained active in the operation of 
the partnership’s concessions, and is able to fill in on almost 
any of the jobs connected with them. 

Pugh was one of the best-liked concessionaires who has 
ever been on the Midway. According to one of his part- 
ners, he gave away more money than most people make. 
When he died, the funeral procession was routed down the 
middle of the Midway. 

Pugh always said that when he died, he wanted to be 
buried near other show people. He got his wish because 
of an idea his wife had nine years before his death. In 1940 
Mrs. Pugh conceived the idea of a burial plot for show 
people, resulting in the organization of the Lone Star Show 
Woman’s Club in Dallas. Mrs. Pugh was the club’s first 
president, and still spends all of her spare time working 
for the organization. 

The Dallas club’s 150 members and other show people 
from all parts of the country donated money for the plot 
during the next seven years, and in 1947 an “island” plot 
was bought in Grove Hill Memorial Park and named 
“Showman’s Rest.” The club’s fund now is used to pay for 
burial of any carnival, circus or other outdoor showman 
who dies in poverty. 

Joe Murphy came in as a permanent concessionaire in 
1933, and Jack Lindsey arrived in 1938—and in that year 
the Lindsey-Murphy-Pugh partnership was formed. Murphy 
took over the managership of concessions for the partner- 
ship after Pugh’s death in 1949. 

During the summer Midway season about 50 people are 
employed in the partnership’s 16 concessions and in the 
office. During the Fair the operation expands to some 65 
concessions manned by 500 people. , 

A shy and modest man, genial Joe Murphy manages the 
permanent Midway’s largest operation—and enjoys one of 
the most respected names in carnival and show business. 

The death of his longtime friend and associate left 
Murphy saddened—and with only a few months between 
Pugh’s death and the opening of the 1949 Fair. Pugh had 
had Murphy as his strong right-hand man, whereas Joe 
had yet to find one. Showmen all over the country heaped 
praise on Joe for the way he took over and very effectively 
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handled the 1949 Midway’s largest single concessions op- 
eration. 

Neil Fletcher, King of the Corny Dogs, had an impres- 
sive career in the theatrical world before he went into the 
Corny Dog business. 

After years in Vaudeville and repertory theater, Neil 
spent four years in the managerial end of the Interstate 
Circuit, and worked both the Centennial and Pan-American 
in “The Drunkard.” He played the lead during part of the 
Centennial and through all of the Pan-American. 

In 1946 Neil originated the Corny Dog and opened his 
present concession on the permanent Midway with his 
brother Carl. 

This spring they branched out and have gone into the 
frozen food business, with State Fair Brand Corny Dogs in 
distribution in Dallas’ major grocery stores. 

The discovery that frozen Corny Dogs—which, it turns 
out, are selling like hot dogs—were practical, came about 
over a year ago by accident, when a couple of the Corny 
Dogs left over gne night were put in the quick-freezer. Sev- 
eral days later /Neil came across the solidly frozen Corny 
Dogs and decided to thaw one out and see how it tasted. 

Jack Pyland “came out of the Navy with an idea for a 
new-type concession for the Midway. He had been in Cali- 
fornia where he had seen people eating hot French fries 
out of paper cones, and he wanted to try the same idea in 
Dallas. He approached the senior Mr. Tennant with the 
idea, and was told that “It’s too hot in Texas for it to work, 
but go ahead and try.” Pyland did, starting in 1946 and 
Midway visitors stood in line—in the hot sun—to buy hot 
French fries. The concession has become so popular that 
during the 16 days of the State Fair Pyland usually uses 
two freight-car-loads of potatoes, 4,800 bottles of catsup 
and 250 pounds of salt. 

Still another complete family group is occupied fulltime 
on the permanent Midway. First in line was Fred McFalls, 
Sr., who joined the permanent concessionaires in 1931 with 
the big train and the Custer Cars, a kiddie ride. 

(Continued on Page 73) 
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Fair Heralds Kickoff 


by Bill Rives 


‘Tre Southern Methodist University Mustangs, 
d with strength through the middle of the line and 
a crew of outstanding runners in the backfield, have 
brightest prospects this fall of any SMU team since 
t ee Walker era. 


is entirely within the realm of possibility that the 





I 
2 cquld prove to be one of the finest clubs in the 


history of th¢ school, despite a killing schedule which in- 





clides Notfe} Dame and Georgia Tech. 
Howevei, this lustrous outlook doesn’t mean that SMU 
will/be a preponderant favorite to win the Southwest Con- 


ference title} This happens to be one of those seasons 
























the starting whistle, has the appearance of 


in which almost any team could emerge the 





Nhwest Conference is a football assembly noted 





fo icidal tendencies. This fact, coupled with the 









ur en balance of the league, makes establishment 


of ut favorite an impossibility. 

inner in the zany Southwest Conference is a 
‘/for the army of sports writers and broadcasters 
in|this setfion of the nation. In the last 21 years, they have 
b winner only four times! 


ear, the University of Texas was the biggest 





the history of the conference. Where did the 


attlq/for the °55 crown, with TCU, Arkansas and Texas 





dvantage of any enemy mistakes. The Texas 
ies are the only team generally considered too weak 
to]fbe a championship contender, but the Aggies are ex- 
pegited to spring an upset or two. 

ere at home, SMU undoubtedly would be the prime 
favorite if it had a proven quarterback to replace Duane 
N@t, ‘who has been graduated. 

a) Steam began preparing for the long grind ahead, 


the starting signal-caller was a letterman, John Roach. 
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Coach Woody Woodward, who guided the club to a 
second-place finish last year, was ready to shift a touted 
sophomore, Ray Masters of Brownwood, into the spot if 
Roach should falter. 

Masters, normally a halfback, was used some at quar- 
terback in his freshman year. Other quarterback candi- 
dates include Jimmy Haynie, who played on a great Lub- 
bock team in his high school days; Glen Holliday, and 
Charlie Arnold and Bob Burgess, two Dallas lads. 

Besides the problem at quarterback, the quality of the 
end play is uncertain. Woodard lost three outstanding men 
in Raymond Berry, Doyle Nix and Ed Bernet. The leading 
candidates are Lettermen Leighton Steward and Tommy 
Gentry, and Jim Robertson (ex-Highland Park) and Mike 
Brady. 

Outside of those question marks—and they are big 
ones—the Mustangs should have a stem-winding team. 
From tackle to tackle, they can present a group which may 
be stronger than the forward wall of the 1935 Rose Bowl 
team. 

The line will have a genuine All-American prospect in 


Co-Capt. Forest Gregg of Sulphur Springs, 225-pound 
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of Football Season 


senior, and it will be strengthened by the return from 
army service of Don (Tiny) Goss, the 260-pound tackle 
and middle guard. 

Other strong linemen are Centers Burleigh Arnecke and 
Bill Livingstone; Guards Jimmy Smith, Co-Capt. David 
Hawk and Smitty Keller; and Tackles Eric Knebel, Bob 
Blakeley and Charles Leyendecker. 

The backfield would make any coach in America drool. 
Whoever wins the quarterback job will be stuffing the 
ball into the stomachs of some of the finest runners the 
conference has seen in many a day: Wild Horse John 
Marshall of Dallas; Fullback Hal O’Brien, who also is a 
tremendous blocker, and Don Mclllhenny. Behind them 
are reserves who could win berths on many other college 
teams: Masters, Blake Tucker, Buzz Kemble and others. 

Here are thumbnail sketches of the other teams: 

Rice—Should be strong except for the middle of the 
line, where the Owls lack proven reserves. Quarterbacks 
abound: Coach Jess Neely has a veteran and senior, John 
(Pinky) Nisbet, and two sophomores of vast repute: 
Frank Ryan and King Hill. 


Baylor—The Bears received a heavy blow when their 
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prospective star quarterback, Doyle Traylor, suffered a 
broken bone in his right leg a few days before the start 
of pre-season practice. Traylor may return to the squad 
in time for the majority of the Bears’ conference es. 
His place in the meantime probably will be taken by [et- 
terman Bobby Jones, junior from Hearne. Elsewhere, Bay- 
lor is weak at tackle, and lacks depth generally thrpugh- 
out the lineup. However, the Bears still may field one of 
their strongest teams in history. The addjtion of Stbve 


Owen, former New York Giants’ pro footb4ll coadh,} to 





the staff of Head Coach George Sauer shotilfi stren 







the defense. Bidding for All-America honorg will be 
back Del Shofner, best all-around back to hit] the cqnfer- 





ence since the days of Walker at SMU. 





TCU—Six regulars return among a big cfo let- 
termen, and if their brittle quarterback, Itis, 
holds up, the Horned Frogs could have t gest 


Hugh Pitts, an All-America prospect at cent 
Arkansas—The 1954 champions will have 


returning, but aren’t rated at the top! That’s ion 





of how strong the conference should be this beason.| The 
Razorbacks have a new coach in Jack Mitchell} |and a pew 
offense, the Split T. Their top performers arg Halftjack 
Preston Carpenter; Fullback Henry Moore ard Quaiter- 
back George Walker. 




















Texas—The Longhorns are rebuilding after being Bhat- 
tered by over-confidence and violation of trajping ie 

last season. The coaching staff has been juggled,\and @har- 
lie Waller of Auburn (backfield) and Mik alske of 
Baylor and Texas A. and M. (line) have been add¢d to 
the staff. The Longhorns expect a great deal from heir 














sophomore quarterback, Walter Fondren of Houston}} but 
the team lacks depth, team speed and passing. 

Texas A. and M.—The Aggies could be the mos#]im- 
proved team of all, but the rest of the league appeags to 
be much too strong for them. They are weak at d 
guard and lack a proven signal-caller. Bobby Joe Conrad, 


a sophomore, probably will be the starting quarterback. 
(Continued on Page 85) 
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by Roy Roddy 


4 NEW and rapidly growing 
force in the field of international trade 
has sprung up in Dallas in what perhaps 
might be considered an unexpected quar- 
ter—the State Fair of Texas, a non-profit 
institution, devoted principally to educa- 
tion and entertainment. This force is the 
Fair’s Pan-American Livestock Exposi- 
tion, an annual show into which the State 
Fair packs most of its breeding livestock 
classes. 

Last year, the Pan-American Livestock 
Exposition received credit for inspiring 
negotiations that resulted in sales by 
Texas and Southwestern purebred live- 
stock breeders of more than $2,500,000 
in cattle, horses, swine, sheep and poul-: 
try to cattlemen of Central and South 
American countries. Fair officials and 
breed association representatives who 
help the State Fair to stage the exposition 
are even more optimistic about the out- 
look for the 1955 Pan-American, October 
8-16, during the first nine days of the 
Fair. These officials believe the show this 
year will stimulate more than twice the 
international trade in livestock that the 
1954 exposition did. 

Their belief is well founded. For the 
Field Services of the United States De- 
partment of Commerce at Dallas reported 
on August 8, 1955, that the nation’s live- 
stock exports for 1954—foundation and 
commercial cattle, swine and sheep— 
showed a $3,776,488 increase over those 
of the previous year. Total value of the 
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1953 exports was $6,096,097, while that 
of 1954 was $9,872,585. Breeding cattle 
alone accounted for the larger portion of 
the increase, the 1953 value being 
$5,036,288 and the 1954 figure, $8,664,- 
459. And Pan-American, of course, fea- 
tures breeding animals exclusively. 

“We know a large portion of this in- 
crease in due directly to the excellent 
promotional work . . . of the Pan-Ameri- 
can Livestock Exposition,” the Depart- 
ment commented. “Reports this year in- 
dicate the increase will be even greater 
in 1955.” 

The promotion mentioned in the re- 
port has been the secret of Pan-Ameri- 
can’s amazing growth from a copyrighted 
name in 1947 to a full-fledged interna- 
tional market in 1954. For in 1953, when 
the first Pan-American Livestock Exposi- 
tion was held, State Fair officials launched 
a program of inter-continental promotion 
that subsequently has employed virtually 
every medium of modern commurication. 
The annual climax of this activity is a 
goodwill mission by Pan-American of- 
ficials and breed association representa- 
tives into Mexico, Central America, South 
America and Cuba. 

The 1955 goodwill mission, for exam- 
ple, was a 16,000-mile air tour of eight 
South American countries, with stops in 
nine cities. The tour was marked by meet- 
ings with hundreds of responsible and in- 
fluential Latin-American livestock leaders 
and authorities. As in 1953 and 1954, the 
mission was preceded and followed by a 
veritable broadside of thousands of pieces 
of promotional literature carefully trans- 
lated into Spanish and Portuguese for dis- 
tribution in all countries South of the Rio 
Grande. 

This promotional literature fans out 
into all channels, from the daily and pe- 
riodical press to private tour and travel 
agencies, air and steamship lines. Its slant, 
of course, is toward attendance at the 
Pan-American show. 

As the various transportation agencies 
receive group and individual requests for 
hotel accommodations they forward them 
to Dallas, where the State Fair makes the 
actual reservations. A heavy number of 
reservations have poured into the Fair 
offices as an aftermath of the 1955 good- 
will mission, which visited Caracas, 





Pan-American Livestod 


Venezuela; Bogata, Colombia; Guaya- 
quil, Ecuador; Lima, Peru; Stantiago, 
Chile; Buenos Aires, Argentina; Monte- 
video, Uruguay, and Sao Paulo and Rio 
de Janeiro, Brazil. In 1953, the mission 
visited a number of the leading cities of 
Mexico. Last year, the tour included 
Panama, Ecuador, Colombia, Venezuela, 
and Cuba. 

These three missions have played host 
to a total of more than 2,000 influential 
cattlemen and livestock authorities in Cen- 
tral and South American countries. These 
leaders, together with their families and 
friends, have been invited to attend the 
exposition. The three missions have been 
so effective that Mr. Henry F. Holland, 
U.S. Assistant Secretary of State, has re- 
ferred to them as a “blueprint of suc- 
cess” in creating goodwill. “I am highly 
gratified that so sound a contribution was 
made toward inter-American understand- 
ing,” Mr. Holland said. 

The question naturally arises: Why 
does State Fair, a non-profit institution, 
engage in international trade activities? 
Mr. Ray W. Wilson, Manager of the 
Fair’s Livestock Department, points up 
the answer as being quite simple. 

“The prime objective of State Fair’s 
livestock shows is to build a stronger and 
more integrated livestock industry in 
Texas. And the stimulation of interna- 
tional trade is one of the major fields in 
which this objective can be realized,” Mr. 
Wilson explained. “The Pan-American 
Livestock Exposition has been carefully 
planned to lift the fair’s livestock shows 
out of the traditional rut into which most 
such shows have fallen, to build them into 
activities of substantial benefit to the live- 
stock industry of the entire Western 
Hemisphere, and to conduct them so that 
they will foster international goodwill 
and understanding.” 

A prodigious amount of study and 
planning preceded the opening of the 
first Pan-American Livestock Exposition 
in 1953. After President R. L. Thornton, 
Sr., and other members of the fair’s man- 
agement copyrighted the name “Pan- 
American” in 1947, they began to build 
toward an exposition where cattlemen of 
other countries, as well as those of Texas 
and the Southwest, could find available 
the foundation stock they needed. Surveys 
already had shown there were heavy de- 
mands for breeding animals in those Cen- 
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tral and South American countries where 
industrial expansion had outstripped do- 
mestic production of food. The good- 
will missions later verified this heavy 
demand. 

When Pan-American opened in 1953, 
it did so in modernized and greatly en- 
larged facilities—a new Livestock Pavil- 
ion, more stall space, an adequate dormi- 
tory for herdsmen and handlers and a 
handsome Pan-American Headquarters, a 
quiet lounge where cattlemen and their 
guests could meet, relax and talk. Spanish 
and Portuguese interpreters were sta- 
tioned throughout the center for the con- 
venience of visiting cattlemen from Cen- 
tral and South American countries. A 
program of special entertainment cli- 
maxed by a ranch-style dinner was pre- 
sented for the visitors. Figuratively, State 
Fair rolled out the red carpet of welcome. 

Plans for the 1955 Pan-American pro- 
pose full use of State Fair’s livestock fa- 
cilities and a greatly enlarged staff of 
hosts, hostesses and interpreters, for cur- 
rent reservations and commitments indi- 
cate at least 1,000 visitors from South of 
the Rio Grande. 

The fair also has planned a major addi- 
tion to its livestock program: a four-day 
shopping center, October 17-20, after 
Pan-American closes. 

Held in the main cattle barns at Fair 
Park, the shopping center will display ten 
breeds of livestock — Aberdeen-Angus, 
Brahman, Hereford, Santa Gertrudis and 
Shorthorn beef cattle, and Ayrshire, 
Guernsey, Holstein-Friesian, Jersey and 
Milking Shorthorn dairy cattle. 

The center is designed as a one-stop 
market where Texas, Southwestern, Cen- 
tral and South American cattlemen can 
purchase breeding animals of their choice 
without having to travel hundreds, per- 
haps thousands, of miles over the country 
to inspect the cattle on their home ranges. 
In setting up this new service, State Fair 
assumes no responsibility other than pro- 
vision of stall space and facilities. All 
sales will be by private treaty. The great- 
est benefit from the service obviously will 
fall to smaller livestock farmers and cat- 
tlemen of this state and region who are 
constantly in the market for foundation 
cattle to stock pastures and ranges. 

The State Fair has packed into the nine 
days of the 1955 Pan-American exposi- 
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tion judging for twenty-six of the twenty- 
eight breeds of livestock that will be in 
competition at the Fair this fall. Pan- 
American’s judging schedule calls for 
Quarter Horses and Angora goats on Sat- 
urday, October 8; Quarter Horses, Oc- 
tober 9; Aberdeen-Angus and Jersey cat- 
tle, Delaine-Merino and Rambouillet 
sheep and Berskshire and Chester White 
swine, October 10; Hereford and Hol- 
stein cattle, Hampshire sheep, Quarter 
Horses and Duroc and Yorkshire swine, 
October 11; Santa Gertrudis, Shorthorn 
and Ayrshire cattle, Southdown, Shrop- 
shire and Suffolk sheep and Hampshire, 
Spotted Poland China and OIC swine, Oc- 
tober 12; Brahman, Guernsey and Milk- 
ing Shorthorn cattle and Poland China 
and grand champion swine barrows, Oc- 
tober 13; Quarter and cutting horses, Oc- 
tober 14; Quarter and cutting horses and 
the Cowboy Range Mount Class, October 
15, and the Open Cutting Horse Contest 
finals on October 16. 

Total premiums offered by the 1955 
State Fair in the Pan-American Livestock 
Exposition, Junior Livestock Show and 
Poultry Show will come to $87,528. Pan- 
American offers $70,159, the Junior show 
$15,467 and the Poultry Show $2,902. 

Pan-American’s lineup of shows in- 
cludes the National Brahman Show, and 
regional shows for Holstein-Friesians and 
Ayrshires: Three auction sales will be 
held, sponsored by the Texas Jersey Cattle 
Club, the Holstein Friesian Association 
of Texas and the East Texas Santa Ger- 
trudis Breeders Association. 

The important junior livestock show 
will be held during the second week of the 
Fair, which runs through Sunday, Oc- 
tober 23, with the following schedule: 
shopping center, October 17-20; sifting of 
junior livestock, October 18; junior dairy, 
steer and lamb judging, October 19; jun- 
ior pigs and market steers and Palomino 
horses and Shetland Ponies, October 20; 
junior Negro pigs, Palominos and Shet- 
lands, October 21; Palominos and Shet- 
lands, October 22, and the final classes 
for Palominos and Shetlands on October 
23. 

In addition to these livestock events, 
the State Fair will present, October 8-23, 
breeding chicken and turkey shows, with 
judging on October 10 and 11, respec- 
tively; junior market turkey show, Oc- 
tober 8-12, with judging on October 8; 


junior market broiler show, October 14- 
18, with judging on October 15, and an 
all variety utility pigeon show, October 
20-23. 

The Fair’s official auction sales of jun- 
ior poultry and livestock include the mar- 
ket turkey sale in the Poultry Building at 
10 a.m. Wednesday, October 12; market 
broiler sale in the Poultry Building at 10 
a.m., Tuesday, October 18; all fat steers 
in the Livestock Arena at 9:30 a.m., Fri- 
day, October 21, and all fat lambs and 
barrows on the following day at the same 
time, same place. Proceeds of all these 
sales, plus $17,107 in premiums put up by 
State Fair, will go to the 4-H Club boys 
and girls and the Future Farmers who 
participate in them. Last year the young- 
sters who took part in the sales received 
a total of $166,055 for their steers, lambs, 
pigs, chickens and turkeys. 

The junior auction sales—so profitable 
to the kids who participate—help to point 
up the scope of the constructive influence 
exerted by the Fair in the field of livestock 
and agriculture. In its junior program, the 
Fair’s Livestock Department encourages 
study and experience in the field of ani- 
mal husbandry and the production of nu- 
tritious foods for the country’s growing 
population. And in its senior, or open, 
program, the State Fair promotes the in- 
terests and well-being of the entire live- 
stock industry, which supplies us with 
three of our basic foods: milk, eggs and 
meat. 
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State Fair Shows Offer 
Mostest of the Bestest 


by Doug Johnson 


‘The State Fair of Texas is fa- 
mous throughout the world of show 
business as the exposition with the “most- 
est of the bestest” entertainment of all 
kinds. 

As usual, the Fair’s 1955 showcase of 
fun is better than ever. There is literally 
“something for everybody,” appealing to 
all tastes. 

One of the choicest delicacies is “Pa- 
jama Game,” the Broadway hit musical, 
which will have 24 night and matinee per- 
formances in the State Fair Auditorium. 
This is a hilarious musical comedy about 
a strike in a pajama factory. The national 
company which will be seen here stars 
Fran Warren, Larry Douglas, and Buster 
West with a huge cast of singers, dancers, 
and comics. 

Many of the show’s songs like “Hey 
There” and “Hernando Hideaway,” have 
made the hit parade. 

Recently, movie rights to “Pajama 
Game” were sold to Warner Brothers for 
$750,000 plus 50 per cent of profits on 
the film, a record high for sale of a legi- 
timate show business property to motion 
pictures. 

The Fair began its tradition of top 
entertainment in 1925 with Sigmund 
Romberg’s “The Student Prince.” The ac- 
claim “Pajama Game” has won makes it 
a worthy successor to other such sensa- 
tional State Fair shows as “The King and 
I,” “Guys and Dolls,” “Annie Get Your 
Gun,” and “South Pacific.” 

Also booked for 24 Fair performances 
is Ice Capades, International, probably 
the world’s best known ice-skating extra- 
vaganza. 

Ten productions and 20 starring acts 
will be presented by skaters with reputa- 
tions like world champion Aja Zanova, 
Silvia and Michel, European champions, 
and Johnny Lettengarver, U.S. Olympic 
Team member. 

The Broadway musical, “Wish You 
Were Here,” has been reduced to 30 min- 
utes and adapted for ice with an appro- 
priate change in scenery from summer 
camp to winter resort. 

For thrills there are the automotive 


acrobatics presented under the banner of 
Joie Chitwood, the Cherokee Indian 
Daredevil. The Chitwood show features a 
wide range of death-defying stunts. The 
25 performances will be presented in 
front of the Grandstand. 

Swinging high over the heads of fair- 
goers, aerial artists and precision acrobats 
of the Magnolia Sky Revue will present 
free performances at 2 and 7:30 p.m. 
daily. 

The Fair offers plenty of “lagniappe” 
in the form of spectacular free shows. 

On East Texas Day, October 18, the 
star entertainer for the 8 p.m. Cotton 
Bowl show will be Rosemary Clooney, 
recording artist and star of stage, film, 
and television. The famous Apache Belles 
from Tyler Junior College will also have 
a featured spot on the program. 

“Fiesta Mexicana,” a collection of 
Mexico’s best singing and dancing stars, 
will perform with an orchestra using tra- 
ditional native instruments in the free 
Cotton Bowl show for Mexico Day, Oc- 
tober 10. 

The Boy’s Club Variety Circus of 
Wichita Falls will present their 22-act 
show in the stadium on October 14, Ele- 
mentary School Day. 

For Music Festival Day, October 11, 
approximately 4,500 student musicians 
with 46 high school bands, choruses, and 
orchestras will present concerts at differ- 
ent locations over the fairgrounds during 
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the day and meet for a gigantic music 
and marching spectacle at 8 p.m. in the 
Cotton Bowl, one of the Fair’s most color- 
ful events. 

Fireworks will be presented after each 
of the free shows. Other pyrotechnics in 
the Cotton Bowl are scheduled for Dallas 
Day, October 12, following the annual 
program sponsored by the Junior Cham- 
ber of Commerce. With the Dallas Day 
fireworks display, the 50 woman official 
U.S. Air Force WAF Band will perform 
a 10-minute routine. 

The talented voices of the much-ac- 
claimed Denton Boy’s Choir will be heard 
at 5:30 p.m. October 18-23 in the Great 
Hall of the Hall of State. The 24 un- 
changed voices belong to boys from the 
Fort Worth-Dallas-Denton area between 
the ages of 9 and 15, directed by George 
Bragg. The 30-minute concerts are spon- 
sored by the Dallas Historical Society. 

The nimble-fingered Dallas magician, 
Mark Wilson, will startle fairgoers with 
his tricks in over 100 free performances 
in the Dr. Pepper Theater Building. 

Color television shows will originate on 
the stage of special studios set up in the 
Agriculture Building. A giant theater-size 
TV screen in the General Exhibits Build- 
ing will show closed circuit programs, as 
will the dozens of color TV receivers in 
the Electric Building. Programs will be 
telecast in full color daily by KRLD-TV 
and WFAA-TV using the facilities of the 
RCA mobile color TV unit, only one of 
its kind in the world, which will be based 
on the fairgrounds throughout the Fair. 
RCA will bring the equipment west of 
the Mississippi for the first time for the 
Fair. 
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we Do BIG THINGS in TEXAS! 
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cowboy at the State Fair will be 
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Two 25-ton and one 20-ton Oldt motor 
crane sets a forty-ton girder, largest 
ever built in Texas, at the Oak Lawn- 
Hines grade separation at M-K-T 

and Rock Island Railroad. 
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How Are Your Press Relations?... 


Top Dallas Business Editors 


by Frank Langston 


Business Editor 
Dallas Times Herald 


‘The other day the postman 
brought in a special delivery letter ad- 
dressed to the Business Editor and marked 
“Rush!” 

Inside was a news release a public rela- 
tions man for a business concern had 
hoped to see in the paper. It was carefully 
labeled “Release Aug. 24.” 

But the calendar on the wall said Aug- 
ust 25 and the clock just above it pointed 
to 11:30. Final edition time — one day 
late. Sorry. 

Some of my best friends are public 
relations men. As a business editor I deal 
with dozens of them and get along fine 
with most of them. Some of the best 
stories in our paper originate with them. 

But sometimes they become so en- 
grossed in the plans and wishes of their 
clients or bosses that they forget they’re 
dealing with the press. And the press has 
deadlines. 

There’s nothing so dead as yesterday’s 
news. 

Editors and PR men have a lot in com- 
mon. Both deal with facts and informa- 
tion. So what’s the difference between 
them? : 

Basically, I’d say, it’s a difference of 
purpose. The newsman has the reader in 
mind. He’s interested in information that 
is news. The PR man, on the other hand, 
is interested primarily in his client’s — or 
boss’ — business service or product. He 
wants to keep it in the public eye in the 
best possible light. He may or may not 
be dealing with news. And in the final 
analysis, it’s the editor who will have to 
make the decision of whether an item is 
news — and, if so, how big. 

Throughout the country in the past few 
years there’s been a big development of 
interest in business news. And the func- 
tion of the public relations man has 
changed from that of “press agent” or 
“handout bureau” to something better. 


A PR man— and every firm should 
have one either full-time or part-time in 
addition to other duties—-may be a 
spokesman for his organization. Or he 
may help make coverage of his firm 
easier through anticipating news needs 
and having a spokesman ready. 

Here are some basic do’s and don’ts for 
the man who handles his firm’s public 
relations: 

Know your own firm or client and be 
sure of your facts and your authority. 
And don’t be evasive. 

Know the press and the needs of the 
particular publication. Know its dead- 
lines and don’t crowd them. 

Don’t ask to see a story before it’s 
printed. 

Don’t scold, threaten, use trickery or 
pressure on papers or newsmen. And don’t 
demand to know why your story wasn’t 
printed or why the picture wasn’t any 
larger. 

Don’t flood a paper with trivial stories. 
Remember the story of the boy who cried 
“Wolf!” too often. 

Send photos. But make sure they are 
the type the paper uses — glossy prints, 
action where needed, good likenesses for 
“mug shots.” And be sure the identifica- 
tion of all persons in the photograph is 
attached. Don’t expect a picture with 
every story, particularly a very minor 


story. 
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Don’t expect on editor to return un- 
solicited photos. And don’t ask him to 
send tear sheets when he prints your 
story. 

Don’t play favorites. And don’t try to 
make a weekly of your metropolitan daily 
with artificial “Sunday releases” to assure 
you double coverage and keep from alien- 
ating an editor. There are six other good 
days in the week. 

In preparing a release, triple-space 
your typing on one side of the paper 
only, leaving ample margins at top, bot- 
tom and the sides. Give all the facts in 
order of their importance. Don’t try to 
“dress them up.” The story will be re- 
written anyway. Indicate when it is re- 
leased, if it is an advance story. And place 
your name and phone number at the top. 

Don’t pester the editor with too many 
letters, phone calls or visits concerning 
a story. 

Don’t violate a reporter’s confidence. 
If he comes up with an exclusive story 
and asks for confirmation on it, respect 
his initiative and don’t make a general 
release of it. 

Put yourself in the editor’s place. Try 
to think what you would do with your 
story—if you had all the rest the editor 
has. Then apply the Golden Rule to the 
situation. 


by Clayton Sutton 


Editor 
Wall Street Journal 


‘The guy behind the city desk 
gravel-voiced: 

“Better do this story over. Give it more 
detail; but make it shorter. And let’s have 
it back before Christmas.” 

That pointed admonition to a young 
general news reporter (in another era) 
could sum up the reaction these days of 
almost any editor to a growing number 
of business news handouts. Too many 
lack essential details. Too many bubble 
with meaningless enthusiasm. Too many 
arrive too late to make editions. In short, 
too many just aren’t useful. 
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Here’s What the Experts Have to Say 
Tell What Makes a Story News 


Of course editors, being something less 
than human, are inclined to remember 
chiefly the faults in the daily grist of news 
releases piled on their desks. The more 
exemplary examples are taken for granted. 
And there are encouraging examples to 
be sure. 

The latter, however, are comparatively 
few. In general, they’re prepared by folks 
who are either in top management’s con- 
fidence or are a part of top management 
themselves. It’s unfortunate—and unex- 
plainable—that some company executives 
seem to pay little heed to the counsel of 
newswise management representatives 
(also known as public relations agents). 


It is impossible obviously to list all the 
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details which should appear in any given 
business story. Each story —and each 
publication — presents its own problem. 
But reader curiosity is about the same 
wherever you are. So a basic step for any 
person writing a business news release 
would be to ask himself: “What would I 
want to know if I were reading this about 
another company in which I had a vital 
curiosity?” Then write it. 

Brevity is always a charming virtue. A 
concentrated story with all excess word- 
age distilled off is sure to get more pause 
before any reader’s eye, including an edi- 
tor’s. Here again the release writer can 
test himself. What does he like to read: , 
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verbose, pedantic stories or sharp, quick- 
moving ones? 

Newspapers are put together by the 
clock. They have to be to meet transpor- 
tation schedules so subscribers can re- 
ceive their papers regularly each morn- 
ing. This is particularly true perhaps with 
a national publication like The Wall 
Street Journal. That means early news 
copy is essential. Deadline delivery is a 
leading killer of possible stories for no 
editor likes to see second-day news in 
his paper. A suggestion: get acquainted 
with deadlines. 

And speaking of time, there‘’s a ques- 
tion of release dates which can be of vital 
concern in the preparation of business 
news releases. Americans once, after at- 
tending church, spent most of their Sab- 
baths reading the Sunday paper. That 
gave birth to an institution known as the 
“Sunday Release.” Now, despite the ad- 
vent of radio, television, bright autos and 
broad highways, the five-day week and 
the do-it-yourself fad, the institution 
lingers on. It should be relegated, with 
respect, to a museum. For business news 
today is a tool —not a diversion — for 
businessmen, and tools seldom are 
touched on Sundays. 

Now the question arises undoubtedly 
whether business news releases which are 
detailed, sparkling and on time will be 
printed just as they leave the mimeograph 
machine. Probably not. But the story in 
such a release—if a story is present—will 
have been moved much closer to print. 


by Ken Hand 


Business Editor 
Dallas Morning News 


Anysopy delivering a consid- 
ered opinion on public relations probably 
should begin by admitting that the press 
agent is a factor in modern civilization 
and that, in addition, probably is here to 
Stay. 

Actually, life has become so complex 
that the public relations man is about as 
expendible as the telephone—and in 
many instances a lot handier. 
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So much is going on nowadays that no 
newsgathering service can function ade- 
quately without them. Most of the public 
relations men I know are sincere, reliable, 
hard working people, many of them 
trained in both editorial and advertising 
fields. 

They know pretty generally what an 
editor wants without being told—accurate 
copy that can be used with a minimum of 
change. Needless to say, the news should 
be legitimate, not merely a series of gim- 
micks, such as month-old promotions of 
billing clerks—anything to get the firm 
name before the public. 

These releases are usually accompanied 
by photographs. If a newspaper were to 
use all such material submitted, it would 
have room for nohing else. It probably 
would be better to wait for a real story 
with a crisp, new angle, rather than 
deluge a desk with these rather trans- 
parent releases. After all, a page of half- 
column cuts looks rather odd. 

Another item on the debit side: Some 
PR’s ought to bring their mailing list to 
date. I have just received a release ad- 
dressed to the financial editor, the one 
who died in 1943. 





This article is aimed at fostering better 
relations between local business editors 
and members of the Dallas Chamber of 
Commerce. Presented here for our readers 
are the problems and preferences of the 
men who decide whether a story is put in 
the paper or in the wastebasket. 
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™ SOON TO BE CROWDED FAIR GROUNDS 
THE SOUTH BRANCH OF CENTRAL EX- appear deserted in the early fall sun, as work- 


PRESSWAY takes form in south Dallas as graders toon eae ponpeneligns Ter the eaming aow. 
and bulldozers mold the roadbed for the freeway. 


THE MAMMOTH PROCTOR AND GAMBLE PLANT appears a 


maze of towers, tanks and smokestacks in the late afternoon sun. 

















THE SHINING WHITE WALLS of Parkland Hospital and South- 


western Medical School dominate the area on north Harry Hines. 
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HOVERING LOW OVER THE TRINITY VALLEY, Dallas skyscrapers thrust upward from the busy streets. In the foreground is a busy roundhouse, and 
beyond are small plants, rail yards, and the excavation for the new Memorial Auditorium. 


LOOKING LIKE A GIANT BUG, the varied pat- 
tern of highway traffic interchange at Buckner 
Boulevard and Highway 67 spreads out. 


LOOKING DOWN ON SMU, the hilltop campus presents a series of 


geometric patterns. At the upper left is the partially completed coliseum. 





Dallas Unlimited Gift 
Launches Promotion 


A special promotion of the Oak Lawn 
shopping area was launched this month 
by the Oak Lawn Business Association 
with a luncheon at Lucas B & B restaurant. 
At the luncheon, Association President 
J. I. Zable presented a $100 check to 
Chamber of Commerce President Jerome 
Crossman for Dallas Unlimited. In mak- 
ing the presentation, Mr. Zable empha- 
sized that cooperation, not competition 
between the downtown merchants and out- 
lying merchants was the Association’s 


aim. 


Under a new program, the Oak Lawn 
Shopping area will remain open every 
Thursday evening until 9 p.m., and special 
bargain days will be held once a month. 


Gb | 





























In addition, a number of special prizes as: 
will be given away to shoppers and special Top Hand Awards Presented sic 
rides will be available for the children. ae 
“ Chamber Manager Ben Critz inspects Top Hand Awards presented to Com- a 
KEN MOORE is the new sales man- ittee members at the Membership Committee luncheon. left to right are pictured: wi 
ager for Ranes Motors, Inc., DeSoto-Ply- Jim Layne, Ned Meyerson, Jack McKenzie, Jerome Crossman, John Mitchell, Ben a4 
mouth dealer. Critz, and Jack Hospers. Sc 
ter 
Fo 
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Anderson, A. J., & Cullum, J. D., Co. Holland, W. M., Agency Merritt Insurance Agency Shaw & Hornberger Val 
Associates Coker,.M. L., Ins. & Loans Holt, J. Frank, Co. Mincer, Sylvan A. Shelton & Bowles of 
Andrews-McDowell Co. Crossman, G. W., Agency Hooker, S. H. Mittenthal, N. E., & Son Shelton, Ray, Insurance 
Ayres, Frank, Jr, Davis, Lyn E., Agency Howell, Rouse, Insurance Mohon, J. W., & Co. Simons Insurance Agency hea 
Alexander, Geo. A., Agcy. Dean, G., & Hunt, Carl H. Moore, Harry R., Agency Simpson & Cathey 
Banks-Burney Co. DeLay, Clyde, ioe Agency Jackson, A. D., Agency Morrison, Lake Agency. Slaton, Jas. B., Ins. Agcy. sup 
Barr, John A., Co Dexter, Chas. L., & Co. Jacobs, Joe, Ins. Agency Moser Company Slay & Co. div 
Arthur E. W. Diffey, W. A., Jr., paneer Jones-Calvert Co. Munger & Moore Smith, Cruger T., Agency IV 
Basham Insurance Agency Down, Frank C., Jones, Ted, Agency Murchison, Kenneth, & Co. Snell, David M. Loo 
Bateman Insurance Agency Duncan, Guy S., — Agcy. Jones-West and Johnson Murray Insurance Agency Spurgin, Ben., Ins. Agency 
Beachum, John H., & Son Echols Insurance Agency Julian & Cochran Nash, A. G., Co. Steele-Fonda Co. om 
Beavers, Joe, Insurance Ellis-Smith & Co. Kaufman, Phil H., Ins. Agt. Noel, Dave, Agency Stern, Robert, Ins. Agency 
Bettes Ins. Agcy. of Dallas Elmore, Derrill G., & Co Killough, M. N., & Co. Norwood, Jones W. Stewart, Waldo E., & Co. 
Bibby, Haughton & Bibby Ferguson, Tom C Kirkpatrick-Thompson Co. O’Beirne, C. B., & Co. Susman, Wm., Agent 
Binford Insurance — Fitzwater, Tim, Insuror Kirsch, A t Owen, Arthur L., Co. Doc Swalwell 
Blanton, Thomas & Co. Flowers Ins. Agency “Pigegae Parrish, W. D. (Bill), Taylor, Roy L., & Son 
Bolans and Bolanz Fogleman, Wilbur H., Ins. Kline, W. E., & Co. Insurance Agency Teeling Insurance Agency 
Bomar, Henry H., Ins. Agcy Francis, Shirley M Lang, J. Fred, Agency Patrick, C. M. (Pat) Thomas, Loving & Wright ' 
Bond, Tom L., Agency Garrett, Floyd, Co. Lett Insurance Agency Pearlstone & Elliott Thrash, Howard G., & Son 
Beamsan Insurance Agcy. Greaves, Sidney D., & Son Levi, Chas. A., & Sons Peavy Insurance Agency Troth, S. H., & Co. 
ing, reen, n ency .W., 4 Pierce, Fred A. Tucker-Manni 
Burke, John L., Co. Green, Sidney ae oo etc. 8 eee 
Burkholder Ins. Agency J ereg Waldman Bros. Ins. Agcy. 
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Shelly 

aang oy Ins. Agcy. 
Cox, George A., & 

Cox, Soorme F.,& Co. 


Cox & Stailey 
Gooceen, &, & & Co. 
Crow, C. W., & Co. 


Crum, Lee, Lee, ins. Agency 


Lewis, 
Gulledge, Hal A, Co. 
Gump and Gaynier 
Hadsell, J. C. 
Hall, Howard M. 
Hamman, Gaston, Agency 
Hardy, R. L., Agent 
Harris, Felix, & Co. 
Harris & Huffhines Agcy. 
Hartley, Walter G. 
Henry, E. Cowden 
Hogan, Geo., Ins. Agency 


The Seal that Guarantees 


McClure, Geo. D., Agency 
McCormick, Geo. W., Ins. 

ency 
McElyea, Geo. W., Co. 
Mallinson, Fred, & Co. 
Mangelsdorf, J. W., Agcy. 
Manton, Henry, Agency 
Markham, C. M., Ins. Agcy. 
Maxon-Mahoney-Turner 
Mendenhall, J. S., Ins. 

cy 


Priddy, Ross, Agency 
Ragland Insurance Agency 
Raines, A. C., Ins. Agency 


Rose, Rose & Crutcher 
Rucker, T. M., & Co. 
Scheid, Max, Agency 
Seay & Hall 


DALLAS e 


Wallace, Jim, Agency 
Watson-Herring Ins. Agcy. 
Weatherford, Bill, Ins. 
Agency 
Whitman, Joe, Ins. Agency 
Wilson-Welch Co. 
Williams, W. Nicholas 
Wimberly, Werth, Agency 
Works, George W. 
Wynnewood Ins. Agency 


DEPENDABLE, ETHICAL INSURANCE SERVICE 
SEPTEMBER, 1955 
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Assistant Manager 


W. T. (Bill) Ingram has been appointed 
assistant manager of the hardware divi- 
sion for The Schoellkopf Company of 
Dallas, leading Southwestern hardware 
wholesaler. Mr. Ingram entered the 
wholesale hardware business in 1942 as 
a salesman and has been associated with 
Schoellkopf as a buyer since 1951. 


* 


JOHN R. SALE has been appointed 
territorial sales manager for Circle D. 
Foods, Inc. He is former sales supervisor 
for Lone Star Foods. 


*« 


MRS. BETH CARROLL is the new 
public relations and publicity manager 
for the Conco Chemical Company. She 
has been with the firm for three years. 


*« 


MALCOLM E. POWER has been ad- 
vanced to assistant general superintendent 
of Magnolia Pipeline Company, with 
headquarters in Dallas. He formerly was 
superintendent of the company’s western 
division at Midland. 


visit Ned3 ror THE 


FINEST 


Seafood and Oysters 


ON THE HALF SHELL 


Neds 


GRILL AND OYSTER BAR 
207 S. Akard 


Neds is located in 


the Heart of Downtown Dallas 


Drop in and try our Seafood, you'll 
say it’s the Best in Town 























Gift Service 


...for Busy Executives 
Food Packages 
noel Let us solve that problem of “what-to- 
Jellies and Jams give” this year... give us your gift list 
and forget it. You can choose from 


Nuts 
Glazed Fruits 
scores of exclusive lines of gifts...at 


Fruit Baskets 
Smoked Turkeys 


Candies * ° : : 
Clocks any price you have in mind. We can give 
Coffee Bars ° ° : 
Fine Cutlery you complete service... including gift 


Bar Accessories 
Sporting Glassware 
Smoking Accessories 
Executive Gifts 
Leather Goods 
Travel Bars 

Desk Sets 


»-.and many other 
beautiful gifts 


\v 


wrapping and mailing. 
Avoid that last-minute rush! 


Phone TR-1493 


te? 2 : * r 
| RIVUIS|S|E/L/L| & [R/U|S/SIE/L|L| | 


J > @ 


Exclusive Gifts 
2847 North Henderson e 










































































HAVE FUN TOGETHER 


CHARIER a Bus 


CONTINENTA! 
TRAILWAYS 







More Ge Onvenienee 


More Comfout 
More Evonomical 
Co Anywhere Anytime 






OF TRANSPORTATION! 


CONTINENTAL TRAILWAYS 


STerling 4411 — INTERURBAN BLDG., 1500 JACKSON ST. 
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Local 


Twenty counties in the Dallas 
metropolitan retail trade area 
produce agricultural income 
in excess of $200,000,000. 





Nearby Counties— Anderson. . . . . . 4,793,000 
Collin Sts & 6 EZ O 
SPANOS 5 kw ts REGS ZO 
Benton... °<.. . « 20823000 
PIS fs 6 eeeeOOE 
Grayson . . .. . . 11,265,000 
Me lk es ot 6S 
Hopkins. .- ... » + J862000 
Mont 2 sw ew SIO 
Kaufman. . . . . . 9,879,000 
fama. <6 «2s SIB3B000 
Navarro . .. . ~ « 15,279,000 
Rockwall. ... . . 23556,000 
‘erent... . . « 14317000 
Van Zandt .. . . . 7,349,000 
Bele tc . kw Se es TRO 
Cherokee. .. . . . 5,675,000 
Henderson .. . . . 4,408,000 
tas 5 wee « « « BS, 228000 
Bik s Gb ws ow 1 ESO 


Agriculture Vital to Dallas Economy 





Agricultural Income 


The Texas State Fair with its agricultural exhibits and : 
Pan-American Live Stock Show points up the importance 
of agricultural income to the Dallas Southwest. SALES 
MANAGEMENT reports a total Texas farm and ranch 
income of $1,982,517,000 for 1954 to rank Texas third in 
the nation in overall farm income. Only two states — Iowa 
with $2,273,865,000 and California with $2,399,869,000 
outrank Texas. The importance of agriculture to the five 
state area, including Texas and bordering states, adds up 
to a total of $3,665,502,000. 


Arkansas. .... . . . $ 528,901,000 








OE Se eae cee 371,165,000 
New Mexico . ; 195,655,000 
EE es: a eR oe ee 587,264,000 

TOTAL .... +s « » §)6862:985000 
wexes . ws » « » « « SEZ 357000 


Five State Total . . $3,665,502,000 











a 
new 
approach 








Noticed our ads lately? They constitute an 
integrated modern merchandising program... 
new techniques geared to stimulate downtown 
Dallas sales volume... reduce downtown 
traffic congestion . . . increase DR&T patronage. 


Seven ad series in both metropolitan dailies 

and the suburban papers . . . Four series, 
headlined: “It’s Fun to Go Places” .. . “Thrifty 
to Shop Downtown” . . . “Dallas Through A Bus 
Window”... “Could Have Purchased With 

The Money She Saved Riding The Bus”... are 
aimed to benefit Dallas commerce generally 

... NOT merely transit. 


We're getting nation-wide attention for these 
new approaches ...even from the sacronsanct 
New York Times! 


But, confidentially, we're insular. We'll 
settle for local plaudits. 








DALLAS -\4— 

ee bee u smell 

RAILWAY & TERMINAL Zaman 
etl 
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MAIN 











1800 MAIN 














COMMERCE 





ST. PAUL 


| PRospect-6301 


LANE 





ERVAY 


Dalpark Garage 
1604 Commerce 


























JACKSON 











Park free for one hour, in the lot shown on the map above, while 
visiting your Santa Fe Travel Center. In this modern office, arrangements 
for special groups, trips, tours, convention trains and other requests will 
receive immediate attention. Whether you’re going on business, vacation 
or back-to-school, your courteous Santa Fe Agent will be pleased to help 
you plan your trip. 





P. H. SWINNEY, Division Passenger Agent, Dallas 




















FOR DISTINCTIVE FIXTURES 
CONSULT OTTO COERVER COMPANY 


Custom-made, according to your specifications, our fixtures for banks, stores, 
or offices fill your needs efficiently, while providing the most handsome 
furnishings. Estimates gladly given. 


OTTO COERVER CO., INC. 


4032 Commerce Street e Dallas, Texas e TA-9504 e TA-5503 

















For 47 years Southland Life has 

been known for SECURITY with 
SERVICE ... based upon STABILITY. 
During these years Southland Life has 


grown to become one of the 50 largest 
Life Insurance Companies in the nation. 
Today, Southland Life provides 
security for over half a million Ameri- 
can families, with almost a billion 
dollars of insurance in force and over 
$176,500,000 in Assets. The future 
promises even greater progress 

and opportunities for service. 


ASSETS OVER $176,500,000 aa 
Insurance in Force Over $970,000,000 Sauthtand (sory Q 
Paid to Policyowners and Beneficiaries eee 


59 BRANCH OFFICES 





Home Office ¢ Dallas 
LIFE e ACCIDENT e HEALTH e HOSPITALIZATION e GROUP 



















Boat Firm Vice President 


A. M. Ewing has been appointed execu- 
tive vice president and secretary-treasurer 
of Lone Star Boat Manufacturing Co. in 
Grand Prairie, and Bremen, Indiana. Mr. 
Ewing came to Lone Star early this year. 
Before that, he was associated with the 
Houston firm of Phillips, Sheffield, Hop- 
son and Lewis, and has served as a direc- 
tor and comptroller of Weston Biscuit Co. 
and other corporations, and as State Ac- 
counting Executive for the Office of Price 
Administration during World War II. 
Other new officers include J. D. Carroll, 
vice president for General Services; L. S. 
May, vice president for Production; 
Charles A. McGill, vice president for 
Technical Services; and Richard Verrill, 
vice president for Sales. 


+ 


PAUL CAIN, president of the Cain 
Organization, has been elected president 
of the North Texas chapter of the Public 
Relations Society of America. Other offi- 
cers are CHARLES E. YEAGER of 
Texas Industries, vice president; F. DAR- 
BY HAMMOND, Southwestern Insur- 
ance Information Service, secretary, and 
MABEL DUKE, Watson Associates, 
treasurer. JOHN WAGNER of the Texas 
Mid-Continent Oil and Gas Association 
is representative to the national board. 

vi 


HOBART D. STEVENS has been 
named Dallas regional service manager 
for the Plymouth Division of Chrysler 
Corporation. He has been associated with 
Chrysler’s central service division since 
1936. 


4 


JAMES SPROUSE was recently named 
vice president of Bryant-Texas, Inc., dis- 
tributors of Bryant air-conditioning sys- 
tems. He will also serve as eastern divi- 
sion sales manager for the company. 
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MIDDLETON, INC. 
Poster, Udveriibing 


DALLAS, TEXAS 


OS 


...70 REACH THE GREATEST NUMBER AT LOWEST COST 
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Yo US FOR 


OF Cass 
DESCRIPTION 


Binswanger +00. 


Ea C”XCLA. 


2019 N. LAMAR | 
PH. PR-7751 


BIN WANGER C7: 


OUT FRONT... pans .... 





THE NEW A. HARRIS & CO. suburban 


store in Oak Cliff center in Dallas is one of many 









modern new retail establishments in which Bin- 
swanger products have played a stellar role. This 
handsome store, representing new trends in crea- 
tive architectural design, offers Dallas a distinctive 


new shopping center. 





BINSWANGER & CO. of 
Dallas is proud to have worked with 
the architects, Harwood K. Smith and 
Joseph Mills, and the contractor, 
Henry C. Beck, in furnishing and in- 
stalling the Brasco deluxe aluminum 
doors and frames, Brasco aluminum 
Safety-set store-front metal, Libbey- 
Owens-Ford polished plate glass, 
and Tru-Flect plate glass interior 
mirrors. 


Serving the South and Southwest with 
Glass and Products of Glass since 1872 
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Joins Arena Staff 


Playwright Sari Scott has joined the 
staff of the Margo Jones Theatre ’55, ac- 
cording to Managing Director Ramsey 
Burch. Miss Scott, a close friend of the 
arena theatre’s founder, the late Margo 
Jones, has been represented at the play- 
house by “An Old Beat Up Woman,” at 
Theatre *48 and “Oracle Junction,” at 
Theatre °54. 

+ 


MRS. JULIETTE M. GRATKE, 
former director of the Cerebral Palsy 
Treatment Center of the Dallas Society 
for Crippled Children, has been named 
executive director of the United Cerebral 
Palsy Association of Dallas County. Mrs. 
Gratke is a member of the American 
Speech and Hearing Association, the In- 
ternational Society for the Welfare of 
Cripples, the Texas Society for Crippled 


Children, and the Dallas chapter of 
International Council for Exceptional 
Children. 


4 


MISS HELEN L. CORBITT has been 
appointed director of foods for Neiman- 
Marcus Co. She will be in charge of the 
store’s restaurant, the Zodiac, the em- 
Ployees’ cafeteria, and the food services 
at the firm’s service building. 


Oe 


FRANK HELLER has been named 
chairman of the commercial division in 
the Dallas County Community Chest’s fall 
drive. Mr. Heller was a 1954 campaign 
chairman. His two vice-chairmen will be 
HENRY SALZBERGER and MAX 
CLAMPITT. 


7 


RALPH S. SHAW has been promoted 
to store auditor for the Oak Cliff district 
of 7-Eleven Food Stores. He has been 
with the company for six years. 
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*$t*s in the \bag : 





increased returns 
when your 
envelopes are 
designed 

by 

TENSION 


ENVELOPE 
Corp. 





FORT WORTH 12, TEXAS e 5900 EAST ROSEDALE e LOCKWOOD 8311 
In Dallas Call PRospect 4482, 310 Southland Life Bidg. Annex 
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Service, Ability, 
Experience 


Introducing Jack B. Craig as 
manager of our Mortgage Loan 
Department. Mr. Craig served as 
Branch Manager of Commercial 
Credit Company in southern Cali- 
fornia for three years, as officer 
in charge of the Bank Credit 
Department of the Bank of Amer- 
ica head office in San Francisco 
for fourteen years and as vice- 
president in charge of the Install- 
ment Finance Department of the 
First National Bank in Dallas for 
three years. 


The most complete 
facilities, whatever 
your insurance 
requirements. 


MURCHISON & CO. 



























h CLAIM MAN 


---+ SERVICE TEAM 





The proper and prompt handling of 
your Workmen's Compensation 


claims helps conserve skilled 





manpower, improves employee 





relations, and lowers accident 
costs. The TEIA Claim Man is 
a specialist trained to render 


such service. 


Put the TEIA Claim Man and 
the SERVICE TEAM, of which 





he is a member, to work for 
you ...to improve your 
Workmen's Compensation 


service and SAVE you money. 








I 
Millions of Dollars saved policyholders by Texas largest writer of Workmen's Compensation. 






TEXAS EMPLOYERS 


Sea ena of he Goand A. ¥- MAEN, Peston ns 


Service Offices: ABILENE © AMARILLO @ AUSTIN ¢ BEAUMONT © CORPUS CHRISTI © DALLAS ¢ EL PASO 
FORT WORTH © FREEPORT © GALVESTON ¢ HARLINGEN « HOUSTON e LUBBOCK e MIDLAND HOME OFFICE - DALLAS, TEXAS 
ODESSA * PORT ARTHUR ® SAN ANGELO e SAN ANTONIO @ SHERMAN © TYLER e WACO e WICHITA FALLS 
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New Home for Dallas Laboratories 


Dallas Laboratories observed its 30th anniversary by for- 
mally occupying this custom-built building at 2121 S. Central 
Expressway. Completely air-conditioned, the building was de- 
signed by president Sidney Lee to meet the specific needs of 
the firm which serves as consultants and technologists for indi- 


viduals and industry. Dallas Laboratories is the only local 
commercial laboratory with complete spectrograph facilities 
and the only Dallas owned laboratory which has been ad- 
mitted to membership in the Association of Consulting Chem- 
ists and Chemical Engineers. 








Insurance Company Opens, The May- 
flower National Life Insurance Company 
has opened an office at 2901-11 Live Oak 
Avenue. Kenneth W. Merritt, well-known 
Dallas insurance man, is president of the 
new firm. His brother, Wendell C. Merritt, 
Jr., is secretary-treasurer; and James S. 
Cleaver is vice-president. 


Goodwill Featured in Journal. Good- 
will Industries is featured in an article ap- 
pearing in the public affairs department 
of the September Ladies Home Journal. 
The article describes the Goodwill pro- 
gram of training in the employment and 
rehabilitation of handicapped men and 
women. 


Lone Star Increases Plant Capacity. 
Plans have been announced for further 
increasing the capacity of the Dallas plant 
of the Lone Star Cement Corporation by 
50 per cent or 1.4-million barrels. Work 
will begin immediately on this latest ex- 
pansion program which provides for the 
installation of two additional kilns. 





4. CONVENIENT. 
LOCATIONS 


All roads lead to Kahn's for 
the discriminating shopper. 
The combined services of 4 
great stores now offer quality 
apparel for the entire family. 


GROWING SINCE 1872 











MAIN AT ELM AT LAMAR 


al 


UPTOWN — MAIN AT STONE 


WYNNEWOOD — OAK CLIFF 


INWOOD VILLAGE AT LOVERS LANE 
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FAST DELIVERY 









VINSON 


COMPANY 





4606 SINGLETON BLVD. 


Dallas 7, Texas 


FORT WORTH 
FAnnin 5368 


P. O. Box 10211 


DALLAS 
FEderal 4311 
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New American Legion Post Commander 


John L. Briggs, new commander of the Metropolitan Dallas American Legion Post 
581, points out an American Legion plaque in the City Hall to John W. Inzer (center), 
past national chaplain. Rev. Homer B. Reynolds (right), pastor of the Ross Avenue 
Baptist Church, is new post chaplain. The plaque memorializing Henry D. Lindsley, first 
national commander of the American Legion and former mayor of Dallas. Mr. Briggs, 
vice president of the Southland Life Insurance Company, said that Post 581 is made 


up entirely of Dallas businessmen. 








Bank Building to Start, The Love Field 
State Bank’s new 14-story home in the 
multi-million-dollar Exchange Park proj- 
ect of Harry Hines Boulevard was 
started in August. The bank’s new quar- 
ters will have 30,000 square feet of ground 
floor space, private parking for the bank’s 
customers, 26 teller windows and modern 
facilities for automobile banking, guest 
lounges and conference rooms. There will 
be 180,000 square feet of office space for 
rent. 
+ 


Intercontinental Elects. The Intercon- 
tinental Manufacturing Company, Inc., 
has elected three new officers: E. P. Han- 
cock and Stephen D. Feldman, vice presi- 
dents, and Paul E. Boggs, treasurer. Inter- 
continental, which operates a plant at 
Garland and one at Brady, makes air- 
frame assemblies and laundry and dry 
cleaning equipment. 
Sa 


Chance Vought Tells Income. Chance 
Vought Aircraft, Inc., has reported net 
income of $1,053,078, or 98 cents per 
share of common stock, for the quarter 
ended June 30, 1955. Sales of aircraft, 
guided missiles, parts and services for 
the quarter totaled $32,991,549. Unfilled 
orders, including letters of intent, at June 
30 amounted to approximately $182,- 
700,000, compared to $193,324,000 at 
March 31. 


Appointment Disclosed. The Long- 
horn Investment Company, a non-operat- 
ing investment company with holdings in 
this country and the Caribbean area, has 
named Robert Ascue, Jr., of Dallas and 
New York City, to the post of assistant 
to the president. Mr. Ascue is a graduate 
of the University of Arizona in Tucson. 
Longhorn has interests in food manufac- 
turing concerns, properties and other 
organizations in Texas, the Southwest 
and in Puerto Rico, said Charles S. 
Adams, Jr., president, in announcing Mr. 
Ascue’s appointment. 


Sa 


Ryan Names Three. Ryan Consolidated 
Petroleum Corporation’s board has 
named a new director and two new offi- 
cers, it was announced by Jerome K. 
Crossman, president. The new director is 
H. N. Mallon of Dallas, president of 
Dresser Industries. Vincent L. Rohloff of 
Dallas was named secretary and Arthur S. 
Jones of Dallas was elected treasurer. The 
changes followed resignation of D. Laem- 
mel of New York as secretary-treasurer 
and a company director. 


a 


Bank Changes Name. The Highland 
Park State Bank has changed its name to 
the Preston State Bank. The name change 
occured because most of the business 
originated frem outside of the corporate 
limits of Highland Park. 
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Manager of Technical Service 


King D. Boyd has been named Manager 
of Technical Service, a new key position 
at Ideco, one of the Dresser Industries in 
Dallas. Mr. Boyd received his Mechani- 
cal Engineering degree from Oklahoma. 
Since then he has been closely associated 
in the recent development of diesel-elec- 
tric power for drilling equipment and 
was for the past seven years Petroleum 
Sales Manager for an oilfield engine dis- 
tributor in Houston. 

+ 

JERRA WILCOX has been installed as 
president of the Dallas chapter of the 
American Society of Appraisers. Others 
installed are VANCE JAMES, vice-presi- 
dent, and FRANK CRAIG, secretary- 
treasurer. 

+ 


LT. COL. JAMES A. POUNDS, III 
has assumed command as inspector-in- 
structor of the Marine Reserve 4.5 Rocket 
Battalion. He is a former reporter for the 
Times Herald, and entered the Marine 
Corps in 1940. 


. 


TOM GALLAHER, JR., a former sales 
representative in Amarillo for an insur- 
ance firm, has been named as agency field 
assistant for Great National Life Insur- 
ance Company. 

+ 

ALLEN MAXWELL, director of the 
Southern Methodist University Press, has 
been elected vice-president of the Asso- 
ciation of American University Presses. 
The AAUP is a professional association 
of 46 leading American universities. 


+ 
LT. COL. LaVERNE VICKERS is the 
new chief of the Dallas Air Procurement 
District. He formerly was chief of the 
quality control division of the San An- 
tonio Air Material Area. 
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Behind Each Desk... SUCCESS! 


. Office furniture carefully 
selected to reflect your execu- 
tive taste and ability. 


See our complete display of 
the nation’s foremost execu- 
tive and general office desks 


XAS 


OFFICE FURNITURE CO. 
2214 MAIN e DALLAS, TEX.~ PHONE RI-3449 













TIME-SAVING SERVICE — 


Both employer and employee are served through our professionally 
conducted channels of reference. 






The employee looking for a new position comes to one of us, rather 
than answer blind ads, or make the weary rounds. They furnish us 
with full and complete information as to experience, background, 
and all qualifications. Our interviewers record this data, and keep it 
in confidential files. 

When the employer asks us for a typist, clerk, salesman, technician, 
engineer, executive or any other type of needed personnel, only those 
who FIT the requirements are referred. 

This is the modern, self-respecting, efficient way to find a new job — it 
is the quickest, least expensive way to find better qualified employees. 










Let us be your talent scouts { 









MEMBERS : 


ANCHOR EMPLOYMENT SERVICE 
Lacy Bidg. Plt 


AT NO COST 
TO YOU! 
















































._..RI-6114 
BRAND EMPOYMENT SERVICE 
eg | eee FA-5845 
CLOUD EMPLOYMENT SERVICE 
National City Bidg PR-4821 
EDWARDS EMPLOYMENT SERVICE 
403 Oil & Gas Bldg ST-5235 
HARRISON EMPLOYMENT SERVICE 
Oil & Gas Bldg., 318 N. St. Paul_._________. ST-5191 
KARR Associates 
1201 Davis Bidg., 1309 Main St._____ RA-4351 
MARTIN—YOUR TOWN-NORTH AGENCY MEMBER 
7713 Inwood at Lovers Lane_._.__»__»»_>> EL-0349 
METROPOLITAN EMPLOYMENT SERVICE 
MaTROPC Bor EMPLOYMENT 
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32444 W WE-4661 
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Grocery Firm Adds to Staff. Hunt 
Grocery Co. in Highland Park Villiage 
has announced two new staff appoint- 
ments for their new downtown branch 
store. Mrs. R. P. Kimmey has been ap- 
pointed manager and buyer, and Lincoln 
H. Hinsch becomes general sales mana- 
ger. 
+ 


ALD Leases Building. ALD, Inc., na- 
tional distributors for Westinghouse half- 
hour laundry equipment, has leased a 
building now under construction at 1540 
Edison Street in the Trinity Industrial 
District. Williams and Wagner Construc- 
tion Company is owner and general con- ( 
tractor for the building, and Harry Gar- 
rett, realtor, handled lease negotiations. 





*« 





New Olds Dealer. Bankston Hall Mo- 


Jaycees Sponsor Dallas Day Keys tors, Inc, Ross and Olive, has been ap- 
R. L. Th paar és a ae f ; pointed an authorized Oldsmobile dealer 
Mayor R. L. Thornton is pictured above signing one of a series of letters sent out in Dallas. Sale of Oldsmobiles by the 


to Dallas businessmen urging them to support Dallas Day at the State Fair. Dallas 
Day, October 12, is sponsored by the Junior Chamber of Commerce. Looking on as 
the mayor signs the letter are, left to right, Cloyd Young, Jaycee Dallas Day chair- 
man; Carol Neaves, Jaycee president; and James H. Stewart, executive vice president 
and general manager of the Fair. 


Company are scheduled to begin immedi- 
ately. Elmer Jensen, former Dallas auto- 
mobile dealer, is sales manager, W. C. 
Bankston is president of the firm. 



















TOOL OF PROGRESS 





Asa garden tool it is worth a couple of dollars. 

As a symbol of Dallas’ progress, its worth is incalculable. 
For hardly a week passes that it isn’t used somewhere in the city 
at the symbolic ground-breaking for a new building, a new sub- 
division, or a new shopping center. 

The builders of the Southwest have done a remarkable job 
of keeping pace with the growth in our population. We're proud 
to be a partner in their work of community development. We have 
furnished the financing for every type of business and residential 
construction. And as our city continues to grow, we hope to par- 
ticipate actively in every phase of that growth. 








\ Y J. BETTES COMPANY 


and Bettes Insurance Agency of Dallas 
212 North Field St. 
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Sales Manager 


Lonnie Lovelace is sales manager of 
the newly-opened Dallas branch distribut- 
ing office of the Mighty Lite Company lo- 
cated at 8107 Harry Hines. Insecticide 
lights produced by the company will be 
retailed through qualified Dallas dealers. 

, 

E. N. CAPPLEMAN has accepted the 
post of comptroller for the new Dallas 
County Hospital District. Prior to his 
appointment, Mr. Cappleman was busi- 
ness manager of the University of Texas 
Medical Branch of Galveston. 
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GOOD 


Try Our New RIPPLE STYLE 


BAR-B-Q Flavored POTATO CHIPS 
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Employment Service 


“The Right Persom for the Right Position” 


Over Twenty-Five Years 
Solve your personnel problems 
by calling... 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
H. NESTOR DuVALL, Manager 


National City Building 


DALLAS 1, TEXAS 
No Cost 

EMPLOYMENT te the 
BOARD OF Employer 


DALLAS 




















IT’S NEW! IT’S REVOLUTIONARY! 


Reuce BILT-IN REFRIGERATOR & FREEZER 





Adds charm, convenience 
to any kitchen . . . 


‘ 
gp resem aairorm eon emaeaai ae 


Now, for the first time you can have 
built-in charm and utility in your 
kitchen. Save space, increase con- 
venience and efficiency. Total capac- 
ity 14.7 cubic feet. Big 8.4 cubic 
foot refrigerator with automatic de- 
frost. 6.3 cubic foot freezer with life- 
time aluminum liner, and famous 
Revcold faster freezing action. Four 
attractive colors: White, Buttercup 
Yellow — in Stainless Steel, or An- 


tique Copper. 





On Display in Meletio Booth — Electrical Building — State Fair 


MELETIO ELECTRICAL SUPPLY CO. 


CENTRAL EXPRESSWAY AT YOUNG ¢* DALLAS © Riverside 392F 
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Fort Worth - Dallas - Houston 


#H| SAM ROSS McELREATH CO. 








Dictaphone “TIME-MASTER” 


Greatest Name in Dictation 
Try Dictaphone in Your Office . . . No Cost 


FRED L. HAYNES, District Manager 


Dictaphone Corporation 
2013 N. Akard 
R. 0. LANE 


RI-6117 


J. C. CALDWELL WALTER SYKES 
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He just doesn’t have 
**Continuous Vision” 


Sherman suffers the same 
impairment as many other 
bifocal-wearers. He can’t _ 
see quickly and easily— 
he’s forced to tilt his head 
to see clearly—and inci- 
dents like this are bound 
to happen. He should see 
his doctor about Con- 
tinuous Vision Lenses. 
They restore comfortable, 
natural vision as well as 
youthful seeing habits.Our 
experience in filling pre- 
scriptions for CVs in your 
choice of frames will add 
to your visual comfort. 


“The Prescription House for the 
Eye Physician" 


SYLVESTER’S 


Dis ensin —O licians 
pensing Up 
Phone RA-6968 


301 Medical Arts Building Dallas 

















Cobalt Radiation Unit 
Installed in Dallas 


D ALLAS’ newest weapon against 
cancer, a cobalt radiation unit, has gone 
into operation at the Maxfield Hospital, 
2711 Oak Lawn. 

The 9,500-pound machine which houses 
an atomic bundle of energy equivalent to 
$21,000,000 worth of radium, is the first 
of its kind in Dallas and the second one in 
Texas. 

Dr. George W. Callendine, medical 
physicist from Ohio State University at 
Columbus, served as consultant to the 
Maxfield Hospital in construction of the 
special addition to house the cobalt unit. 

According to Dr. Callendine, this giant 
instrument is superior to X-ray for treat- 
ing selected forms of cancer—mostly 
deep-seated ones—because it can deliver 
greater doses of irradiation into the tumor 
without harm to normal tissue. The radio- 
active cobalt is hardly bigger than a 
square of sugar. But it is so potent it re- 
quires the nearly five-tone machine to 
harness it and a building with 36-inch 
thick concrete walls to keep its rays from 
escaping. 

The room built to house the cobalt unit 
is underground, like a storm cellar. While 
a patient gets a treatment he is closed in- 
side the room alone. Technicians and 
doctors can watch the patient during treat- 
ment through a small four-inch thick glass 


window and also on two closed-circuit 
television screens. The big machine is con- 
trolled by an instrument panel located in 
an anteroom near the window. 

The average treatment with the cobalt 
unit will be about 20 minutes. During 
treatment, parts of the machine move con- 
tinuously . . . yet the radiation is concen- 
trated just where it is needed. 

The “hot” cobalt wes delivered to Dal- 
las from the Oak Ridge National Labora- 
tories in Oak Ridge, Tennessee. The ma- 
chine was made by the Picker X-Ray 
Company of Cleveland, Ohio. 


DR. CALLENDINE and Mrs. Pat Hartin with the 
cobalt radiation unit. 














E. J. COEL has been named manager 
of domestic operations for D. D. Feldman 
Oil & Gas. Mr. Coel, formerly associated 
with Western Natural Gas Co. in Hous- 
ton, will supervise the industry relations, 
production, waterflood, letal and land and 
exploration departments of the Feldman 
organization. 


4+ 


GEORGE H. FREED, former assist- 
ant pastor at University Park Methodist 
Church, has been appointed assistant to 
the executive secretary of the SMU 
Alumni Association. Mr. Freed attended 
SMU and Weatherford College. 


Sa 


FRANK CUELLAR, president of 
Cuellar Foods, Inc., has assumed general 
managership of the firm. Mr. Cuellar is 
also president of the El Chico chain of 
restaurants. 


KELLY ACORD has been named 
buyer for Younger Set Shoes at Neiman- 
Marcus. Mr. Acord was formerly shoe 
buyer for Volk Bros. 


a 


DR. FREDERICK FINK has been ap- 
pointed medical director of Physicians 
Life & Accident Insurance Company of 
America. Prior to his appointment, he 
served as medical director for Franklin 
Life Insurance Company of Springfield, 
Ill. 


4 


DR. FREDERIC H. LAHEE retired 
recently as a petroleum geologist for Sun 
Oil Company, ending an association of 
37 years. One of the nation’s outstanding 
petroleum geologists, he has served as ge- 
ological and research counselor for Sun’s 
entire production department since 1947. 
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MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


DALLAS e« 





Fidelity Union Life Building « Phone RA-5484 




























Our Hot Mix Asphaltic Concrete Won't 
Melt Under a Texas Summer Sun 


No one likes to walk on pavement which 
has been patched with tar or other materials 
that melt, become sticky and track under 
the hot Texas sun. Avoid the expense and 
inconvenience of pavement that requires 
constant patching — pave with asphalt, the 
flexible paving material. 


CONCRETE AND ASPHALT PAVING FOR... 
INDUSTRIAL © RESIDENTIAL © STREETS « PARKING LOTS ¢ DRIVE-INS 





RA-7791 Dallas, Texas 


















TWIST DRILLS 


BRIGGS-WEAVER STOCKS THE FINEST 





DALLAS 
HOUSTON 


BRIGGS-WEAVER 


MACHINERY COMPANY 





FT. WORTH J 
Distributors of Industrial Machinery - Supplies - Too!s- Equipment -Since 1896 4 














New Department Manager 


Jim O’Connor has been appointed 
manager of the newly created Business 
Machine Department at Bennett’s. Before 
joining Bennett’s, Mr. O’Connor was Di- 
visional Sales Manager in New York and 
Dallas for the National Cash Register Co. 
He was also National Director of Sales 
and Advertising for the American Bever- 
age Corporation of New York. 


+ 
JAMES C. CHRISTIE has been ap- 
pointed assistant manager and sales su- 


pervisor of the Dallas branch of Glazer’s 
Wholesale Drug Company. 


ve 


MINOR L. CHRISTOPHER has been 
promoted to assistant plant superintendent 


| of the Dallas milk plant of Foremost 
| Dairies, Inc. 


a 


JERRY E. FARMER has been named 
chief engineer in the recently established 
permanent Dallas branch of Natkin and 
Company, mechanical contractors. The 
Dallas office is located at 5641 Dyer 
Street. 

ot 


W. R. STEVENSON has been ap- 
pointed sales coordinator for Oak Farms 
Dairies. He is one of several sales repre- 
sentatives added to the Oak Farms staff 
recently in connection with the dairy’s 
current expansion program. 


a 


JOHN NELMS, secretary-treasurer of 
the A&A Liquor Stores, has been elected 
president of the Texas Package Stores 
Association. Elected to the board of direc- 
tors were Mr. Nelms and SIDNEY SI- 
GEL and SCOTT ROBERTS, also of 
Dallas. 
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| Why Didn’t We Think of This Before... ? 


med It’s a sound idea which merits careful study by Premiums may be paid entirely by the employer 
hed any company employing from 10 to 24 persons. or by the employer and employee together. Either 
and way, the employee receives protection not avail- 
The able on an individual basis. 

Dyer 





For many years group life insurance has played 
la oo. tek eg npg — oa Here is opportunity —to build morale, reduce 
O2 TiFMS CMploying <o or more persons. Now, turnover, to eliminate passing the hat. It’s worth 
Southwestern Life offers a plan to meet the needs investigating... just call your Southwestern 
of smaller employee groups. Life man. 

ap- 
rms 
pre- eit 


staff 





SRNR cerca eee TE 


) Southwestern li 




















- INSURANCE COMPANY « SINCE 1903 
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SI- JAMES RALPH WOOD, President +» HOME OFFICE: DALLAS, TEXAS 
» of 


FAMILY PROTECTION e BUSINESS LIFE INSURANCE e ANNUITIES ¢ PENSION PLANS e GROUP LIFE INSURANCE 
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WE STOCK THE MOST COMPLETE LINE 
OF WILSON-JONES SALES BINDERS 


...ring binders, ring books and memo books; stiff and flexible covers; fabric 
and metal hinged. . . for catalogs, price lists and sales or service manuals. 

In addition we can provide embossing, surface printing, foil stamping and 
silk screening on the widest assortment of binding materials and cover boards, 
to your specifications, in any quantity. 


THE DORSEY COMPANY 


LITHOGRAPHERS e@ PRINTERS e@ OFFICE FURNITURE @ STATIONERY 
PHONE ST-4511 ¢ DALLAS, TEXAS 














NORRIS DAIRY PRODUCTS CO. 


807 Park Avenue Dallas, Texas 
Milk Tank and Refrigerator Service 


Distributors for 
Ambrosia Chocolate Company 
Robert A. Johnston Company 
Western Condensing Company 


Cream — Condensed Skim Milk — Non-Fat Milk Solids 
Dried Whey — Butter — Grade ‘‘A'’ Whole Milk 











EMMETT’S Restaurant serving 
truly delicious foods in an 
atmosphere of gracious hospitality 


Wheleomes You fo 
The 
State Sate of — a 


For Reservations 
Dial JU-7193 





3817 Lemmon at Oak Lawn 
Open 11 a.m. to 11 p.m. — Dallas 
Closed Tuesday 


ae P. arking 
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New Auditor for Swift 


L. M. Ramsey has been appointed audi- 
tor of the Swift & Company meat pack- 
ing plant. He has been with Swift since 
1926. Prior to his promotion, he was with 
the company’s Fort Worth plant as clerk. 


+ 


OLIVER P. MARK has been named 
assistant postmaster of Dallas. He is a 
veteran of 46 years in the Dallas post 
office. CLAUDE B. REED was named 
general superintendent of mails to suc- 
ceed Mr. Mark. 


a 


J. M. HOLLINGSWORTH has been 
appointed sales manager for the East Tex- 
as district of the Lone Star Steel Com- 
pany. District headquarters will be estab- 
lished in the Republic National Bank 
Building. 

ot 


JAMES R. BENSON has been pro- 
moted to office manager for Resistol Hats 
at Garland. Mr. Benson was formerly as- 
sistant office manager. SAM B. CAMP- 
BELL, JR., has been appointed opera- 
tions manager of the firm. He was previ- 
ously office manager and coordinator. 


4 


SARA WOODS has joined the public 
relations staff of Neiman-Marcus Co. 
Miss Woods received her degree in jour- 
nalism from the University of Oklahoma, 
and was formerly associated with the 
United Press. 


Sa 


W. O. LITTLE, with J. C. Penney 
Company for 33 years, has been named 
manager of its Inwood store. Mr. Little 
was formerly manager of South Texas 
district. 
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Chamber Endorses Right-of-Way Program 


Daxtas County citizens will go to the polls on 
October 1 to vote for an extra registration fee which will 
help to bring into being a great modern highway system for 
Dallas County. This tremendously important proposition 
merits the support of every business man in Metropolitan 
Dallas. 

The state legislature, during the 1955 session, passed a 
law permitting Dallas County, if a majority of the qualified 
voters should approve, to have the County Commissioners 
Court levy an additional license fee on all automobiles regis- 
tered in this county. The amount of the fee would be one- 
third of each present license fee. Trucks, trailers and semi- 
trailers would be assessed $3 per axle but not to exceed one- 


BETTER HIGHWAYS FOR DALLAS COUNTY 
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third of the regular license fee. Payment of this assessment 
would be made at the time automobile license plates are 
obtained from the county tax collector. 

Under the new law, when the voters of Dallas County 
approve this assessment, the County Commissioners Court 
will be empowered to issue revenue bonds for purchasing 
right of way for new designated state and federal highways 
within the county limits and to widen present state and 
federal roads when necessary. These revenue bonds would 
be retired by proceeds from the new license fee, which 
would amount to about $1,700,000 per year. This amount 
would be sufficient to finance $25,000,000 worth of right of 
way bonds, which would be issued only as needed. Under 
this plan there would be no tax on real estate of home 
owners or other real property for right of way purposes. 

The State Highway Department now has available $14,- 
500,000 earmaked for the building of highways in Dallas 
County, linking us with the network of roads throughout the 
United States. This money can not be spent by the State to 
purchase right of way for such highways. The Highway 
Department requires each individual county to purchase 
right of way for state and federal highway routes. When the 
rights of way are provided, highway construction can 
commence. 

The $14,000,000 allotted for immediate use in Dallas 
County highway construction is merely tax money which 
has already been paid by Dallas County people in gas and 
vehicle taxes to the state and federal government for con- 
struction purposes. If no right of way is provided by Dallas 
County for the long range state and federal highway pro- 
gram, the funds allotted to Dallas will be used in other Texas 
counties which have already provided right of way funds. 

Funds for the purchase of right of way for state and 
federal highway building have, in the past, been secured 
through additional ad valorem taxes on homes, farms and 
buildings. Property taxes in Dallas County already being 


high, the legislature was requested by the County Commis- 
(Continued On Page 46) 
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Sernnc a pace even faster than 
Dallas’ phenomenal population advance, 
Dallas’ food industry is growing by leaps 
and bounds. Last year Dallas County 
housewives spent $200,279,000 in 1,328 
retail food outlets in Metropolitan Dallas. 
Much of this huge volume (reported by 
Sales Management in its 1955 survey of 
buying power) was produced by the 239 
Dallas County food manufacturers and 
processors who turn out a wide variety of 
items. 

Food accounted for about one-fifth of 
total retail sales of $1,033,463,000 re- 
ported by Sales Management for Dallas 
County in 1954 to rank this metropolitan 
area 24th, nationally, in retail food sales. 
Using the fast-growing Dallas local food 
market as a springboard, many Dallas 
County food processors are expanding op- 
erations into national and regional mar- 
kets. This is reflected by a jump from 
$60,341,000 in value added by manufac- 
turing in 1947 by food and kindred prod- 
ucts in Dallas County to $125,940,000 in 
1954. 

In terms of employment, the food in- 
dustry ranks second only to the aircraft 
industry in Dallas County. The 10,925 
people employed in this industry as of 
July 1 represents roughly one-seventh of 
the county’s total manufacturing employ- 
ment of 78,165. Dallas County ranks 21st 
in the nation’s food industry in value 
added by manufacturing, and 25th in em- 
ployment. Dallas County is rated 23rd in 
population. The overall importance of the 
food industry in the Dallas-Fort Worth 
area is shown by the fact that the com- 
bined totals of Dallas and Tarrant Coun- 
ties would rank this two-county area 
eighth in employment and value added 
by manufacturing. 

The food industry in Dallas breaks 
down into two major segments, distribu- 
tion and retail outlets serving the Metro- 
politan Dallas area, and food processors 
who sell their products in regional and 
national markets. The major overall pay- 
roll of this first group would show up in 
Dallas’ service industry employment. Two 
major national food chains, The Great 
Atlantic and Pacific Tea Company and 
Safeway Stores maintain large regional 
headquarter operations in Dallas. A & P 
operates 29 stores in the county and has 
850 employees. Safeway operates 29 
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by Tom McHale 


stores with 1,250 employees. Dallas’ larg- 
est local food chain, Wyatt’s Food Stores, 
have 21 outlets and 1,269 employees. Tom 
Thumb operates 19 stores with 450 em- 
ployees. Two other important local food 
distribution outlets are Seven-Eleven 
Stores with 80 outlets and 300 employees, 
and Cabell’s Dairy Stores with 36 outlets 
and 276 employees. Practically all of these 
organizations are currently expanding 
their operations. In addition to these chain 
organizations, Dailas has large groups of 
organized retailers such as AG Food Mar- 
kets and Clover Farm Stores, specialty 
food stores such as Hunt’s and Simon 
David, and numerous independent retail- 
ers to make up the 1,328 retail food out- 
lets in the county. 

Dallas’ 239 food processing plants pro- 
duce a variety of items and range from 
large regional operations and branches of 
the nation’s leading food processors to 
small local operations. The Kraft Food 
plant at Garland is their third largest in 
the nation. It employs approximately 500 
people. This plant manufactures oil prod- 
ucts only and serves as a distribution point 
for the entire Kraft line. The Sunshine 
Biscuit plant in Dallas rates seventh or 
eighth in its chain of 16 plants, employ- 
ing 450 people. Other nationally known 
names with substantial Dallas operations 
include Best Foods, the Borden Company 
plus Borden Biscuit Company, Canada 
Dry Ginger Ale Company, the Carnation 





Dallas Food Industry Expands 
With Metropolitan Market 


Company, Coca-Cola Company, Conti- 
nental Baking Company, the Curtiss 
Candy Company, Jacob E. Decker & 
Sons, Foremost, Dairies, George E. Hor- 
mel & Company, Manor Baking Com- 
pany, Peter Paul:‘Inc., Procter & Gamble, 
Purity Baking Company (Grennan Divi- 
sion) Rath Packing Company, Shedd- 
Bartusch Foods, Inc., Standard Brands, 
Inc., Stokely-Van Camp, Inc., Swift & 
Company, and Wilson & Company. 

Dallas also has a wide variety of fast- 
growing local plants that have expanded 
into regional and national distribution 
from relatively modest origins. Prime ex- 
amples of this type of development are 
the Dr. Pepper Company, which has be- 
come one of the top four names in the 
national soft drink industry; the Frito 
Company, the nation’s largest producer 
of corn chips; and Morton Foods, which 
has expanded from a one-man potato chip 
business less than a quarter of a century 
ago to one of the largest food processing 
operations in the Southwest. 

Important in any list of Dallas’ major 
food processors are such firms as Neu- 
hoff Brothers, Dallas’ largest local meat 
packing plant; Samuels & Company; Mrs. 
Baird’s Bakeries; Gladiola Biscuit Com- 
pany; Goldman Baking Company; Oak 
Cliff Baking Company; Ready-To-Bake 
Foods, Inc.; Craddock Food Manufactur- 
ing Company; Cuellar Foods, Inc.; Metz- 
ger Dairies; Morton Milling Company; 
Oak Farms Dairies; Rubenstein Produce 


CHOICE MEATS for Dallas homes and restaurants are supplied by firms like The Acers Company, 


which imports fine cuts of meat from the country's leading markets for local distribution. 































Company; Schepps Dairy; thee W & W 
Pickle Company, and others. 

The expansion of Dr. Pepper and the 
Frito Company into national markets and 
the phenomenal regional growth of Mor- 
ton Foods provide case histories that 
point up the basic marketing advantages 
of Dallas. Advertising and graphic arts 
facilities, financing, communications and 
transportation facilities of Dallas played 
a part in the growth of these firms. Most 
of these basic advantages also apply to 
the ever growing list of top national food 
processors who are choosing Dallas as a 
base of operations to serve the Southwest. 

Before moving to Dallas from Waco 
in 1922, Dr. Pepper had operated on a 
modest scale since its beginning in 1885. 
The first real expansion of Dr. Pepper 
emanated from Dallas in the late twen- 
ties and the thirties. The Frito Company 
moved its headquarters from San Antonio 
to be more centrally located in the South- 
west market. New plants were erected in 
Dallas, Houston and Tulsa. In 1941 a 
long move was made to Los Angeles 
where a plant was installed to serve the 
nine western states. In 1947 a plant was 
established in Denver, and the following 
year a plant was built in Salt Lake City. 
At the close of 1948, “West Texas” Fritos 
were rolling off the conveyor at the Ama- 
rillo plant. 

The Frito Company started in the 
home of the founder, C. E. Doolin, in 
1932 on an investment of $100.00. From 
a small family operation in San Antonio, 
the Frito company has grown into an in- 
dustry of international scope with annual 
gross sales exceeding $20,000,000. The 
raw materials requisite for the Frito 
Company’s 1954 production included 13,- 
273,200 pounds of food grade corn, 8,- 
877,554 pounds (or 148 railroad tank 


TEMPTING SNACKS for millions of Texans come from the Frito plant 
in Dallas. Shown below are the sacking and packing departments of 


the giant plant. 
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cars) of vegetable oil, and 1,771,176 
pounds of specially-blended corn meal. 
The first Fritos were made by hand 
and sold to San Antonio cafes and gro- 
cers from the back of the family car. 
Growing demand made it obvious to 
Doolin that, if the company was to grow, 
he must develop machinery to produce 
Fritos in large quantities. There was no 
machinery to be bought, because he was 
producing an entirely new product. Em- 
ploying his inventive mind to the prob- 
lem, Doolin was instrumental in design- 
ing an entire production line of equip- 
ment to produce Fritos efficiently. As 
with any problem, it took years of hard 
work and research to solve these prob- 
lems. The best type of machinery, pack- 
aging, and formula improvements, as well 
as marketing, were problems that had to 
be overcome. Since quality control is 
highly important to the Frito Company, 
numerous measures are employed to 
maintain its rigid standards. The com- 
pany maintains its own experimental farm, 
laboratories for constant check of its 
products, its own grain elevator and equip- 
ment necessary for processing raw mate- 
rials used in its ten food plants. In addi- 
tion, the Frito Company has 14 licensed 
Frito franchises operating plants in the 
United States, Hawaii, and Venezuela. 
The regional expansion of Morton 
Foods is another saga of the Dallas food 
industry. Starting modestly in Dallas in 
1932, G. C. Morton has built this firm 
into one of the three top distributors in 
point of volume, of mayonnaise and salad 
dressing products in the Southwest, and 
first in the distribution of potato chips in 
the five state area in which it operates. 
Last year Morton Foods’ sales volume 
approximated $10,000,000. 
(Continued on page 49) 








FRESH COOKED POTATO CHIPS are shown below 
bling from stainless steel cooking machines at the Morton 5 
in Dallas. Above, Earl Hill inspects U. S. Choice and Prime s: 


at the Texas Meat and Provision Company. 














THE LARGE COMPOUNDING LABORATORY of the Dr. Pepper 
plant in Dallas is where the famous Dr. Pepper flavoring is processed 
before it goes into syrup. 
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| Highways 

(Continued From Page 43) 

| sioners Court and many other citizens 
| interested in road building to permit right 

of way purchases through automobile li- 

cense fee assessments. In this manner, the 
| right of way would be obtained without 
affecting city and county property taxes. 

The broad, sweeping six-lane highways 
| skirting the city of Dallas will prevent the 
present traffic congestion on downtown 
streets and cross county highways. At any 
hour of the day, morning, noon and night, 
traffic jams are time wasting, annoying 
and dangerous. The new highway program 
would link Dallas and every incorporated 
| town and community in the entire county 
with good, broad modern expressways and 
roads and eliminate much of the existing 
traffic problems. 

New and modern state and federal high- 
ways from county line to county line will 
| take the place of roads which are far too 
narrow for the present traffic burden and 
will lessen traffic accidents. Broad high- 
ways, such as are planned under the State 
Highway Department’s $1 15,000,000 long 
range program, will be a great achieve- 
| ment in highway safety for Dallas County. 

Good highways, with easy flowing 
c traffic over direct routes, mean more eco- 
Hy tting PAY D I R » iy nomical operation for your car or truck— 
more miles per gallon . . . more tire mile- 
age ... less wear and tear on your auto- 
for GR OWTH | mobile. The savings will more than offset 

the slight additional cost in car fee. 

Engineers, city officials and business- 
men now realize that little room remains 





If you want your business to grow... be a part of the within the city limits of Dallas for large 
growth bank in growing Dallas! Texas Bank, Main and factories and manufacturing plants. The 
Lamar, is growing along with Dallas and with the private | industrial development of Dallas County 


in the future will center in the incorporat- 
| ed towns and communities rather than in 
WE c -_ the big city. The first inquiry made by 
forward thinking management policies. every Soians thie seeking to an in this 

area is “How good is your highway trans- 
| portation? Can our workers get to and 

from their jobs quickly and safely?” 


industry and business which it serves. Healthful, continued 
growth is a sure result of careful financial planning and 


Many Texas Bank customers have seen their business 
grow — just as they have seen Texas Bank growing. For 


your growth we offer the financial guidance and counsel of | The location of large manufacturing 
men who know your kind of business, understand your concerns within the limits of Dallas 
problems, and make it easy for you to hit paydirt. County means population increase, greater 
; : | prosperity for the entire area, additional 

Be a part of the Growrn bank in growing Dallas. | payrolls and many more jobs for both 


_ skilled and unskilled labor. To assure the 

| continued welfare and prosperity of the 

smaller towns and communities in Dallas 

a E xX A S) B A N K | County this great highway system, which 
| will be made possible by the approval of 

the proposed new license fee on Saturday, 


& TRUST CO. of DALLAS October 1, is vitally necessary and im- 
MAIN & LAMAR | portant. 


The new license fee has been endorsed 
by the mayors of nearly all Dallas County 
| cities and communities. 
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Personnel Manager 


M. A. Adhemar has been transferred 
to Oil Well Supply’s Garland Works as 
personnel manager. He joined the “Oil- 
well” organization in 1944 as personnel 
manager at the Oil City, Pa., Imperial 
Works and was located there until his 
present transfer to Garland. Before join- 
ing “Oilwell,” Mr. Adhemar was in per- 
sonnel work for eight years. 





Newly Elected President 


Kenneth B. White, C.P.A. and an in- 
dividual practitioner, has been elected 
President of the National Association of 
Cost Accountants, Dallas Chapter. Other 
new Officers for the year are: Mr. Cecil F. 
Ussery and Mr. Clarence F. Dunning as 
vice presidents; Mr. R. R. Woodford as 
secretary; Mr. Oscar B. Johnson as as- 
sistant secretary; and Mr. James H. 
Rankin as treasurer. 

* 

J. E. JONSSON, president of Texas In- 
struments, Inc., has been elected one of 10 
new directors by the American Manage- 
ment Association in New York. Mr. Jons- 
son will serve a three-year term. 
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LANDAUER and SHAFER 


CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 

4801 Lemmon Avenue 


LO-8351 JU-9562 


















See The Newest Farm Tractors and Matched Working Equipment 
at The John Deere Exhibit 


AT THE STATE FAIR 


ouN, DEERE 








1955 1837 


QUALITY FARM 
EQUIPMENT 








The Trademark of Quality Farm Equipment for 118 Years. 


JOHN DEERE PLOW COMPANY 


10650 Hines Boulevard Phone Dixon 1701 



























... SINCE 1875 


80 YEARS is a long time... but years alone mean little unless measured in 
terms of service and responsibility. That is why it is well to remember Dallas 
Transfer’s matchless warehousing and transfer service facilities for merchan- 
dise storage and distribution ... modern office and display space... pool car 
distribution ... heavy hauling... local and long distance moving... packing, 


crating, shipping. Call RA-7111 for details. 


2nd Unit Santa Fe Bldg., “Home of the Santa Fe Bldg. Merchandise Mart” 






R. M. Waskom 
Sec’y-Treas. 


G. K. Weatherred 
President ® 


WAREHOUSE CO. gir 


2ND UNIT SANTA FE BLDG. 


c. E. Bradley 
Vice-President * 
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Each design is an expression of forward thinking, utilizing line, 


form, texture, color and space. 


Every home equipped with a three-ton Frigidaire conditioner 
for year-round comfort. 


Exciting all-electric, modern kitchens featuring the new and 
revolutionary Frigidaire wall oven and fold-back range units. 


A healthful, garbage free community is made possible by hav- 
ing a Waste King disposal in every home. 


tn a Custom built, natural finished, birch kitchen cabinets of a con- 


temporary design. 





It is partly design, partly construction, partly a way of life, but Landscaped for sun-loving, garden-minded families whé demand 


it is mostly experienced, intelligent use of today's best materials recreational freedom. 


and methods that has produced today's (and tomorrow's) best 


ee Their clean, simple lines, large uncluttered windows make a 


perfect background for any style of furnishings. 


Priced $16,500.00 to $19,500.00 
Financed FHA, VA or Conventional 


LONGHORN CONSTRUCTION COMPANY 


DALLAS, TEXAS FIELD OFFICE DA 7-3411 
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PRESIDENT HOWELL H. WATSON prepares to sign a DREB check for $2,161.88 for the establish- 
ment of the Dallas Real Estate Board Educational Foundation. Watching the proceedings are Dean 
Laurence (left), Mrs. Martha Carlson (seated), and Arthur A. Smith (right). 


Educational Foundation Formed 


Establishment of the Dallas Real Es- 
tate Board Educational Foundation has 
been completed with the presentation of a 
check for $2,161.88 to the men named 
as grantors of the Foundation trust, ac- 
cording to Howard H. Watson, DREB 
president. Grantors of the trust fund are 
Leurence A. Fleck, dean of the School of 
Business Administration at Southern 
Methodist University; A. W. Foscue, Jr., 
SMU vice president; and Arthur A. Smith, 
vice president of the First National Bank. 

The funds appropriated by the directors 
of the DREB to establish the Foundation 
represented the bulk of receipts from the 
educational seminars conducted last Fall 
and during the Spring of 1955 by the 
DREB’s educational committee, which is 
headed by DeWitt Knapp. In addition, the 


Dallas Real Estate Board contributed 
$250 to the real estate department of the 
SMU School of Business Administration. 

Named as original trustees of the Foun- 
dation were Henry S. Miller, Jr., L. 
Storey Stemmons, Mr. Watson, Mr. 
Knapp, Lawrence Gallaway, Rufus C. 
Porter and Mrs. Martha Carlson. 

The Real Estate Board Educational 
Foundation was established to serve the 
public as a whole as well as to aid in edu- 
cating and professionalizing the real estate 
business. Conducting and supporting in- 
stitutes, seminars, forums and discussion 
groups for those interested in real estate, 
is included in the objectives of the Foun- 
dation. The Foundation also plans to es- 
tablish a library on real estate matters for 
the use of the public as well as those in 
the real estate field. 








SHELDON E. GORDINIER has been 
named new assistant manager of the Rus- 
sell-Miller mill of Dallas. Mr. Gordinier 
is a former purchasing agent of the com- 
pany’s northwest feed division. 


. 


DR. EDWIN L. RIPPY has been re- 
appointed a member of the national Com- 
mittee on Detection and Education of the 
American Diabetes Association. 
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DR. GEORGE LAUNEY has been 
chosen president-elect of the 1,400 mem- 
ber Texas Academy of General Practice. 
Dr. Launey will take office next year. 

* 


RAYMOND N. GRUBER has been 
appointed Southwest district sales man- 
ager for Standard Pressed Steel Co. 
makers of metal fasteners and shop equip- 
ment. 





Food Industry 
(Continued from page 45) 

The Morton Potato Chip Company be- 
gan operations in Dallas in February, 
1932, in a 20 x 80 foot plant located on 
East Grand Avenue. A staff of four em- 
ployees manned the plant and G. C. Mor- 
ton delivered the products himself in the 
company’s single truck. Sales volume at 
the end of the first year reached a total 
of $8,000. In 1936 the first Morton Salad 
Dressing was produced. As the line of 
products was increased, the business grew 
and the plant doubled its floor space. By 
1942, Morton Foods had outgrown its 
plant and headquarters were moved to 
2405 South Harwood. This move in- 
creased its floor space by about 50,000 
square feet, but in 1948 they had to pur- 
chase a building across the street and add 
another 20,000 square feet. In March, 
1951, they moved to their new, com- 
pletely modern plant located at 6333 Den- 
ton Drive. This building is hailed by many 
food experts as an outstanding example 
of the application of mass production 
techniques to the field of food processing. 
Built on one floor, its three acres of roof 
cover a smooth production layout that 
incorporates the latest scientific knowl- 
edge and technical methods. 


Primary goals set by Mr. Morton back 
in 1932 were to provide quality products 
and good service, and to keep products 
fresh. Speedy distribution of fresh food 
products was a problem from the begin- 
ning. With this in mind he established a 
branch of Morton Foods in Lubbock in 
1942. This branch serves a wide area of 
West Texas and Eastern New Mexico. In 
the summer of 1953 the Vinnedge-Best- 
yett Company of Fort Worth was merged 
with Morton Foods. This merger resulted 
in the addition of numerous food items 
to the growing Morton Foods line, in- 
cluding syrup, extracts, honey, coffee, 
spices, tea, and barbecue sauce. 

Today, Morton Foods operates 22 over- 
the-road large semi-trailers servicing 120 
warehouses once or twice a week with 
fresh merchandise. Motor freight is also 
used for other shipping to these ware- 
houses. From these points Morton sales- 
men make daily, bi-weekly, and tri-weekly 
deliveries to the trade. 

Today there is a fleet of 295 vehicles 
helping to sell and service Morton Food 
products to cafes, drug stores and grocery 
stores in Texas, Oklahoma, Louisiana, 
Arkansas and New Mexico. 

+ 

H. C. WOODLAND has been appoint- 
ed Addressograph Branch Manager of 
Addressograph-Multigraph Corporation. 
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Serving Delicious 


*SMORGASBORD” 


Delightful foods served amid the 
gayly colorful atmosphere of old 


world charm. 


SPECIAL ROOMS FOR 





PARTIES 
OPEN 5 P.M. oes 
FREE PARKING 10 P.M. 
Mondays 


5543 Inwood Road at Lovers Lane Dixon 8084 











‘ 
co Pumps are S100 in Vs, Va. % 1,1 5,2, 3,and 5 bp for immediate delivery 
Dowco P hed 














E. M. Kahn Opens 
Inwood Village Store 


E. M. Kahn & Company recently 
opened its fourth store in Dallas, another 
milestone in the 83-year history of the 
firm. The new Inwood Village store is 
the company’s largest. 

A unique feature of the Kahn store is 
the complete girls’ department, the first 
established by the pioneer Dallas retail 
firm. 

The new one-story store is 180 feet 
wide and 120 feet deep, with a total area 
of 21,600 square feet. There is parking 
space for 200 cars within 50 steps of one 
of three entrances. 

Half of the floor space of the store will 
be devoted to men’s and boys’ wear while 
the remainder will be women’s and girls’ 
apparel. 

The first E. M. Kahn store is located 
now on Lamar between Elm and Main. It 
moved to that location in 1874. The first 
store was established in 1872 by Emanuel 
Meyer Kahn in a small room on Main 
Street across from the courthouse. 

In 1952 the second and third Kahn 
stores were opened simultaneously—one 
at 1604 Main in the downtown area and 
the other in Wynnewood Village. The In- 
wood store is the company’s largest and 
brings the total floor space in the four 
stores to more than 50 times the size of 
the original store on main street. 

Formal opening of the Inwood Kahn 
store was held early in September. Formal 
ribbon cutting ceremonies were held, and 
Joe Reichman played for an open house. 
Prizes were given away and favors dis- 
tributed to children. 


4 


HOWARD BUSBY, Dallas accountant, 
has been elected president of the Certified 
Public Accountant Toastmasters Club of 
Dallas. Other new officers include 
BOOKER ELLIS and DEAN GOSS- 
NICKLE, vice presidents; WILLIAM 
MURRELL, secretary; HUGH NEW- 
SOME, treasurer; and ROBERT LEIGH, 
sergeant at arms. 

4 


FRANK NORTON, Dallas attorney, 
will serve as chairman of the newly ap- 
pointed Texas Advisory Committee on 
Atomic Energy. Also named to the com- 
mittee are RUSTAIN L. ARDREY, vice 
president of the Republic National Bank, 
and JOHN HUME, president of Techni- 
cal Services. 
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A Simple and revealing Freight Story 









The map indicates the Rock Island ‘‘Field of Operations.”’ 
Rocket Freights do most of the hauling. To move freight in- 
to and out of this rich territory insist on Rock Island service. 


For specific information, consult It should save you time. 
L. R. RAGOT, Ass’t Gen’! Freight Agent 
Room 804, Wholesale Merchants Bldg. It might save you embarrassment. 
Phone: RAndolph 4164 
Sales % Fame It could save you money. 








THE ROAD OF PLANNED PROGRESS 
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RIVERLAKE COUNTRY CLUB 
293 Meadows Building 
Dallas, Texas 


Sos 


Please send me further information about Riverlake. 


ene 


Dallas’ Newest, Most 
Exciting Family Country Club 


Riverlake Country Club will offer the 
most modern quarters and facilities 
for the enjoyment of every member 
of the family to be found anywhere. 


Plans are nearing completion for 
Riverlake’s luxurious clubhouse which 
will provide every convenience and 
facility for endless hours of pleasure 
and relaxation. There’ll be two 18-hole 
golf courses . . . 36 holes, a 9-hole pitch 
and putt course and a driving range 

.a modern filtered swimming pool 
and a well stocked lake for anglers. 
There’ll be tennis courts and a super- 
vised playground and nursery for 
children. ... There’s even a miniature 
train circling the Club’s 261 acres for 
the pleasure of children and conveni- 
ence of golfers. 


Men will enjoy their private bar and 
game rooms.... Ladies will have spe- 








CITY. i nat 

















cial club rooms and there’s even to be 
a special room for teenagers. 


Riverlake is located in a heavily 
wooded area on Loop 12 near the 
South Central Expressway ... only 10 
minutes from downtown and Oak Cliff 
— 20 minutes from Casa Linda. River- 
lake’s convenient location makes it 
truly a Club that will have members 
representative of all Dallas. 


There are a limited number of mem- 
berships available at $360 (including 
tax). When this quota is filled, mem- 
berships will be increased to $480. 
Monthly dues which will be paid only 
after the Club is available are $9.60 
(including tax). 


If you would like further information 
about Riverside and how you, your 
family or your firm may join simply 
mail the coupon or call FO 8-4628. 


PRESIDENT 
DOAK WALKER 


ADVISORY BOARD 


R. L. THORNTON, SR. RED McCLAIN 
RAY HOPPER W. O. PERLICK 
W. O. BANKSTON J. BEN CRITZ 
ROBERT H. DEDMAN HARLAN RAY 


R. E. ELKIN, SR. JACK ISAMINGER 
MATTY BELL LOU PERRYMAN 
W. C. (DUB) MILLER C. SIDNEY McCLAIN 


FRANCIS (JUNIOR) ELDRIDGE 


RIVERLAKE 


epic 


s <a 


COUNTRY CLUB 
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Plant Manager 


Arthur C. Ekstein is plant manager of 
the recently opened Dallas manufacturing 
: branch of the Leco Electric Manufactur- 
ing Company located at 130 Cole Street. 
Leco makes and sells Christmas tree light- 
ing outfits and electrical extension cord 
sets under the trade name of “Ringalite.” 





Elected To Board 


Herber M. Prior, senior vice president 
of the Mercantile National Bank, has 
been named to the board of Public Sav- 
ings Insurance Company. Other directors 
of Public Savings include President Pul- 
len, John P. Walker, Jr., Joe C. Stephens, 
Jr., Blanton W. Burford, and A. D. Mar- 
tin, all of Dallas. 

* 


FRANK A. HOKE and LONCY L. 
LEAKE has been elected to the board of 
directors of Southwest Title & Insurance 
Co. Mr. Hoke is vice-president and a 
director of Oak Cliff Savings & Loan 
Assn., and Mr. Leak is an attorney and 
Manager of the company’s Mesquite 
branch office. 
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AIR CONDITIONING 
FOIAN Call Us for 
ROY 


Air Conditioning 
Buildings, Stores, 
: Shops and Churches 
Quality Since 1882 
Texas Refrigeration & Engineering Co. 
158 EXPRESS STREET DALLAS PR-3224 
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“The Southern Conference of Teamsters” — which is the 


Regional Office for the International Brotherhood of Team- 
sters in the South — selected this beautiful furniture by 


Herman Miller from Stewart's. 


And whether you prefer modern or traditional styling, you'll 
agree that Stewart Office Supply Company can properly 
| decorate an office with taste, to reflect the mood and 
tempo of you as an individual, as well as that of your 


: business or profession. 


a Soil 


arf 1523 COMMERCE / DALLAS / Phone PR-8581 


STATIONERS @ OFFICE OUTFITTERS 


Without additional cost, you can include the finest in 





service in outfitting an office, by consulting Stewart's 


when you first begin to plan. 
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Saving Is a Family Affair 


We pay you to save % 
at Dallas Federal. 
Save for a rainy day 


...Or a sunny opportunity. Per Annem 


























Currently 
yy ey +e og 3 ew) 3 - 74 & 
savings and loan association 
Pa 2 Sales Manager for New Product 


Wayne Bennett has been named sales 
manager of Wamikx, Inc., a ready-mix con- 
crete manufacturer and Dallas distributor 
for Zolatone. Mr. Bennett will direct sales 
of the new product, Zolatone, a decora- 
tive and industrial plastic coating. Prior 


8 | c 
see Elsie ex 
to joining Wamix, he co-owned a con- 


and Beauregard 
struction equipment firm here. 


IN PERSON : 
TBC 
f HENRY FITZGERREL has been 


named manager of House of Carpets, floor 
covering specialty house. Mr. FitzGerrel 
has been in the floor covering business for 
28 years and was transferred to his new 
post from an affiliated concern in Houston. 


oe 


Barn Colonial Boudoir W. R. DALTON, JR., of Texas Electric 


Supply Co., has been appointed to mem- 
located in the Borden Building bership on the wires, cable and armored 
conductor committee of the National As- 
\ J sociation of Electrical Distributors. 








at the Texas State Fair 


in their 

















Introducing... 
(0 Ks 





. BOSTON 
Selling and SECURITIES COMPANY 


purchasing 
over-the-counter 
listings within 
the great 
Southwestern 
market. 
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r million dollar resort now under construction 


only 1 hour from Dallas 


To be completed within a matter of months, this superlative aluminum domed octagon with four separate wings. One of 
resort will equal any in the entire United States. Ideally these wings will house a luxurious dining-recreation area 
located in heavily wooded rolling hills 3 miles Southwest accommodating up to 1,000 persons; another, a kitchen of 


of Athens, building of the resort’s superb facilities has Gemendeus capacity; the two remaining wings, sumptu- 
ously appointed rooms and suites. And food! Magnificent! 


already begun. Three heavily stocked lakes, 6 patios, ee A gourmet’s paradise! Cuisine will be expertly prepared by 
swimming pool, 40 air-conditioned cabins and more will the club’s highly skilled chefs in accordance with the stand- 
surround the magnificent air-conditioned club house, an ards of the country’s finer restaurants. Everything is here! 


| FISHING - HUNTING - GOLF - SWIMMING 


and other outdoor games and sports with the whole family in mind 





—— Ei 


HUNTING AND FISHING AT ITS BEST— A rolling timberland, 3 separate lakes perpetually stocked and 
: ready for the sportsman’s gun or rod. 150 to 200 thousand bass, perch, blue gill, crappie and catfish 
] stocked and released from an 8-acre hatchery under the supervision of a resident ichthyologist. Acres 
and acres of dense vegetation conducive to best hunting for fine pheasant, quail, duck, geese, squirrel, 
rabbit and other sporting game—all at your call in luxurious surroundings. 


A RESORT FOR SPORTSMEN, FAM- A GUARANTEE FOR BAG-LIMITS, FULL A NEARBY RETREAT WITH EVERY 
WLIES AND ALL... Golf, swimming, CREELS ALWAYS ... Fish hatcheries, ADVANTAGE .. . An ideal central 
tennis, horse-back riding, lawn bowl- game-bird breeding pens, a kennel of location, a clubhouse and outdoor 

paradise steeped with native beauty, 


ing, badminton, croquet and more. trained hunting dogs and a profession- planned for discriminating Texans .. . 
Even a supervised playground for ally-manned rod-and-gun shop to answer even to an airfield capable of handling 
children. cvery outdoorsman’s needs. any aircraft through DC-6. 


A 4 ’ 

| DIRECTED BY EXPERIENCED, ALL CLUB FACILITIES For stock.» Minimum family 
TRAINED OUTDOORSMEN ... A  MOLDER-MEMBERS ONLY. Full voting, % subscription — 

non assessab!e, common stock available . 


graduate biologist, Gene Stearns, at $1.85 per share. Sportsman’s Paradise \ 600 shares—$1110.00 
with 30 years’ experience in wild life will insure, without cost. dues or assess- * Mini * 

we : inimum busine 
management; a consulting architect, — 3 ae ere ot a to sub- Py cubeastaae - 
Homer L. Fry, for 35 years an Sas a peal ee en wae subscription — 


authority on land and State Park Py 2200 shares—$4070.00 
planning; managed by V. E. (Chic) ee ee ee ee ee 
West, well-known sportsman and a 

businessman. Jesse Sweeten, world- Empire Security Corporation 


renowned peace-officer, marksman | 2028 Fort Worth Ave. 
and Koon Kreek Klub Manager, will 
Dallas, Texas 


serve on the board of directors. | 








Please send me further information about 
! = Sportsman’s Paradise. 














Send today for I  iciscsthcs sc cettepnseeniennnhcadannieiinnneiiaiianadiaad diaainpiabndadiaalanssagsnbabmadiligieiiiandabtlinaewatelaian 
full information 

Te as in caida tes pacocasaanud simi ceanapieciesdua cota 
and prospectus 

city state 
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GREYHOUND 
Serves Y()UJ best 


MANY DEPARTURES DAILY 


You'll save valuable time, thanks to the frequency of Grey- 
hound’s departure times. Also, Greyhound’s schedules are 
carefully timed for the most convenience for the most people. 
And whether you’re planning a short trip or a long one, you'll 
find that Greyhound buses keep to their published schedules 
with gratifying regularity. 


CHARTER BUS SERVICE 


Your school, church group, club or social organization might 
be planning a trip in the very near future. No matter how 
short or long the trip, you'll have more fun at less expense if 
you go together on a Chartered Greyhound Bus. You leave 
when and where you want to, travel the routes you choose, 
and arrive at the very doorstep of your destination. 


VACATION PLANNING 


“A dreamer’s vacation paradise come true!’’ you'll say when 
you investigate Greyhound’s Amazing America Tours. Hotel 
reservations, sightseeing sidetrips, selection of scenic routes, 
all of the bothersome details that absorb so much of your 
vacation time are taken care of —in advance — by Grey- 
hound’s experts — at new, low budget prices. You'll see 
more, save more every luxurious comfortable mile. Ask your 
Greyhound Agent to tell you about any of the hundreds of 
Greyhound’s Amazing America Tours. How easy it is to take 
one — and how inexpensive! 


PACKAGE EXPRESS SERVICE 


For extra-fast service in sending packages, try Greyhound’s 
Package Express Service. It’s flexible, easy to use, safe. And 
you'll be surprised at the low cost for this convenient station- 
to-station service. 








Greyhound’s exclusive Scenicruisers are now operating on 
many through schedules all over America. 






GREYHOUND TERMINAL 


Commerce at Lamar—Dallas, Texas 
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HERE IS YOUR CALENDAR of GRAND AND 


GLORIOUS EVENTS! 


phy 
SOS 





W 
ENTERTAINMENT ~— 
THE PAJAMA GAME — Broadway musical comedy hit, 
starring Fran Warren, Larry Douglas, Buster West. Nightly 
8:30 p.m. Oct. 7-22. Matinees Saturdays, Sundays, Wednesdays, 
2:30 p.m. Air-conditioned State Fair Auditorium. Prices $4.80, 
$4.20, $3.00, $1.80, $1.20. 

ICE CAPADES International skating extravaganza featur- 
ing “Wish You Were Here” musical comedy, Gershwin’s 
“American in Paris” ballet. Nightly 8:30 p.m. Oct. 7-22 
(except Sundays). Matinees 2:30 p.m. Oct. 8, 12, 15, 22, 23 
and at 1:30 and 5:30 p.m. Oct. 9, 16; Rural Youth Show 10:30 
a.m. Oct. 15. Ice Arena. Prices, $3.30, $2.50, $2, and $1.50. 
JOIE CHITWOOD AUTO DAREDEVILS — Nightly 8 
p.m. Oct. 7-22; matinees 2:30 p.m. Oct. 8, 9, 12, 14, 16, 22, 
23; 1 and 3 p.m. Oct. 15. Grandstand. Prices, $2, $1.50, $1, 
50 cents. 

MILLION-DOLLAR MIDWAY — Biggest, brightest, gayest 
fun zone in America, dozens of rides and shows, fabulous 
“Sky Wheels” thrill ride, dazzling “Dancing Waters.” 
MAGNOLIA SKY REVUE — Daredevil aerial acts, 2 and 
7:30 p.m. daily. Free. Magnolia Stage at “Top of the Midway.” 
COLOR TELEVISION — Live programs originating daily in 
Agriculture Building studios for telecast over KRLD-TV and 
WFAA-TV. See-your-self-on-color-TV apparatus. Theater-size 
color TV screen in General Exhibits Building. Closed circuit 
color TV shows on State Fair network, 7:30 p.m. nightly. 
PLANETARIUM — Presenting the stars and planets in “The 
Greatest Show Off Earth,” Museum of Fine Arts; 11 a.m., 1, 
2, 3 and 4:30 p.m. daily. Prices, 50 and 25 cents. 

DR. PEPPER THEATER — Free magic shows starring Mark 
Wilson. Air-conditioned Dr. Pepper Theater Building. Daily, 
10 a.m., 12 noon, 2, 4 and 6 p.m., extra shows weekends. 


COTTON BOWL FOOTBALL 


Oct. 7—SMU vs. Missouri, 8 p.m. 

Oct. 8— Texas vs. Oklahoma, 2 p.m. 

Oct. 15 — SMU vs. Rice, 8 p.m. 

Oct. 17 — Wiley vs. Prairie View A&M, 8 p.m. 
Oct. 17, 20, 21, 22— High School games. 


LIVESTOCK AND POULTRY JUDGING 


Oct. 8— Quarter horses, Angora goats, turkeys. Oct. 9 — 
Quarter horses. Oct. Aberdeen-Angus and Jersey cattle; 
Delaine-Merino and Rambouillet sheep; Berkshire and Chester 
White breeding hogs and barrows; chickens. Oct. 11 — Here- 
ford and Holstein-Friesian cattle; Hampshire sheep; Duroc 
and Yorkshire breeding hogs and barrows; Quarter horses; 
turkeys. Oct. 12— Santa Gertrudis, Shorthorn and Ayrshire 
cattle; Southdown, Shropshire and Suffolk sheep; Hampshire, 
Spotted Poland China and O. I. C. hogs and barrows; Junior 
Market Turkey sale. Oct. 13 — Brahman, Guernsey and Milk- 
ing Shorthorn cattle; Poland China breeding hogs and bar- 
rows; Parade of Champions 8 p.m. Oct. 14 — Quarter horses, 
open cutting horse contest. Q@ct. 15 — Quarter horses, open 
cutting horse contest, cowboy range mount class; broilers. Oct. 
6@— Open cutting horse contest finals. Oct. 18 — Jr. Mar- 
ket Broiler sale. t. 19— Jr. Dairy show (all breeds): Jr. 
Steer show; Jr. Lamb show. Oct. 20—Jr. Pig show; Jr. 
Market Steer show; Palomino horses; Shetland ponies. Oct. 
21— Jr. Negro Pig show; Shetland ponies; Palominos; Jr. 
livestock auction (fat steers). Oct. 22— Palominos; Shet- 
land nies; Jr. livestock auction (fat lambs and barrows). 
Oct. 23 — Palominos and Shetland ponies. 











EXHIBITS 
FAMILY OF MAN — Greatest photographic exhibition of all 
time; 503 pictures from 68 countries by 273 photographers; 
assembled by Edward Steichen, dean of American photo- 
graphers, for Museum of Modern Art in New York. Free. Air- 
conditioned Museum of Fine Arts. Opens 10 a.m. daily. 
INTERNATIONAL CENTER — Exhibits by governments of 
Japan, Sweden, India, Belgium, Great Britain, Germany, Fin- 
land, Egypt, France. ““At Home With the World” model rooms, 
decorated by William Parker McFadden Associates with fur- 
nishings and art objects from many foreign lands. General 
Exhibits Building. Opens 10 a.m. weekdays 9 a.m. Saturdays 
and Sundays. 

FOODS SHOW — Giant assortment of delicacies displayed 
smorgasbord style, unusual foods from specialty houses, exotic 
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recipes, free samples and entertainment. Foods building. Opens 
9 a.m. daily. 

AGRICULTURAL BIG TOP — “Your Stake in Agricultural 
Research” is theme of entertaining, informative and educa- 
tional exhibits in circus motif. Pr d in peration with- 
Texas A & M System. “Greatest Show From Earth” shows how 
average family benefits from research to improve Texas crops; 
profusion of farm products; entirely new types of foods and 
products being developed through research; “‘know-what-you’re- 
buying” exhibits of interest to the consumer; daily demon- 
strations by outstanding 4-H club teams. Agriculture Building. 
Opens 9 a.m. daily. : 

ELECTRIC SHOW — Glittering collection of latest model 
electric ranges, refrigerators, TV sets and radios, lighting fix- 
tures, household appliances of every description; model 
“dream” kitchens. Electric Building. Opens 10 a.m. weekdays, 
9 a.m., Saturday and Sunday. 

AUTOMOBILE SHOW — 39th Southwestern Automotive 
Exposition, one of America’s largest. New 1956 model cars, 
futuristic experimental “dream cars”; $4% million worth of 
exhibits. Free entertainment. Automobile Building.. Opens 9 
a.m. daily. 

ANTIQUE AUTO SHOW —  Nostaigic collection of rare 
automobiles dating from days of the linen duster, all restored 
to original beauty and running condition. Automobile Building. 
FARM IMPLEMENTS — Over two acres of outdoor exhibits 
illustrating the newest developments in implements and mach- 
inery for farms and ranches; actual demonstrations of equip- 
ment; free entertainment. 

NATURAL GAS SHOW — Complete display of latest model 
automatic gas appliances; three modern kitchens featuring 
newest decorative themes, from pages of Woman’s Home Com- 
panion; special teen-agers’ room. Air-conditioned Natural Gas 
Building. Opens 10 a.m. daily. 

MUSEUMS — Special exhibits at Museum of Fine Arts, 
Aquarium, Texas Hall of State, Health Museum, Museum of 
Natural History. Oper 10 a.m. daily. 








WOMEN’S BUILDING 
Daily style shows modeling blue ribbon attire in “Texas Fash- 
ion Roundup”; 2 and 4 p.m. on weekdays, 2, 4, and 7 p.m. 
Saturdays and Sundays. Fabulous collection of fashions, cos- 
metics, precious gems, luggage, lingerie, furs, hats, shoes, per- 
fumes, sportswear, textiles, shown in glamorous exhibits of 
manufacturers from style centers of the world. Prize-winning 
exhibits of needlework, hand-painted China, antiques, hobbies, 
foods, clothing, potted plants, craftsmanship, fine arts. Model 
17th Century kitchen, authentic in every detail. Model pent- 
house living room and terrace dining area by Dallas group, 
American Institute of Decorators. Architecture °S5, exhibit 
illustrating prize winning buildings designed by Texas arechi- 
tects. “‘Town and Country” tea room. Air-conditioned Women’s 
Building opens 10 a.m. weekdays, 9 a.m. Saturdays and Sun- 
ays. 
SPECIAE DAWS AND EVENTS 
Oct. 7— Downtown Parade 3 p.m., Opening Gate Ceremony 
S p.m. Oct. 8— Press, Radio TV Day. Oct. 9— Amateur 
Radio Day. Oct. 10 — Mexico’ Day, Fiesta Mexicana and Fire- 
works in Cotton Bowl 8 p.m. Oct. 11— Music Festival and 
Fireworks in Cotton Bowl 8 p.m., Texas Public School Day, 
Hillsboro & Hill County Day. Oct. 12— Dallas Day, Jaycee 
program and Fireworks in Cotton Bowl 7:30 on Oct. 13 — 
Crippled Children’s Day, Texas Rice Industry Day, Parade of 
Champions in Livestock Pavilion 8 p.m. Oct. 14— Elementary 
School Day; Cotton Bowl Fireworks Show at 8 p.m. Oct. 15 — 
Rural Youth Day. Oct. 16— Rose Show. Oct. 17— Negro 
Achievement Day. Oct. 18 — East Texas Day, Rosemary Cloo- 
ney and Fireworks Show in Cotton Bowl 8 p.m., Garden Clubs 
Day. Oct. 19 -— Women’s Day, ‘““Woman of the Year” Award in 
Auditorium 11 a.m., Souvenir Day. Oct. 20 — Cake Baking Con- 
test (Adult). Oct. 21 — High School aay, Teasers Contest 2:30 
.m., finals at 6 p.m. Oct. 22 — Fort orth Day, T.S.C.W. 
ay. Oct. 23 — Cotton Bowl Religious Festival 8 p.m. 
More than 200 additional special days and events. The 
State Fair of Texas is America’s largest annual exposi- 
tion in terms of attend 4dmissi to fairgrounds 
60 cents, 30 cents for children under 12, Automobiles, 
75 cents. For additional information write State Fair of 
Texas, Dallas 26, Texas. 
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Library Moves 
To $2,500,000 
New Home 


Wits a grand opening slated for September 
25, Dallas new $2,500,000 public library building 
quietly opened its doors early in September. 

Conspicuous by its absence, was the controversial 
Bertoia mural, which will be rehung on the eve of the 
formal opening. 

The shiny new building on the corner of Hardwood 
and Commerce streets, represents one of the most 
modern libraries in the nation. Its contemporary archi- 
tecture is not only beautiful, but extremely functional 
and promises finer service to library patrons. 








Among the features of the new building are air 
conditioning, a drive-in book return chute, a large 
auditorium, a spacious exhibition room and roof ter- 
race and two sets of elevators to serve the three floors 
and the basement. 





A GLEAMING FACADE of white marble 

and black granite carries out the contemp- / 

orary theme, and a direct sidewalk entrance 
means greater convenience for patrons. 








THE SPACIOUS GENERAL READING ROOM is brightly lighted through the huge windows wlong one side and the front. A unique system of louvres permits 
light to enter the room at all times, without a disturbing glare from the sun. 
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THE EXHIBITION ROOM AND ROOF TERRACE is located on the third floor, and is well suited for small meetings and receptions. On the roof terrace is 
located a marble fountain which is one of the only relics of the old library. 


A HANGING STAIRCASE and two sets of elevators assures an easy 


flow of traffic between various floors of the libarry. 





LIBRARIAN JIM MEEKS and the other staff members still have not 
become accustomed to the bright and roomy quarters after so many 
years in dreary surroundings. 





EXPLORING THE FASHION ARTS DEPARTMENT ore Neiman- 

Marcus Fashion Award Winners Vera Maxwell, right, Pierre Balmain and 

Florence Eiseman. Seated at the drawing board is Louise Donworth, 
Fashion Arts Department head. 
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MORRIS A. SIMMONS is the new as- 
sistant manager for machinery sales at 
Emsco Manufacturing Company. Mr. 
Simmons has been with Emsco for 20 
years. 

4 

BILL BATES has been appointed a 
technical editor at Texas Instruments, 
Inc. Prior to his appointment, Mr. Bates 
with the public relations department of 
Southwestern Bell Telephone Co. He is 
a graduate of the University of Alabama. 


W. C. (DUB) MILLER has been 
elected president of the Arabian Horse 
Club of Texas for 1956. ANDY 
HAYNES is the new secretary-treasurer 
and BYRON MATTHEWS was elected 
vice president. 

* 

J. C. BOGGS has been appointed in- 
vestment control manager of the new 
Sears Roebuck & Co. Arlington-Grand 
Prairie store. Mr. Boggs has been with 
Sears for six years. 
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(imply GUARANTEED INSECTICIDE 


THE MIGHTY LITE CO. 


8107 Hines Boulevard 





Phone Fleetwood 7-3309 





NO MORE THAN... 


4 MINUTES 


TO ANY DOWNTOWN DALLAS 


DESTINATION WHEN YOU PARK 


WITH... 


THE CLASSIFIED PARKING SYSTEM 


A Texas Institution 


Dallas * Fort Worth * Houston * San Antonio * Corpus Christi * Austin 
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You dont 
have to pay 
10‘ for a good 
cup of Coffee 


With this automatic Coffee Dispenser 
in your office or plant, you and 

your employees can enjoy fresh, 
steaming hot coffee for only 5¢ per 
cup. Every cup is made fresh, 

and this is the only automatic coffee 
machine that gives a choice of 
weak or strong coffee, extra sugar 
or extra cream. Say ‘‘good bye”’ to 
rancid or ‘“‘dishwater” coffee. 


There’s no investment on your part 
whatever ...and no service problems 
either. You don’t buy it — you 

don’t rent it — you don’t service it. 
This new Coffee Dispenser is the 
perfect answer to the “coffee break”’ 
. «+ why not call us today and let us 
explain this service further? 

This Dispenser also furnishes hot 
chocolate flavored to your liking. 


Dubai - oo feen 
Vending Sevive, Seuss 


DALLAS 
8908 Sovereign Row 
DI-9707 
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is his mind on his job? 


It's money in your pocket, Mr. Employer, when 


you ease his worries about medical bills 


Bring a smile back into his eyes and see how 
much better he will work! For even your best 
employee can’t do his best for you when half 
his mind is on BILLS, BILLS, BILLS, for unexpected 
illness in his family. 

You’ll find it a good investment to install a 
group accident and health plan to protect your 
employees. The cost is surprisingly low... and 
it can pay you back many times by decreasing 
your employees’ anxieties, increasing their 
efficiency—and heightening their loyalty to you. 

But remember this— 

Your firm has an individual problem. You 
need a group plan specifically designed to suit 
the exact needs of your company and its 
employees. You should have an accident and 
health plan to which life insurance and pension 
benefits can be added. 

You will benefit from the economy of having 
complete group coverage, including hospital, 


DALLAS + SEPTEMBER, 1955 


surgical, medical, life insurance and pension 
benefits all in one plan administered by 
one company. 

We will gladly send our skilled group 
insurance technicians to discuss your needs. 
For individual service to our clients, we 
maintain Group Insurance Offices, staffed by 
specialists, in twenty leading cities in Canada 
and the United States. 

NEWMAN E. LONG, CLU, Branch Manager 
107 Mercantile Commerce Building 


1810 Commerce Street, Dallas, Texas 
HARRY OWENS, Group Supervisor 


THE 


Grear-Wuer Lica 


ASSURANCE COMPANY 
HEAD OFFICE—WINNIPEG, CANADA 


A recognized leader in the Group Insurance Field— 
and one of the 25 largest life insurance companies 
in North America 














Blue Ribbons Awarded 
For Fashion Round-Up 


Sixty-three Texas manufacturers 
walked away with 122 Blue Ribbons dur- 
ing the Dallas Fashion Arts judging for 
the State Fair of Texas Fashion Round- 
Up, to be held in Dallas October 8-23. 

These selections were judged in three 
catagories: adult wear, children’s wear 
and accessories, and were chosen from 
478 entries. The winners were shown in 
preview in the theater in the Women’s 
Building on the Fair grounds where the 
shows will be held twice daily when the 
Fair opens. 

+ 


Company Reorganizes. The Western 
State Life Insurance Company of Dallas 
has purchased control of the Public Sav- 
ings Life Insurance Company of Charles- 
ton, S. C. Home offices of the integrated 
firms, which will be known as Public Serv- 
ice Life, will remain in Charleston, while 
executive offices will be located in Dallas 
at 505 N. Ervay. 
. a 


Mayflo Oil Opens. John Edward May 
and David L. Florence have announced 
the opening of the Mayflo Oil Company, a 
new brokerage firm dealing in oil and gas 
properties. The firm is located in the Re- 
public Bank Building. 





New Quarters for Machine Company 


Bill Lindsley Machine Company has moved from 3001 Elm to their new office at 
601 West Commerce. The new building has 2,850 square feet devoted to display, 
and 5,500 square feet of warehouse. The 10-year-old firm handles various types 


of machines tools and supplies. 








Insurance Agency Opens. Jim Reid 
has announced the opening of his insur- 
ance agency in the Adolphus Tower. 
Active in the insurance field for 21 years, 
Mr. Reid was formerly associated with the 
Morrison & Reid Agency and is a mem- 
ber of the Dallas Association of Insurance 
Agents. 


New Food Brokerage Company. Ben 
Chapman and Company, food brokers 
has been established by Ben M. Chap- 
man, widely known throughout the 
Southwest in the food brokerage and 
grocery trade. Offices are at 1909 Ab- 
rams Road. 








TIME MARCHES ON 
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lamar 
lovvorn 


by Elery Owens 


Nor long ago, Lamar Lovvorn 
came across an old newspaper clipping, 
in which a reporter had put this rather 
commonplace question to a group of stu- 
dents at Robert E. Lee elementary school: 
“What are you going to be when you 
grow up?” 

Lamar, who was nine or ten at the 
time, staunchly insisted that he was going 
to be an accountant. It turned out to be 
a level-headed prediction for a lad of 
those tender years. But it’s not likely that 
he would have chanced even a wild guess 
that at 29, he would be the assistant treas- 
urer of a firm whose name has been a 
household word in the southwest for 
years: The Frito Company. 

That, however, is only part of it. He is 
also secretary-treasurer of the Frito Com- 
pany of Wisconsin. In addition, Lamar 
Lovvorn plays a major role in making the 
studies and recommendations which the 
Frito Company is following in its expan- 
sion program. 

So this young, Dallas-born executive is 
already several long steps past the goal he 
set for himself in grade school. It’s some- 
thing he has apparently taken in stride. 
Lamar Lovvorn appears even younger 
than his 29 years; he retains the quick grin 
and ready enthusiasm of youth. 

Ask him bluntly for an explanation of 
his early success and he replies after 
a moment’s hesitation: “Circumstances 
mostly — and, too, the fact that I enjoy 
work that involves analysis and solving 
problems might be a contributing factor.” 

Another might be the single-minded- 
ness that he displayed as a youngster. 

Out of North Dallas high school in 
1938, Lamar managed to crowd in the 
equivalent of two year’s work at SMU, 
before he enlisted in the Air Corps under 
the cadet program. But then, Uncle Sam’s 
need for cadets fell off to almost zero. 
And although the army had a knack for 
making cooks out of truck drivers and 
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vice versa, it didn’t hold true for former 
business administration student Lamar 
Lovvorn. He wound up doing what came 
naturally — office work in the headquar- 
ters at Carlsbad, New Mexico, Air Base. 

Discharged from the army in Novem- 
ber, 1945, he took up where he had left 
off at SMU. He completed his work on a 
double major in professional accounting 
and business statistics in August of 1947 
— then entered business and matrimony 
with equal dispatch. 

Says Lamar, “I graduated one night, 
went to rehearsal the next and was mar- 
ried the third.” 

His first job was as assistant auditor 
with Blue Cross, where he had also 
worked while in school. After passing his 
CPA exams in 1949, Lamar worked for 
a time as an accountant with the Hunt 
Oil Company, then opened his own public 
accounting office in Dallas. 

One of the “circumstances” he men- 
tions came three and a half years ago. At 
a Kiwanis Club meeting, he happened to 
meet the late Phil Usry, treasurer of the 
Frito Sales Company, who indicated he 


LAMAR LOVVORN 





—Gittings. 


needed an assistant. Lamar was inter- 
ested, but — his accountant’s instinct to 
the fore — he also investigated. 

“I didn’t have to look at many financial 
statements,” he says, “to know that Frito 
would be a good company with which to 
be associated.” 

Last year, the board of directors 
showed that the feeling of confidence was 
reciprocal by electing him assistant 
treasurer. 

Lamar Lovvorn also has another term 
for himself: factotum. Mr. Webster’s 
handy volume defines that as “a person 
employed to do all kinds of work.” Facto- 
tum or not, certainly diversified is the 
word for his outside activities. 

Frito’s assistant treasurer is also presi- 
dent of the Northwest Dallas Kiwanis 
Club; program chairman of the Dallas 
chapter of the Texas Society of Certified 
Public Accountants; a member of the 
CPA Toastmasters’ Club; a Community 
Chest solicitor; participant in Chamber of 
Commerce membership drives and in the 
Dallas Health Museum and Tuberculosis 
Association campaigns. 
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Committee Members Receive Awards 


Tor Hand awards were presented 
to committee members at the recent 
Membership Committee meeting. Jim 
Layne, Ned Meyerson, Jack McKenzie, 
and John Mitchell received the awards, 
which are given to committee members 
for sponsoring 12 Chamber memberships 
during the last 6 months of this year. 

Memberships for 1955 are 32 per cent 
ahead of the 1954 record breaking activi- 
ties. The present yearly total is 1,393 with 
165 new members and revaluations in 
August. 

Accurate of Texas, 1213 Peters Street; 
L. D. Siegler. 

John R. Wilson, Jr., 3007 Knox. 

Bonded Lightning Protection System, 
4347 Maple; Mrs. D. K. DeGaw. 

Union Tank & Supply Company, 1209 
Praetorian Bldg.; George Smith. 

R. H. Cobb & Company, Mercantile 
Securities Bldg.; R. H. Cobb. 

R. S. Shelburne Home Builder, 4607 
Cole; R. S. Shelburne. 


Insta-Matic Stair Ride Mfg. Co., 3805 
San Jacinto; L. E. Ross. 

Del Murry Associates, 335 Cole; Del 
Murry. 

Lewis & Cawthon, 5964 Northwest 
Highway; Frank Cawthon, Jr. 

Moose’s Hitchin’ Post, 2504 West 
Davis; O. A. Martin. 

Paul Lewis, Builder, 4328 Livingston; 
Paul Lewis. 

McKeever Associates, 821 Texas Bank 
& Trust Building; Jas. E. McKeever. 

Food Industries, 2203 Butler; Lewis 
MacAdam. 

S & M Distributing Company, 1100 
North Industrial; Hank Mitterlehner. 

The McCarty Company of Texas, Inc., 
826 Interurban Building; Russ Jurgens. 

Richardson Brothers Fence Company, 
2841 Fort Worth Avenue; Paul Richard- 
son. 

Mead, Johnson & Co., 3200 Maple Av- 
enue; William F. Maxwell, Jr. 

Dr. R. N. Blackwell, 2720 Lamar. 


Morris Printing Company, 2041 Far- 
rington; W. E. Morris, President. 

Mojud Company, Inc., 130 Park- 
house; A. L. Shinkman. 

Mohler & Houston Company, 2203 
Grand; L. C. Houston. 

Welders Supply, Inc., 430 South Indus- 
trial; Charles E. Squibb, Carl M. Squibb 
and D. D. Rountree. 

Adam A. Bliss, 603 Burt Building. 

W. H. Wallace Construction Company, 
2330 Hardwick; W. H. Wallace. 

Raymond D. Nasher, 1837 Republic 
Bank Building. 

J. Elmer Turner, 1005 Main Street. 

Pecora Paint Company, 1436 Slocum; 
John Shaw. 

Meadows Building Corporation, Mead- 
ows Building; W. L. Perryman, Jr., Wil- 
liam P. Barnes, J. C. Cochran. 

Southern Porcelain Company, 1523 
Dragon Street; Louis A. Malnassy. 

Bathroom Accessories Supply Com- 
pany, 203 West Comstock; Joe Oleson. 








TORO 





21” SPORTSMAN 









EDGER-TRIMMER 


POWER HANDLE 


Drives a whole family of yard machines 





20” WHIRLAND 


see TORO Complete Line of Power Mowers 








4404 MAIN ST. VI-3619 
f TEXAS TORO CO. | TORO CO. SREAS, TAS 
* SOUTHWEST'S EXCLUSIVE LAWN SUPPLY HOUSE 
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Texair Incorporated, South Hampton 
Road and Highway 67; W. J. Shelton. 

Dallas Electronic Balancing, 1618 N. 
Industrial; W. H. Daniell. 

Southwest Equipment Company, 2825 
Storey Lane; Lee Delf. 

I. C. Deere Transfer and Storage, Inc., 
102 North Ewing; B. R. Owen. 

Fletcher Oil and Gas Drilling Com- 
pany, 1229 Merc. Sec. Building; Orville 
Aldridge. 

W. V. Gill, 1114 Commerce. 

Century Post Company, 2233 Irving 
Boulevard; W. C. Windsor, Jr. 

W. D. May Lumber Company, P. O. 
Box 483; W. D. May. 

Corrigan-Jordan Agency, 2011 Mer- 
cantile Bank Building; Leo F. Corrigan, 
Jr., and Edwin B. Jordan. 

Twirl-A-Suture Mfg. Company, 729 
Second Unit, Santa Fe Building; G. E. 
Caraway. 

Dealers Hobby Supply, 2009 Farring- 
ton; Robert L. Hallgren. 

Texas Educational Aids, 4006 Live 
Oak; Mrs. Eloise F. Keefe. 

Solley Associates, 520 Commercial 
Building; Bill W. Solley. 

Erwin and Willimon, 2713 Canton St.; 
Jack Erwin. 


Floyd M. Dollar, D.D.S., 809 Vermont. 

Shrimp Galley, 5910 N.W. Highway; 
Jack Brice. 

Krider’s Ornamental Iron, 1600 Anson 
Road; John Krider. 

Sabre Uranium, 1621 Kirby Building; 
Ray Montgomery. 

J. B. Moody, 5612 Ross Avenue. 

A. J. Anderson and Associates, Cotton 
Exchange Building; A. J. Anderson. 

Sterling & Newby, 4431 Maple; I. P. 
Newby. 

Bomar Lowrance and Associates, 1102 
Fidelity Union Building; Robert Keefe. 

Seabolt Construction Company, 3207 
Elm; B. M. Seabolt. 

Electric Storage Battery Company, 
2133 McKinney; William Miller. 

Riverlake Country Club, 293 Meadows 
Building; James R. Thompson. 

Lumbermans Sash & Door Company, 
P. O. Box 10025; Joe Fojtasek, Richard 
E. Hull, Alan Cook, Lewis Reeves and 
Guy Newman. 

Emery Air Freight Corp., 163 Pitts- 
burgh Street; Robert E. Gary. 

Skinner Brothers Rubber Company, 
641 East 15th; E. T. Skinner. 

Goodbody and Company, 211 Cotton 

Jack Royalty, 2908 North Fitzhugh. 


Exchange Building; Leon Wassall, Hugh 
Dunlap and Joe Binford. 

David E. Fader, M.D., 3707 Gaston 
Avenue. 

Arnold L. Schwartz, 1953 Singleton. 

The Mighty Lite Company, 8107 Harry 
Hines; Lonnie Lovelace. 

Regis Investment Co., Inc., Meadows 
Building; R. B. Regis. 

Prinz & Brooks, 1330 North Industrial; 
LaVere Brooks and Harold E. Prinz. 

Sam Krasner, 520 Adolphus Tower. 

Dallas Business Reporter, 324 Interur- 
ban Building; Miss Bettye Alexander. 


Revaluation 


(Members increasing their investment in the 
Dallas Chamber.) 


TEXAS BITULITHIC TEXAS HARDWARE 


COMPANY MUTUAL FIRE INS. 
L & L MANUFACTURING CO. 
COMPANY VITALIC BATTERY 


R. B. HILLS AGENCY COMPANY 

DALLAS MORNING BUTLER & LAND 
NEWS RODDIS LUMBER & 

W. H. COTHRUM & VENEER COMPANY 


COMPANY CORRICK-PADDOCK 
BLUE RIBBON LAUNDRY POOLS 


LENEL PERFUMES & RILEY 








Sure we ARE a home-town 
concern...so what? 








HOWARD C. BOAZMAN 


Of course — you are already sold on doing busi- 
ness with Dallas owned concerns. So are we! But 
beyond that — does the fact that we are a home 


town concern mean anything? 


We think it does. For one thing, we are not going 


to give our friends — our neighbors — our fellow businessmen any- 


thing but the very best in service and merchandise. THAT'S OUR 
POLICY ... it was my father’s before me, and, by hokey, we are 
proud of it! GIVE US A CHANCE TO SHOW YOU WHAT A REAL 
HOME TOWN SERVICE CAN MEAN! 
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WORK CLOTHES 
OVERALLS « PANTS 
COVERALLS « SHOP 
COATS ¢ SHIRTS 
WIPING TOWELS 
FENDER CLOTHS 





2517 COMMERCE STREET 
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to the World’s Greatest State Fair 


These Willard & Davis Hats are 
the longest-wearingest, most 
comfortable hats in the world. 
Made right here in Texas. Once 
you wear one you'll be a 
Willard & Davis fan for life. 


Something EXTRA 
in a hat! 


— ; Willard f ats 








DALLAS, TEXAS 


Since 1900 Se 
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Wear the Greatest Western Hat in the World 








Be 
Membership Committee Publicist 


Miss Gene Rule, an attractive career 
girl who has her own public relations firm, 
received a Lasso Club badge as her official 
welcome into the Membership Committee 
of the Chamber of Commerce. Vincent L. 
Rohloff, associate Membership Commit- 
tee Chairman, presented the badge. Miss 
Rule is the first woman to ever be ap- 
pointed to this Committee and will serve 
as their news reporter. The new appoint- 
ment was made at the Membership Com- 
mittee’s joint luncheon and meeting in 
the Texas Room of the Baker Hotel on 
August 16th. 









Make yours with Canada Ory 
Quinac Quinine Water 


The smartest people in town are 
enjoying the smartest drink served 
anywhere. Join them. You're sure 
to like Gin and Tonic made with 
Quinac. 
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New Club President 


Frank Norton has been elected presi- 
dent of the Dallas Chapter of the Ameri- 


can Business Club. A graduate of SMU 
Law School, Mr. Norton is now a mem- 
ber of the Texas Bar and is Chairman of 
the Special Committee on Atomic Energy 
of the Dallas Bar Association. Other club 
officers include: Bill Blalock, vice presi- 
dent; Hoover Kadane, treasurer; Don 
Ross, secretary; and Bob Wagner, ser- 
geant. 


New Home. Bill Lindsley Machine 
Company has moved from 3001 Elm to 
their new office at 601 West Commerce. 
The new building has 2,850 square feet 
devoted to display, and 5,500 square feet 
of warehouse. The 10-year-old firm han- 
dles various types of machine tools and 
supplies. 
+ 


Company Changes Location. McKee 
Lumber Company has moved to a new 
location at 8132 Second Avenue at the 
corner of Loop 12, it was announced by 
Mrs. Paula McKee, owner. Mrs. McKee 
formerly operated a lumber yard in West 
Dallas. 
+ 


New Quarters, The Good Housekeep- 
ing Shop has moved to new quarters at 
3216 Knox. It was formerly located at 
3133 Knox. The store, now in its 11th 
year, sells all types of electrical appli- 
ances. Sam C. Hagy is owner of the shop. 


4 


New Candy Firm Announced. King’s 
Candies will open a Dallas retail store in 
the Corrigan Towers. Remodeling of the 
1,500 sq ft space has already begun, 
which will make it the largest exclusive 
candy store in the Southwest. 











fessional enterprise. 


receptive to ideas. 


Southwest 


SOUTHLAND LIFE BUILDING 





To Help You Sell 


Every industry has its business magazine edited 
to be of interest to a highly selective audience. 
A magazine serves the industry by providing 
technical information on methods and market- 
ing, by disseminating news, by advancing status of the industry or 
profession, and by serving as a meeting place for business and pro- 


If you sell to the industry, a business magazine offers you an 
advertising opportunity to tell your story of service and supply to 
your customers and prospects. Your sales messages reach them when 
they are interested in business developments and when they are 


For information on advertising in the magazine regionally serving 
the advertising, sales management and public relations field in the 


write 


SOUTHWESTERN ADVERTISING & MARKETING 


DALLAS, TEXAS 
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‘APPRAISALS 


im Over 20 years of successful 


REAL ESTATE 
APPRAISAL SERVICE 


For Life Insurance Companies, 
Banks, Attorneys, Individuals 


H. W. DUNHAM 
& Associate 


Member—American Institute of Real Estate Appraisers, 
Seciety ef Residential — Dalles Real Estate 
B 


\ 623 Wilson Bidg. Phone RA-8011 iy 





















Invest your surplus funds 
or savings at Metropolitan. 
You earn liberal dividends 
and your account is insured 


up to $10,000. COMPOUNDED SEMI-ANNUALLY 





i COTTE SAVINGS AND Loan F 





1400 Main Street ° RI-5103 


Meet 


Dallas > 








Start 

RELAXED... 

Arrive 
REFRESHED! 


TRAVEL 
ON THE FRISCO 





TEXAS SPECIAL 
BLACK GOLD 








quiet restful diesel power! 


8,000 MILES SERVING THE 
SOUTHEAST AND SOUTHWEST 
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BUSINESS PROPERTY 





Southiand Life Bidg.—Dallas—Phone RI-9171 








FORREST AND COTTON 
Consulting Engineers 


Praetorian Building 


Phone RA-4341 Dallas 














LEASE 


Sound 
Equipment 





Noneedto buy! Ask about 






PAGING | our 20-down-payment, 
INTERCOM | long-term lease plan 
MUSIC | on famous Stromberg- 
ALARM | Carlson custom-engi- 


neered Sound Systems! 


STROMBERG -CARLSON COMPANY 
Room 112 — Wilcox Bidg. 
4607 Cole Ave. JUstin 3030 














See the 
IADADG A 


DESK 
for Style and Comfort 


If you are looking for the ultimate in 
desks you'll find fe when you see the 
Berger Line, Simple, direct lines are 
deftly blended to combine taste and effi- 
ciency. New ideas in construction give 
you greater convenience and comfort 
than ever before. Features such as the 
eye-comfort” top, adjustable height, 
disappearing center drawer, two-way 
locking will make your work easier and 
will send you home less fatigued after a 
full day at the office. Do yourself a 
favor and see the Berger Line at 


Visit Our New 
and Enlarged Showrooms. 


VANCE K. MILLER 
COMPANY 


OFFICE FURNITURE AND SUPPLIES 
1916-18 Main e Dallas * RA-9091 


PESO Se 
68 








R. E. (DICK) ALLISON 


Insurance Company Elects Two Officers 


Anchor Life Insurance Company has announced the election of H. William Tshudy 
of Phoenix, Arizona, as executive vice president and R. E. (Dick) Allison as secretary. 
Mr. Tshudy will also serve on the board of directors of the company which has home 
offices in Dallas. Mr. Tshudy was formerly vice president of Dunne’s International 
Insurance Reports, and Mr. Allison has been active in the automobile insurance busi- 


ness for more than 18 years. 


Sands Lights State Fair. The Sands 
Electric Company of Dallas is handling 
electrical requirements of the State Fair 
of Texas this year for the 19th consecu- 
tive year. The electrical requirements for 
the Fair approximate those needed for 
a city the size of Sherman or Texar- 
kana—more than 100 miles of wiring 
and about 200,000 light bulbs are used 
in the job. The Sands firm, whose owner, 
T. C. Sands, has been working on State 
Fair electrical installations for 30 years, 
has grown from a two-man operation to 
one of the largest electrical contracting 
organizations in Texas. 


4 


Offices and Plant Open. Standard 
Sewing Equipment Corporation, manufac- 
turers and national distributors of Uni- 
versal Sewing Machines, has opened an 
office and assembly plant at 135 Glass 
Street in the Trinity Industrial District. 
Roger Hepner is plant manager of the 
Dallas branch. 
. a 


New Sears Store. The newest Sears, 
Roebuck and Company store in the Dal- 
las metropolitan area opened recently in 
a location between the downtown areas 
of Arlington and Grand Prairie. The 
modern one-story building will offer all 
of the services and merchandise items 
handled by the firm. Parking space has 
been provided for some 680 automobiles. 





H. WILLIAM TSHUDY 


Interchange Airline Agreement. 
Single plane through air service be- 
tween Dallas and major cities in the Pac- 
ific Northwest was resumed recently by 
Braniff International Airways and United 
Air Lines through an interchange agree- 
ment. It will make available the only pas- 
senger and cargo service from Dallas to 
Salt Lake City, Boise, Portland and Seat- 
tle-Tacoma without change of planes. 


+ 


New Building. Regional headquarters of 
the Modern Talking Picture Service, 
Inc, has moved into a new building at 
1308 Slocum Street in the Trinity Indus- 
trial District. The firm, which has home 
offices in New York City, is the promo- 
tion and distribution agency for spon- 
sored films made by American Indus- 
tries and foundations. Williams and Wag- 
ner Construction Company is general con- 
tractors and owners of the building. 





ae 


New Truck Fleet. Dallas’ Railway Ex- 
press Agency has put into service 50 new 
1%-ton pickup and delivery trucks as 
part of the company’s continuing equip- 
ment replacement program. The new ve- 
hicles are part of a $9,500,000 purchase 
of 3,000 units currently going into serv- 
ice in Railway Express operations here 
and in 65 other cities throughout the na- 
tion. 
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Executive Vice President 


J. M. (Jim) McBride, life member of 
both the Dallas and Fort Worth Chambers 
of Commerce, is the newly-appointed ex- 
ecutive vice president of the Family Pro- 
tective Life Insurance Company. Organ- 
ized in January of this year, the company 
is a limited capital stock company dealing 
principally in life insurance, and specializ- 
ing in credit insurance. Mr. McBride also 
serves as agency director of the company. 
He was formerly with the Schoellkopf 
Company in Dallas. 


+ 


D. O. TOMLIN, president of the Dear- 
born Stove Company, is serving as gen- 
eral conference chairman of the North 
Texas Personnel and Industrial Relations 
Conference being held in Dallas Septem- 
ber 29 and 30. This is the 14th annual 
conference sponsored by the Dallas Per- 
sonnel Association and Southern Meth- 
odist University. 


ve 


DR. JOHN V. GOODE, Dallas sur- 
geon, was named president-elect of the 
800-member Southwestern Surgical Con- 
gress at the group’s recent meeting. He 
is a clinical professor of surgery at the 
Southwestern Medical School of the Uni- 
versity of Texas. He will take office as 
president of the surgery group in Sep- 
tember, 1956. 

* 


EUGENE B. GILBERT has been ap- 
pointed vice president of the Pepsi-Cola 
Company with offices in Dallas and At- 
lanta. He formerly was manager of the 
Dallas region. 

4 


BOB BLAZE has been promoted to 
program manager and TOM S. PALMER 


“Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 


Adleta 


1914 Cedar Springs — Dallas 1, Texas 


Show Case & Fixture 
Manufacturing Co. 


Phone PRospect 7576 








You'll be satisfied if its an Adleta installation 











AGENTS! BROKERS! SALESMEN! NEED A GOOD ASSISTANT? 
LET US TAKE CARE OF YOUR DETAIL WORK! 


Enjoy air conditioned offices at a reasonable cost and leave your office worries 


These Facilities and 
Services Are Available 








To You... to our experienced, responsible personnel, 
Multilithing DOWNTOWN 

. 2nd Unit Santa Fe 
Dictaphones Building 
Stenography Riverside 6051 







Record Handling 
Price Quoting 
Telephone Answering 
Receptionist Service 





SUBURBAN 


Howard Building 
4924 Greenville Ave. 
FOrest 8-5801 














COOL, REFRESHING, 
LUNCH AND DINNER 


Enjoy the best and 
largest selec 
ex n a ial r 
noice nd prime 
k ' 


oy gee et 


eS ee 








SELLING THE IDEA 


THAT SAMS ILE 
BUILD PROSPERITY 








has been named production manager at | 


WFAA-TV, Channel 8. 
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Wm. S. Henson, Inc. 
1725 N. St. Paul, RA-6841 
Johnston Printing & Adv. Co. 
1901 McKinney Ave., ST-2122 
Mayo Bros. Printers and Lithogs. 
1206 S. Ervay, R!-5441 
Powell Printing Co. 
1608 Wood, RI-9528 
Southwest Printing Co., Inc. 
917 Camp St., RA-9224 
E. J. Storm Printing Co. 
2230 San Jacinto, RI-1938 
John A. Williams, Printer 
1000 Munger, RA-5141 


Eennett Printing Co. 
1829 Corsicana, R1I-3201 
The Boyd Printing Co. 

401 S. Poydras, RI-4166 
Commercial Ptg. & Letter Svc. 
1015 N. Hawkins, RA-8168 

Eagle Printing Co. 
2644 Elm St., RA-6030 
The Egan Co. 

1006 Ross Ave., PR-6321 
Evans Ptg. and Poster Co. 
2308 Live Oak, R1-4933 

Fine Arts Litho Co. 
701 E. 15th, YU-7583 


These firms are 
qualified to put 
“SELLING 
IDEAS” into your 
better designed 
printing. 
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JANITOR SERVICE ° WINDOW CLEANING ° RESIDENCE 


ACME BUILDING MAINTENANCE CO. 
FRANK C. JONES PHONE RA-7660 


1901-15 LAWS STREET 


SAND BLASTING « SIDEWALK WASHING 











DISTRICT 


“Under the Skyline 
of Dallas” 


TRINITY INDUSTRIAL 


the new home of 
JOE P. DILLARD AND 
ASSOCIATES 
For information about the 


Triatiy Industrial District con- 
sult your broker or... 


RI-6552 





INDUSTRIAL PROPERTIES CORP. ¢ 401 Davis Building « 








Custom Designing 
New Catalogue Available 


Immediate delivery 
on your fixtures 


Modern unitized store fixtures 


STORE FIXTURE MFG. CO. 


we rent fixtures to sales 
representatives and fair ground 
exhibitors — Call for further 
information ... 


1107 JACKSON - 


Telephone RI-6838 


DALLAS 2, TEXAS 











L U RA bE E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TAylor 5194 














RESIDENTIAL — COMMERCIAL — INDUSTRIAL 


AIR CONDITIONING 
AND 
REFRIGERATION 
CONTRACTORS 


DALLAS AIR CONDITIONING COMPANY 


1708 Cedar Springs Ave. Phone STerling 4451 
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State Fair 
(Continued From Page 9) 

In addition to live, film and network 
color TV shows, a closed circuit show 
which can only be seen in sets on the fair- 
grounds, will be presented nightly. One of 
the most spectacular features of the color 
TV presentation at the Fair will be the 
giant movie-size screen, which will be lo- 
cated in the International Center. : 

The screen will be filled with color 
projected by an RCA color TV projector 
which is one of the few of its kind in 
existence. 

The 39th Southwestern Automotive 
Exposition in the Automobile Building, 
the Fair’s largest exhibit hall, will feature 
new 1956 models of many car-makers. 
There will also be futuristic experimental 
“idea” and “dream” cars and elaborate 
exhibits showing how engines and other 
auto mechanisms work. Value of the com- 
bined exhibits on view in the building will 
come to over $414 million. 

In nostalgic contrast, the Antique Auto 
Show, which will occupy a central loca- 
tion in the Automobile Building, will dis- 
play rare and ancient gas buggies restored 
to their original grandeur. 

Farm implement and machinery ex- 
hibits—favorite of Fairgoers for nearly 
three-quarters of a century—will be dis- 
played across the fairgrounds on over 
two acres of outdoor exhibit space. The 
farm machinery exhibits are always im- 
pressive, ranging from monstrous earth- 
moving equipment to more usual types of 
tractors and harvesting machinery, down 
to tiny hand-tools. The very latest models 
of implements for all types of farming 
will be shown and demonstrated at the 
Fair. 

The Electric Show will feature modern 
improvements for the home and ap- 
pliances to lighten the homemaker’s task. 
The Electric Building will contain a glit- 
tering display of the latest model electric 
ranges, refrigerators, television sets and 
radios, lighting fixtures, household ap- 
pliances of every description, and model 
“dream kitchens”. 

Keeping up with modern science, the 
Dallas Health Museum has added seven 
new exhibits for the Fair, including a 
description of the process for producing 
the Salk polio vaccine, an explanation of 
what a heart attack is, and illustrations 
showing how common emotions like wor- 
ry, jealousy, fear, anxiety, and hate can 
get out of hand and cause loss of jobs and 
friends and serious injury to mental 
health. 

Other new Health Museum exhibits 
show the workings of the most efficient 
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chemical plant known—the human body, 
physical conditions which affect the eyes 
and face demonstrated on 46 wax models, 
the proper care of the mouth with due 
respect to the work of lowly toothpick 
and a diorama will portray prehistoric 
forms of life in three-dimensional effect. 
The popular transparent man will un- 
doubtedly continue to gain new admirers. 

Taking a backward look at fashion, the 
Hall of State will have an exhibit called 
“Wedding Belles”, featuring a collection 
of bridal gowns which have been worn 
over a period of 100 years of Texas his- 
tory. Miniatures from the past and pres- 
ent will also be displayed in an exhibit 
called “It’s a Small World”. 

The Natural Gas Show will have a 
complete collection of the latest model 
automatic gas appliances, three modern 
kitchens from the pages of Woman’s 
Home Companion featuring the newest 
decorative themes, and a special teen- 
agers’ room. 


A lot of showmanship is expressed in 
the exhibit of Southwestern Bell Tele- 
phone Company, which utilizes its large 
area in the General Exhibits Building for 
activities which carry out an important 
public relations and advertising function 
for the company. The exhibit again will 
have as its main feature a demonstration 
of long distance dialing, but with visitors 
to the exhibit making calls all over the 
nation. This year, winners of demonstra- 
tion calls will be allowed to do their own 
dialing to illustrate the speed and sim- 
plicity of the equipment. 

Two other major displays at the tele- 
phone exhibit will be the Bell Solar Bat- 
tery, a device which can convert sunlight 
into electrical energy, and a demonstra- 
tion of Nike, the guided missile which 
Bell Telephone Laboratories helped to de- 
velop. A model “Nike” will actually be 
“fired” at a model airplane as the climax 
of the demonstration. 


The importance with which the Tele- 
phone Company views its exhibit is em- 
Phasized by the attendance at the display 
last year—547,000 visitors were clocked 
through the area, and they were interested 
enough to stay in average of 20.2 minutes 
each. 

Three awards for outstanding service 
by individuals will be made by the Fair 
this year. The 1955 recipient of the 
“Texan of Distinction” award is Bill Cun- 
ningham, star reporter, radio news com- 
mentator, reconteur, author and dean of 
American sports columnists. The fourth 
annual “Texan of Distinction” award will 
be presented to Cunningham October 11 
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at the State Fair’s annual banquet. The 
award is given by the Fair each year io 
a native Texan who has distinguished 
himself in industry, science, or the arts 
on a national scale. 

On October 17, Negro Achievement 
Day, the seventh annual Distinguished 
Negro Citizen award will be presented to 
Brig. Gen. Benjamin O. Davis, USA 


(Ret.) of Washington, D. C. General | 
Davis in 1940 became the first of his race | 


to attain the rank of general in the U.S. 


A “Woman of the Year” award will be 
inaugurated this year on October 19, 
Woman’s Day, when Mrs. Oveta Culp 
Hobby, the nation’s first Secretary of 
Health, Education, and Welfare, will be 
honored. Mrs. Hobby will be the principal 
speaker at presentation ceremonies in 
State Fair Auditorium. 

After opening with the fanfare of foot- 
ball and parades, the Fair will close with 
solemn reverence at the fifth annual Cot- 
ton Bowl Religious Festival Sunday eve- 
ning, October 23. The inspirational ad- 
dress will be given by Dr. C. Oscar John- 
son, pastor of the Third Baptist Church 
of St. Louis and past president of the Bap- 
tist World Alliance. 

Dozens of special days and events are 
listed for the Fair, honoring cities and re- 
gions, organizations and groups. They 
range from days designated in honor of 
amateur radio operators and Texas rice 
growers to such major events as the free 
East Texas Day show in the Cotton Bowl 
for which one of the nation’s top singing 
stars, Rosemary Clooney, has been en- 
gaged. 

Many of the special days involve plenty 
of well-planned activity; some groups 
limit their program to lunch and then fan 
out to “see the Fair ” 

For all, their day at the Fair is one 
of the year’s most important events. 

In addition to the SMU-Missouri and 
Texas-Oklahoma games, football clashes 
at the Fair include SMU-Rice and Prairie 
View A&M-Wiley College. A number of 
high school games also are scheduled. 

The over 2% million visitors expected 
to attend the 1955 Fair will include foot- 
ball fans, farmers, city dwellers, theater 
devotees, livestock experts, home-town 
boosters, delegations from foreign na- 
tions, school children, one-year-olds see- 
ing their first Fair and old timers’ seeing 
their fiftieth. 

Despite widely diverse interests, all will 
find something entertaining, something 
informative, something to see and do thit 
will hold attention, inspire ambition, co2- 
tribute to knowledge and enjoyment. 


ARCHITECTS AND 
ENGINEERS 
SUPPLIES 


Photostats 


SOUTHWESTERN 


BLUE PRINT CO. 


1801 Commerce — Dallas — Phone RA-80835 








HINTON & LOCKE, INC. 
Real Estate Loans 
Reserve Loan Life Bidg. 
Phone RI-4663 














Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 


PHONE RI-9249 — DALLAS 
Alex D. Hudson James S. Hudson 


Alex D. Hudson, Jr. 











Presbyterian 
M\ Book 
Store 


1814 Main St. 
DALLAS 
Phone RI-5546 

























WE'LL 
HELP YOU WITH YOUR 


@ TYPING %, 
@ BOOKKEEPING 

@ FILING =. S& 
@ CLERICAL WORK 
Send for FREE Brochure 
Detailing Our Services — 
Estimates Without Obligation 


RUTHERFORD 


BUSINESS SERVICE 
SERVING NORTH TEXAS 





BUSINESS FIRMS SINCE 1925 


Phone RA-3787 


2020'2 MAIN ST., DALLAS 
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nr] Ge OFFICE 
| wT SUPPLY CO. 
“Everything for an Up-to-Date Office” 


Riverside 6111 
421 SOUTH ERVAY ST., DALLAS | 











American Savings Offers You $3% Compounded | 


YOUR , 
SAVINGS 
ARE INSURED 








a e 





AND LOAN ASSOCIATION 
1713 Commerce between Ervay and St. Paul — DALLAS — Rlverside 4191 






















We'll gladly analyze 
your requirements, 
and submit a quot- 

ation, without 
obligation. 


LUTTE 


\Engineering 


For 
Working 
COMFORT 
the Year 
Around, 
Look to... 





Company 


2122 OLIVE ST. 


Riverside 5166 











Delta Steel's home, above, is typical pre-fabricated steel building, attractive in appearance offering 


economy for building and expansion. 





Turn to Delta for Your New Steel, Metallic Building 


Delta Steck Suilldings Cp. 


4501 HARRY 
HINES BLVD. 


DALLAS, 
TEXAS 


LOgan 7443 
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Sales Represenative 


Jack Gwyn has joined the Jamieson 
Film Company, Dallas motion picture prr- 
ducer, as Southwestern sales representa- 
tive in the Dallas office. Mr. Gwyn has 
been directly associated with the motion 
picture field for two years prior to joining 
Jamieson as part of the company’s general 
expansion. He will work with the com- 
pany’s clients in the production of tele- 
vision films, as well as industrial and sales 
training productions. 








MORTGAGE 
LOANS 


COMMERCIAL AND INDUSTRIAL 
BUILDING LOANS 


RESIDENTIAL, CONVENTIONAL, 
F.H.A. AD G.I. 


TO BUY, BUILD, REFINANCE OR 
REPAIR — BEST INTEREST RATES 


Jusarauce 


LOVE & COSTA Insurance Agency 
— an affiliate organization — 
writes all forms of fidelity and 
casualty insurance and surety 
bonds. 


Loans approved from plans and 
specifications on proposed buildings. 


SOUTHERN TRUST 
& MORTGAGE CO. 


“Established 1924"' 
Approved FHA Mortgagee 
F. M. LOVE, Ch. of Board —AUBREY M. COSTA, Pres. 
300 Adolphus Tower Phone RI-5551 


INSPECTIONS, COMMITMENTS on CONVENTIONAL 
LOANS IN 24 HOURS 
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Midway Families 
(Contirued from Pace 13) 

In 1938 he opened the present Penny 
Arcade, one of the first permanent build- 
ings on the present Midway. 

In addition to the Arcade and Rifle 
Range, McFalls, Sr., now has the Scooter. 
His daughter Betty owns the Rid’N Laff, 
the Midway’s dark ride, and also s>ends 
a lot of her time helping her mother and 
father run their concessions. 

After service in the army, Fred, Jr., 
joined the fulltime concessionaires in 
1946, taking over the Custer Cars, Bubble 
Bounce and large boat ride. He still has 
the Bubble Bounce and large boats, plus 
the Tractor Trail, Baby Ferris Wheel and 
the kiddie’s boat ride. 

The McFalls’ operation goes on 
through the year, since the dark ride 
stunts are completely changed annually 
and the Penny Arcade’s games are 
changed and new ones added. The major- 
ity of the dark ride’s dozen stunts and 
almost all of the Arcade’s games are de- 
signed and built in the McFall’s shop. 

Another father-and-son team, with the 
son now active in fairgrounds conces- 
sions. Babs Maxvill’s father, Charley, had 
the food stands concessions in the Fair 
Park Casino when the operettas were 
started in 1941, and still operates food 
concessions during the Fair and during 
annual fairgrounds events such as the 
Flower Show and Furniture Market. 
Babs operates the miniature golf course 
and food stand, in addition to a foods 
concession on the Midway. 

Hattie Longchart started working as a 
cashier when the fun zone was across 
from the Electric Building. Now she’s a 
concessionaire in her own right, with the 
Cuddle-Up ride, Scales, Jewelry and 
novelty stands. She also has two ham- 
burger stands, with her sister Bernice op- 
erating one of them. 

Some of the other longtime conces- 
sionaires on the permanent Midway are 
Johnny Anderson and his wife, who run 
the custard stand at the Midway’s main 
intersection; Abe Hirsch, the man with 
the funny-picture photographic conces- 
sion next door to the Fun House; A. H. 
Kohl, with food stands by the swimming 
pool and on the Midway, and the Stin- 
nett-Henson organization which owns 
the large Merry-Go-Round, Tiltawhirl, 
kiddie cars and kiddie airplane rides. 

Louis “Frenchy” Roussel, who has 
been associated with State Fair food con- 
cessions since 1932, looks back to the 
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National Committee Member 


Ben H. Wooten, president of the First 
National Bank, has been named to the 
National Citizens Committee sponsoring 
the 1955 United Community Campaigns 
of America. One of 100 members on the 
national committee, Mr. Wooten is also 
one of three chairmen of the big gifts 
division of the Dallas County Community 
Chest this year. The national committee 
does not engage in direct fund-raising 
activities, but it gives national reinforce- 
ment to local community campaigns. 


Centennial in 1936 with fond recollection, 
as do many of the other concessionaires. 
That was the year he was chef in the Old 
Heidelberg Restaurant, and President 
Franklin D. Roosevelt was one of his 








customers. “Frenchy” stood in his white | 
coat and tall chef’s hat at the buffet table | 


carving roast turkey and serving cham- 
pagne to the President and First Lady, 


Governor James Allred and a large group | 


of dignitaries and officials. 
“Frenchy” spent a year as manager of 


the second floor dining room at the Dal- | 


las Athletic Club, and another year as 
Captain in the Baker Hotel’s Mural Room. 


For six years, starting in 1943, he was | 
hotel at the | 


head chef and maitre d’ 
Italian Village, then in 1951 he and his 
wife opened their present Stockman’s 
Cafe next to the Grandstand and near 
the Midway. 

In 1953 “Frenchy” originated the Chili 
Cup, filling an ice-cream-cone-type con- 


tainer with chili for fairgoers to eat as | 


they walk around the grounds. 

The Fair Park Amusement Owners’ 
Association, with Ed Meek as this year’s 
president, was organized in 1952. Fred 


McFalls, Sr., was president the first two | 


years, followed by Sammie Bert in 1954 
and Ed Meek in 1955. 
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CHARLES BLANDFORD 








J. ALTON JONES 


New National Union Group Managers 


Charles D. Blandford (left) and J. Alton Jones have been appointed managers 
for the National Union Group in Texas. The group plans extended operations in the 
state from its new office in the Davis Building. Complete facilities will be available for 
handling fire and allied lines, marine, casualty and fidelity and surety bonds. Mr. 
Blandford is manager of fire and marine operations, and Mr. Jones will manage 


casualty and surety operations. 








New Building. A new one-story, $600,- 
000 building will be constructed at Young 
and Austin streets by National Industries 
Corporation, which will occupy office 
space in the combination warehouse-of- 
fice-parking building. Rock Island Rail- 
-oad’s freight traffic department will oc- 
cupy Young Street frontage space, and 
the 300-car roof parking area has been 
leased to Park-Rite of Texas. Some 60,- 
000 square feet of the 77,800 total will 
be warehouse area. 


+ 


Plans for Medical Building. Plans 
have been announced for a private two- 
story professional medical building to 
provide office and examination facilities 
for doctors who care for patients at St. 
Paul’s Hospital. Property on Hall Street 
directly in front of the hospital has been 
purchased by a group of doctors and in- 
vestors who are financing the building, 
which, with parking facilities, will cost 
an estimated $300,000. 
* 


New Seed Laboratory. The new firm, 
Agricultural Seed Laboratories which is 
owned by Harley M. Reeder at 3415 
Westminister, has brought to Dallas the 
irst commercial seed laboratory in North 
Texas. The laboratory will analyze seeds 
‘or farmers and wholesale and retail seed 
jealers to give them an accurate account 
of the purity, noxious weed content and 
sermination of their seeds. 


New Product. A new honey and but- 
ter wiener was introduced recently in 
Dallas and Texas by Samuels & Com- 
pany, Dallas meat packers located at 3307 
Lemmon Avenue. Sam Rosenthal, presi- 
dent of the company, created the new 
product. 
a 


Construction Contracts Awarded. 
Contracts for the construction of the first 
unit in the Exchange Park commercial 
development were awarded to Robert E. 
McKee, general contractor; Sam P. Wal- 
lace and Company, mechanical, and 
Fischback and Moore, electrical. All are 
Dallas firms. The 120-acre Exchange 
Park is located on Hines Boulevard be- 
tween Mockingbird Lane, Inwood Road 
and Maple Avenue. 
at 


Corporation Formed. Presley Meat 
Company, located at 1111 Hall Street, 
has recently become a corporation. Offi- 
cers of the newly formed corporation in- 
clude W. B. Presley, president; G. C. 
Sharp, vice-president and sales manager; 
and Mrs. Anna Presley, secretary- 
treasurer. 
* 


Drapery Firm Plans Plant. Bartmann 
& Bixter, New York, a leading manufac- 
turer of curtains and draperies, will es- 
tablish a branch factory in Dallas. The fa- 
cility would serve the Southwestern area. 
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Heron Overhaul Completed. Dallas 
Aero Service at Love Field recently con- 
verted a deHavilland Heron plane from 
an executive-type to a commercial-type 
aircraft. Dallas Aero refurnished the in- 
terior making it into a 17-pasenger, com- 
mercial plane for use in transporting pas- 
sengers in the Caribbean area. The four- 
engined plane, property of Bahamas Air- 
ways, was the same aircraft used recently 
to fly Princess Margaret of Great Britain 
over the Carribbean area. The Heron was 
named “Excalibur” in honor of Princess 
Margaret and will bear that name in 
scheduled service. This is the first time 
an airplane of this type has ever been 
flown to the United States for any modi- 
fication or overhaul. 


a 


2,428 Homes Sold Through MLS. 
Sales of Dallas residential property 
through the Multiple Listing Service of 
the Dallas Real Estate Board during the 
first 31 months of MLS operations 
neared the $35,000,000 mark with a total 
of 2,428 homes. The Multiple Listing 
Service is an organization composed of 
approximately 400 realtors and their sales 
personnel who cooperate in the listing 
and selling of Dallas homes. 





New Advertising Manager 
Leonard E. B. Andrews has been ap- 
pointed advertising manager of Dr. Pep- 
per Company. Previously he was a public 
information officer in the Strategic Air 
Command and an account executive and 
public relations director of a Dallas adver- 
tising agency. Mr. Andrews’ responsibili- 
ties include planning and coordination of 
Dr. Pepper bottler programs and the 
company’s national ad campaign. 


Morris Store Warehouse. A 40,000 
square foot, all-masonry office, warehouse 
and distribution building in the Brook 
Hollow Industrial District is scheduled 
for construction this month by the Morris 
Stores. The firm’s executive offices and 
offices for the buyers and accounting de- 
partments will be headquartered in the air 
conditioned portion of the building, with 
the remainder of the structure devoted to 
warehousing. Modern receiving and mark- 
ing equipment will be installed to help 
streamline the operations of the firm. In 
addition, the new office structure will in- 
clude a lunchroom for employees and a 
conference room for executives and de- 
partment heads. 


Chamber Honors Dick Burnett, A 
copy of a resolution adopted by the Dallas 
Chamber of Commerce, memorializing 
the late Dick Burnett, owner of the Dallas 
Eagles, was presented to Mrs. Burnett be- 
fore the Oklahoma City-Dallas game. The 
resolution praised Burnett for his contri- 
butions to the civic life of Dallas, as well 
as for his vigorous efforts in the interest 
of baseball. It was signed by Jerome K. 
Crossman, president of the chamber, and 
J. Ben Critz, executive vice-president and 
general manager. 





you'll Applaud the Products you find 
under the Ann Page label 
at your A&P food store 


Ladies love to buy them and serve them because of the superior 


quality and low prices of Ann Page Foods. Men love to eat them 


because they're always completely satisfying. Have some at your house 


regularly. Ann Page proves Fine Foods Needn't Be Expensive! Come 


see... at A&P. 





The Great Atlantic &’Pacific Tea Company 


America’s Foremost Retailer of Fine Foods... Since 1859 


Celebrating Our 96th Anniversary During October 
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Marketing Director 


Henry W. Maier, Jr., has been named 
marketing director of Crook Advertising 
Agency. A native of Greenville, Texas, 
Mr. Maier comes to Dallas from New 
York, where he has been an account 
executive with CBS Radio Spot Sales. Be- 
fore moving to New York he was manager 
of CBS offices in Memphis, Tenn., and 
Atlanta, Ga. He is a graduate of the Uni- 
versity of Missouri. 


+ 


F. J. UHLER has been appointed Gen- | 
eral Manager of Uhler & Company Out- | 
door Advertising, succeeding his father, 
F. A. Uhler who will remain with the 
Company in an advisory capacity. His | 
brother Bob recently joined the Company 
after having spent several years with the 
General Outdor Advertising Company in 
Denver and Kansas City. 


+ 





MAURICE SCHERMANN, former 
assistant to the vice-president and general 
merchandise manager of A. Harris & Co., 
has been named Merchandise Manager 
for the Sportswear Operations of Neiman- 
Marcus Co. of Dallas and Houston. He 
attended New York University School of 
Retailing, and before coming to Dallas in 
1946, was a fabric buyer for Hattie Car- 
negie, later for Maurice Rentner, and was 
associated with Fred Greenburg of New 
York. 


a 


THEO. P. BEASLEY, president of Re- 
public National Life Insurance Company, 
was recently reelected to membership on 
the World Council of YMCA’s and to the 
executive committee of the World Coun- 
cil. He also recently completed his third 
term as president of the Dallas Metro- 
politan YMCA Board. 
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Dallas at New Peak 
In Building Contracts 


Metropolitan Dallas’ contracts for fu- 
ture construction set a new high dollar 
volume record for the first six months of 
1955, according to Dodge Reports. The 
half-year total—$136,808,000—was 42 
per cent more than the total for the same 
period of 1954, said A. W. Kitchens, 
Texas district manager of F. W. Dodge 
Corporation, construction news and mer- 
keting specialists. 

Record June awards, up 39 per cent 
over June last year, totaled $26,159,000 
and helped swell the total for the area 
including Dallas County. 

Biggest June percentage gain was in 
residential construction, up 79 per cent 
over June, 1954. 

+ 


New Penney Store. Dallas’ fourth J. C. 
Penney store will be located in Casa View 
Village, new 11-acre shopping center lo- 
cated at Gus Thomasson and Ferguson 
Roads being developed by the Avery 
Mays Company. It is among the first of 
several large stores to announce com- 
pleted building plans at Casa View Vil- 
lage. Harwood K. Smith is the architect 
for the building which is expected to be 
completed in the fall. 


+ 


New Gift Shop. Lalla’s Gift Paradise 
was opened recently at 1920-22 Abrams 
Road in the Lakewood Shopping Village. 
Mrs. Mac Smyth is manager of the new 
shop. 































GEORGE PIERCE 


E. V. McCRIGHT 


Dallas Unlimited Council Named 


Jerome K. Crossman, president of the Dallas Chamber of Commerce, has 
appointed 20 Dallas business leaders to manage the $100,000 ‘‘Dallas Unlimited” 
program to stimulate interest in the downtown area. George F. Pierce, president of 
the Dallas Retail Merchants Association, was nemed chairman. E. V. McCright, who 
headed the financial campaign for ‘Dallas Unlimited,’’ was appointed treasurer. 
Members of the management council include W. J. Brown, Henry X. Salzberger, J. D. 
Brewer, H. D. Turman, James Moroney, Sr., James F. Chambers, Jr., Leo Corrigan, 
Sr., Fenton Baker, Milton F. Brown, Stanley Marcus, Arthur L. Kramer, Jr., Donald 
J. Tobin, Jim Collins, Charles Gallagher, Myron Everts and T. A. Tombrello. 











Bureau Reorganized. The Community 
Service Bureau, oldest fund raising firm in 
the Southwest, has been reorganized and 
its personnel expanded. J. O. Newberry is 
president and William E. Tweed is execu- 
tive vice president. The company’s home 
office will continue at 505 N. Ervay. The 
firm is a member of the American Asso- 
ciation of Fund Raising Counsel. 





Chance Vought Announces the 
"Crusader." A new supersonic jet day 
fighter, the XF8U-1, has been described 
by Chance Vought Aircraft as the “world’s 
fastest Navy fighter.” Named the “Cru- 
sader,” the airplane is said to have a high 
rate of climb, exceptional combat ceiling 
and penetration of the speed of sound in 
level flight. 





IS YOUR CATALOG 
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“DATED”? 


If your catalog contains obsolete items and out-of- 


date prices, now is the time to let us re-design and 


modernize it. We have had many years experience 


with catalogs. When may we discuss yours? 


PRINTING & LITHOGRAPHING CO. 


5912 HARRY HINES BOULEVARD e 
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Hocus-Pocus Prices 
Draw Fire of BBB's 


Abuses in comparative price advertis- 


| ing have been highlighted in recent issues 








of the Texas Bulletin, weekly publication 
of the Better Business Bureau of Dallas, 
Inc. 

“Hokus-pocus claims in advertising be- 
fuddle the public, tempt weak-kneed com- 
petitors ‘to go ’em one better’ in trying to 
maintain what they erroneously fear they 
are losing—a competitive position—and 
inevitably lead to lowered public re- 
sponse,” a Bulletin article pointed out. 

“Questionable comparative prices in ad- 
vertising today are one of the most serious 
problems facing Better Business Bureaus 
all over the country,” said G. Duffield 
Smith, executive vice-president and gen- 
eral manager of the Dallas BBB. 

Mr. Smith noted that the September 
issue of the Reader’s Digest carries an 
article on the problem, written by Albert 
Q. Maisel. 

The Digest article, urging bargain seek- 
ers to check with their local BBB’s if in 
doubt about an ad or an advertiser, gives 
this example of abuse, among others: 

“Promoters of phony bargains will 
advertise ‘automatic washers, formerly 
$359, now $259,’ and never explain that 
what they really mean — and don’t want 
you to know — is that the appliance was 
originally list-priced at $359, that it never 
sold above $299, and that it is being 
pushed now to beat out a further price 
reduction that will have to be made as 
soon as the manufacturer’s new models 
reach town.” 

The Association of Better Business Bu- 
reaus, of which Dailas’ BBB is a member, 
has set up a special committee to combat 
misuse of comparative-price advertising, 
the Digest notes. The committee, it adds, 
is trying to awaken retailers everywhere 
to the folly of permitting exaggerated, de- 
ceptive and dishonest price comparisons 
to destroy the public’s confidence in all 
retail advertising. 

Mr. Smith, endorsing the Digest article, 
gave examples (in Dallas) of his own, 
emphasizing the need for a higher type 
of business statesmanship. It will take this, 
he said, to correct the “$18.95, regularly 
$69.95” sort of abuse which not only de- 
frauds the customer but also destroys the 
“pull” of advertising, thereby running up 
the cost of doing business. 
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Named Service Manager 

Murray F. Crossette, Jr. has been ap- 
pointed as service manager for the Dallas 
district of Ford Division, Ford Motor 
Company. After his graduation from Cor- 
nell in 1938, he became service super- 
visor in the Ford International Division 
with headquarters in San Juan and Ha- 
vana. Mr. Crossette will be responsible 
for guidance of the 201 Ford dealers in 
118 counties in the Dallas district area 
on matters of automobile and_ truck 
service. 


Dallas Officers Named By Salva- 
tion Army. Four new officers will lead 
the two local corps of the Salvation Army, 
it was announced by Lt. Col. Hohn A. 
Morrison, Texas divisional commander. 
Maj. and Mrs. H. D. Marshall have been 
appointed to the Dallas Temple Corps at 
500 N. Ervay. The Marshalls have more 
than 20 years service with appointments 
in cities in seven states. Capt. and Mrs. 
Oscar Eckstein have been assigned to 
Compton Citadel, 2102 Browder. At 
Compton Citadel, Capt. Eckstein will 
have charge of the Red Shield Club, a 
youth club for supervised crafts and rec- 
reation. The new appointments are among 
19 made this month in the Army’s Texas 
Division. 
+ 


Russell Kelly Service Announced. 
Karr Associates have announced their ap- 
pointment as exclusive representatives of 
the Russell Kelly Office Service, a na- 
tional service which supplies temporary 
personnel to work either in a client’s office 
or their own office. This service will enable 
local offices and industry to use one 
source for all personnel needs. 





Sales Promotion Director 


John H. Noble has been named Sales 
Promotion Director for Neiman-Marcus 
Company, Dallas and Houston, following 
the resignation of Miss Jane Trahey. Prior 
to his graduation from Harvard Univer- 
sity, he was associated with retail adver- 
tising for Roos Brothers, San Francisco; 
Frederick and Nelson, Seattle; and R. H. 
Macy, New York. For the past two years 
he has been advertising manager for the 
Dayton Company, Minneapolis. 
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]] Engine Problem 
MVE WY SUPER-REFINED 


GULF 


1 NO:NOX GAS 


Gulf No-Nox is super-refined to burn cleaner, to 
give you thousands of extra miles of full engine 


wer free from knock or pre-ignition. Gulf re- 
nes out the ‘“‘dirty-burning tail-end” of gaso- 
line, the number one trouble-maker in 
high compression engines. With new Super- 
Refined Gulf No-Nox, you can get more power, 
more complete engine protection than you’ve 


ever known! 


ay's 


Drive in for a tankful of this great new Gas TODAY! 
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New School for Handicapped Youngsters 


Children, Incorporated, state-chartered, non-profit organization, has started a 
$50,000 fund raising campaign to build the above-pictured modern school for men- 
tally retarded children at Beckley and Oregon and to expand its currently limited pro- 
gram. The masonry structure, designed especially to meet the requirements of handi- 
capped youngsters, will be built on land made available by the Oak Cliff Kiwanis Club. 








Production Increase. Automobile pro- 
duction at the Buick-Oldsmobile-Pontiac 
Assembly Division plant of General Mo- 
tors Corporation at Arlington will be in- 
creased by the addition of a second shift 
early in October. The expanded opera- 
tions will require employment of between 
800 and 1,000 additional employees. 


*« 


Opens Office. W. R. Flinn & Co., se- 
curities and investment firm, has opened 
a Dallas office in 519 Davis Building. 


Fifth Shop Opens. The fifth Rose Dress 
Shop in Dallas will open next week at 
1026 Elm Street. The store will be an out- 
let, specializing in samples and closeouts. 
*« 

New Firm Organized. The K & M 
Bookkeeping & Tax Service, located at 
29-2 Jerome Street, opened September 
7th. The firm, a partnership of Earl King 
and T. M. Moser, will specialize in keep- 
ing books and rendering tax service for 
small business concerns not having full 
time accountants. 


Bank Elects Directors. The American 
Bank and Trust Company board has 
elected Roy Eastus, Oak Cliff real estate 
man, as a director. Jack W. Hudgins was 
named to the post of executive vice presi- 
dent. Mr. Eastus is a past president of the 
Dallas Real Estate Board and at present 
is a director of the Texas Real Estate As- 
sociation. He is one of the developers of 
East Kessler Park. Mr. Hudgins joined the 
bank in 1944. He was a vice president be- 
fore his promotion. 


. a 


Railway Safety Award. The Texas & 
Northern Railway of Dallas received re- 
cently a certificate of commendation by 
the Amercian Museum of Safety for out- 


standing performance in the field of rail- ~ 


road safety in 1954. The certificate is 
one of 14 E. H. Harriman Memorial 
Awards that were presented. 


+ 


Two Offices Open. R. L. (Pete) Hawk 
has announced the dual opening of his 
own real estate offices at 1218 Mercantile 
Securities Building and 727 Meadows 
Building. The purpose of the two loca- 
tions is to provide expanding Dallas a 
convenience for suburban as well as down- 
town planning of business properties for 
the first time, according to Mr. Hawk, 
president of the firm to be known as the 
R. L. (Pete) Hawk Company. 


* 


Barbeck Moves. The Barbeck Refrig- 
eration Supply Company has moved from 
2006 Cedar Springs to newer and larger 
quarters at 1515 Edison St. in the Trinity 
Industrial District. The new building will 
provide 6000 square feet of office space 
with 3000 square feet for parking. 
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Named to 11th Term 


R. L. Thomas, vice president of the 
First National Bank in Dallas, has launch- 
ed his 11th term as president of the Dallas 
Society for Crippled Children. Directors 
presented Mr. Thomas with a Distin- 
guished Service Award, a plaque com- 
memorating his “unselfish and long-de- 
voted service to crippled children.” Other 
officers elected are: H. Henry Watson, 
executive vice president; Marshall New- 
comb, first vice president; Judge Towne 
Young, vice president; Mrs. J. Bruce Mar- 
tindale, Jr., vice president; Rodney D. 
Hargrave, treasurer, and M. J. Norrell, 
secretary. 

ea 


M. RUSSELL YETTER has been 
elected president during 1956 of the 
Texas Lone Star Chapter of the Club 
Managers Association of America. At the 
meeting, Jules Cates was elected secretary 
and Royce Chaney is the national direc- 
tor. 


+ 


CHARLES E. MARSHALL, former 
vice-president of Texas Industries, Inc., 
has been promoted to the position of vice- 
president in charge of operations. He is 
a graduate of Yale University. 


* 


MISS ELAINE DUBOV has been 
named buyer for sport shop and blouses 
and for the budget sport shop for A. 
Harris & Co. She will buy for both the 
downtown store and for the newly opened 
Oak Cliff Center store. 

+ 


TOM J. SHEFFIELD has been ap- 
pointed to the newly-created position of 
Promotion manager at Hydrotex Indus- 
tries. Associated with the firm since 1939, 
Mr. Sheffield’s new duties will include the 


handling of direct mail and house organ 
publications. 
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Are your eyes helping you on the job? 
You may need tri-focal or continuous 
vision lenses. Ask your Eye Doctor. 
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Cash Benefit Insurance 


SPARKMAN-BRAND, INC 


MORTICIANS 
MEMBER 


Ross Ave at Pearl 


Nalional Selected iMorlicians 


STerling 2187 
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Ford Motor Company Veteran 


J. F. Giles, Jr., who started work at the 
age of 20 on the freight car unloading 
dock of Ford’s first assembly plant in Dal- 
las, observed his 40th anniversary of join- 
ing Ford Motor Company September 4. 
The 40 years have taken him up through 
the ranks of manufacturing and sales to 
the position of Dallas district sales man- 
ager for Mercury and Lincoln divisions 
of the company. 

oe 
Albert's of Dallas Opens, Mayor R. L. 
Thornton snipped the ribbon which offi- 
cially opened Albert’s of Dallas, new 
women’s apparel store. The store is lo- 
cated at 1520 Elm. 

Se 
New York Tailors Relocates. 1305 
Simons Bldg. is the new home of the New 
York Tailors, according to Mr. S. Cur- 
chak, owner. The firm had previously oc- 
cupied space in the Commercial Bldg. 





New Pipeline From Lake Lavon to 
Dallas. Directors of the North Texas 
Municipal Water District were present as 
the first section of a 42-inch concrete pipe 
was lowered into the ground. The laying 
of the $1,130,000 pipeline from Lavon 
Lake to Dallas is the first in a $6,000,000 
network in connecting 11 area cities to the 
new lake. 

+ 
Three Promotions Announced. 
Chance Vought Aircraft announces three 
promotions in their engineering depart- 
ment. The promotions include the nam- 
ing of Sam O. Perry as assistant chief en- 
gineer — missile projects; Harry C. Nis- 
sen as chief project engineer; and John H. 
Drew as chief of systems analysis. 

a 
Business College Changes Name. 
Park Business College, located at 1114 
Main St., was formerly the Highland Park 
Secretarial School in the Highland Park 
Shopping Village. The School’s new man- 
agement includes J. W. Mason, former 
co-owner of the Rutherford Metropolitan 
School of Business, as president; and C. D. 
Wiggins as vice-president. 

ae 
Mining Firm Locates Here. Sunrise 
Mining Co. now has its main office in 
the Simons Bldg., 1538 Main. A branch 
office is located at Amado, Ariz., near the 
company’s mining activity. 

a 
Tips Firm Buys Land. Two hundred and 
thirty-three acres of land on Highway 77 
has been bought by Tips East-West Com- 
pany for a sum in excess of $400,000. 
Phillips, Proctor & Bowers has been re- 
tained as land planners for the new tract. 








Joins Chance Vought 


Captain Chester A. Briggs, USN, a 
specialist in the field of aviation engineer- 
ing and industrial management, has as- 
sumed duties as Bureau of Aeronautics 
Representative, at Chance Vought Air- 
craft, Inc. A native of Fort Wayne, In- 
diana, Captain Briggs entered the U. S. 
Naval Academy in 1931 and received his 
wings in 1939. In September, 1941 he was 
ordered to Annapolis for postgraduate 
study and then earned his Master of Arts 
degree in aeronautical engineering at the 
Massachusetts Institute of Technology. 
He has served as staff engineer for “Opera- 
tion Frost Bite” and as assistant manager 
at the Naval Aircraft Factory, Philadel- 
phia. Before assuming his Dallas duties, 
he was divisional director of the Experi- 
mental Program Division of the Bureau 
of Aeronautics in Washington. 


4 
DaLLas Magazine is 33 years old. 
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ARLINGTON... 


Cexas Foremost Area 


Jor Graceful Suburban Living... 


Arlington is made up of home owners and good neigh- D TT 
bors in a community where comfortable living is the a as 


pattern of daily life. 


Grand Prairie 


e CHANCE VOUGHT AIRCRAFT 
e TEMCO AIRCRAFT 


Arlington 


e SEARS, ROEBUCK 
e GMC ASSEMBLY PLANT 


Hurst 


e BELL AIRCRAFT 


Ft. Worth 














EASY ACCESS 
TO INDUSTRY 


VISIT ELROY HEIGHTS ADDITION 


Arlington's newest and most attractive addition of modern 3-bedroom brick homes, completely air- 
conditioned, moderately priced to suit every budget. F.H.A. and G.I. approved. Arlington is located 
20 minutes from Dallas and Fort Worth, close to industry and schools. Before you buy see Elroy Heights’ 
new addition first... Featuring birch cabinets ...Rheem glass-lined water heaters, bedroom closets 
with sliding doors, attached garage with enclosed storage area, decorator designed interiors in lush 
colors, large living area... patio... Parkay floors, Rheem central heating and air-conditioning, Briggs 
Beautyware colored bath fixtures. 


“BETTER BILT HOMES” INC. 
Designed for Modern Living 


Sales Office: 1709 East Park Row, Arlington 
Dallas Phone: AN 2-6371 e Arlington Phone: AR 4-5012 
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4 BEAUTIFULLY FURNISHED 
MODEL HOMES 


Open Till 9 p.m. Daily 
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What's next out of a barrel of oil? 


Synthetic butter and lard made out of oil? You mean 
petroleum? Yes, petroleum—not animal or vegetable oil. 
From it, glycerine. And from glycerine, synthetic butter 
and lard. Also from oil: vitamins, flavoring extracts, rub- 
bing alcohol.... 
What next? Well, science now knows how to make the 
eight amino acids vital to human diet from oil—and how 
to mass-produce them if necessary. 
And after that? How good is your imagination and how 
stiff is competition? 

Oil men have had plenty of both. They have made pe- 
troleum the source for two-thirds of all organic chemicals 


The preservation of freedom and competition 
is America’s best assurance of a life of abundance < 
beyond imagination in the world of tomorrow. 


produced in the U. S.—the raw materials for synthetic 
rubber, synthetic detergents, synthetic textile fibres, plas- 
tics, fertilizers, cosmetics. ... 


Oil men have done such a good job of pulling new won- 
ders out of the old barrel for two main reasons: 


They have had freedom to strive for the rewards of success. 
They have worked under the constant whiplash of competition. 


Call it competitive enterprise, call it America’s system 
of private ownership and management. Whatever name 
you give it, if it expresses the two fundamentals of free- 
dom and competition, it explains the great contributions 
oil men have made to better living for all. 







> SUN OIL COMPANY 


Pioneering Petroleum Progress 
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Fair Football 


(Continued from Page 15) 

Certain factors, apart from the natural 
ability of the players, usually are present 
in every football season. But seldom have 
they ever been so important as they will 
be this season. Those factors are four- 
fold: physical condition, coaching acu- 
men, toughness of the schedule, and luck. 

The reason they will be more impor- 
tant this year than in ordinary seasons is 
because the conference is so well balanced. 

In view of the fact that there is little 
to choose—looking at the teams as units— 
between the players’ abilities, the physical 
condition of every squad is going to be a 
paramount consideration. It was that way 
last year, when one of the outstanding 
attributes of the Arkansas Razorbacks, as 
they drove to the championship, was their 
superb physical condition. 

And in the coaching ranks, this season 
may separate the men from the boys, as 
an old sports saying goes. Not only the 
technical wisdom of the coaches will play 
an unusually-large role in the teams’ suc- 
cesses and failures, but their ability to 
guide their charges psychologically will 
be vital. 

The schedule, within the conference 
itself, always is tough, of course. But inter- 
sectionally, the league has one of the out- 
standing schedules of recent years. This is 
fine for the spectators, but difficult for the 
coach attempting to establish a record 
which not only will bring credit to the 
school and the players, but will keep him 
safe from the howls of angry alumni. 

SMU, at the outset of the season, was 
scheduled to meet two of the top-ranking 
teams in the nation: Notre Dame and 
Georgia Tech. Victories or defeats in 
those games, depending upon their effect 
on the Mustangs’ squad, could mean the 
difference betwen an outstanding or a so- 
SO season. 


Other games on the _intersectional 
schedule include Texas-USC, Texas A. 
and M.-UCLA, Texas-Oklahoma, Rice- 
Kentucky, and Arkansas-Mississippi. 

Good fortune or bad fortune—the way 
the ball bounces, which is an expression 
harassed and fearful coaches often use— 
may be a critical condition this season, 
more so than usual. With an assembly of 
well-balanced teams, the group which is 
“lucky” could easily be the group which 
will grab the title. 

No matter how the forecaster studies 
the proven abilities of veteran players 
and the potential of the newcomers, the 
ruggedness of the schedules, etc., he winds 
up in confusion. 
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SMU Homecoming 
Schedules 22 Events 


Twenty-two social and sports events 
have been planned for the 1955 Southern 
Methodist University Homecoming, 
October 27 through 30. 

Alumni registration will get underway 
one day earlier — at 9 a.m., Thursday, 
October 27, in the Umphrey Lee Student 
Center, according to Lynn Northrup, 
Homecoming General Chairman. 

Four other events are scheduled for that 
day. Among them is the Homecoming 
Convocation at the Student Center and a 
stage show satire with the theme “Inside 
SMU.” At 8:30 p.m., the anuanl Pigskin 
Revue will be presented, followed by a 
bonfire and pep raily at 11:00 p.m. 

On Friday, October 28, there will be the 
Alumni Association Board of Directors 
meeting, special class luncheons, and an 
alumni open house and reception. Also, 
the Tug-O-War between freshmen and 
upperclassmen and the football game be- 
tween the SMU Colts and the Texas Short- 
horns will take place. At 7 p.m. the an- 
nual parade will start downtown. Four- 
teen fraternities and eleven sororities will 
feature floats in the parade depicting the 
“Inside SMU.” After the parade, there 
will be an open house and dancing at the 
Umphrey Lee Student Center. 

The biggest alumni event of Saturday, 
October 29, will be the annual pre-game 
picinc at 11:30 a.m. in the Automobile 
Building at Fair Park. The kickoff time 
for the SMU-Texas football game is 
2 p.m. 

From 7:45 to 8:45 p.m., SMU’s soror- 
ities and fraternities will hold open house 
for the visiting alumni and guests. Begin- 
ning at 9 p.m. Buddy Morrow and his 
Band are scheduled to play for the Home- 
coming Dance in the Ballroom of the 
Student Center. 

Activities on Sunday, October 30, the 
final day of Homecoming will include the 
religious service at 11:00 a.m. in McFar- 
lin Auditorium and the conducted campus 
tours starting at 2:30 p.m. 

+ 


ROY L. HUGHES, A. W. MOODY, 
H. G. WELLS, R. L. WHITMORE 
and C. E. YOUNG have been appointed 
to positions at the Lone Star Boat Man- 
ufacturing Company. Mr. Hughes is new 
market research director and assistant to 
the president, Mr. Moody is new assistant 
executive vice-president; Mr. Wells, chief 
engineer; Mr. Whitmore, plant superin- 
tendent, and Mr. Young, technical assist- 
ant on production. 
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dithibuled in 5 Atales 


Morton Foods’ main plant in Dallas is one 
of the largest and most modern in the 
Southwest. Here are manufactured a large 
number of food products for grocers’ 
shelves and for the hotel and restaurant 
trade. 





The products of the Dallas plant and the 
products of Morton's Fort Worth and Lub- 


bock plants are rushed daily to every 
section of the 5-state Southwest area to 


insure maximum freshness. 


Whether you buy Morton food products 
from your local grocer or consume these 
products at your favorite hotel or restau- 
rant, you are sure of getting maximum 
quality and freshness. 


Morton Foods, 


FORT WORTH 


DALLAS 
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President's Assistant 


Jack H. Knott has ben appointed assist- 
ant to the president of the Preferred Life 
Insurance Company of Dallas, it was an- 
nounced by Largent Parks, president of 
the company. A former major league 
baseball player, Mr. Knott has been asso- 
ciated with the insurance industry both 
during his playing career and in recent 
years. He is a life member of the Associa- 
tion of Professional Baseball Players and 
a member of the National Life Under- 
writers Association. 











MILAM & ROPER announces its 
New 1956 Plan Booklet...... 





of Economy and. Distinétion 


ARCHITECTURAL OEGIGNS BY MILAM AND ROPER ASSOCIATES Pricae: 


3@€8 CAGA LINDA PLAZA * DALLAS, TEXAS ae 


Write Today For Free Copy 


MILAM & ROPER 


Associate Designers 
368 Casa Linda Plaza — FA-2686 
C. Sidney Milam DALLAS 









John Roper 














The Hats with the ‘‘Western Accent”’ 





The San Antonio — 


_ RESISTOL 


Unusual in style—Resistol Hats impart that 
envied “look of distinction.” Wear one to 
the Fair—enjoy its easy fitting comfort. Let 
it stamp you as another successful Texan. 


Everything you need for wear in town or 
on the range—Arrow Shirts, Hickok Belts, 
Nunn-Bush Shoes, Nacona Boots, H-Bar-C 
Ranch Wear, Eagle Clothes. 


 Cind L Brewer 


1803 Elm Near St. Paul 
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Seven Dallas Schools 
Plan Additions 


Construction of seven building addi- 
tions to older Dallas public schools under 
a $35,000,000 bond program has been ap- 
proved by the Board of Education at a 
cost of $402,400. 

Elementary schools to get new gymna- 
siums include Lida Hooe, Trinity Heights 
and William Lipscomb. Schools to receive 
both gymnasiums and visual education 
rooms wil Ibe $11,000.A charge of $1,200 
per school will be added to connect the 
new plants to the present buildings. 

* 
Trinity Panel Announced. Gov. Allen 
Shivers has announced the appointment 
of four Dallas County citizens as direc- 
tors of the 24-member Trinity River Au- 
thority Board. They are Ben H. Carpenter, 
J. Frank Wilson, Roderic Thomas, and 
Frank Hamm. 

+ 
Temco Assigned Electra Project. 
Temco Aircraft Corporation has been 
selected to engineer, tool and manufac- 
ture two major assemblies for the Lock- 
heed Electra, America’s first turbo-prop 
airliner. First deliveries are scheduled in 
the latter part of 1956. 





New Offices for Annahill Letter Service 


Mrs. Anna Hill, owner of the Annahill Direct Mail Advertising Service, is shown 
inspecting the facade of Annahill’s new offices in the Burt Building Annex at 1708 
Patterson. Moving into the new offices also marks the tenth anniversary of the letter 
service firm founded by Mrs. Hill in 1945. Annahill now has 16 employees in its 


five departments. 
















Let’s go to the Fair! 

And while we are there, 
Walking miles, seeing sights, 
Building huge appetites, 
When we're happy but beat, 

For a day that’s complete, 


We'll restore pep and youth 
At the keen Cabell booth! 


Gabells FINER 


DAIRY 
FOODS 
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Commission Member 


Stanley Marcus, president of Neiman- 
Marcus, has been appointed to a 17- 
member commission on race and housing 
sponsored by the Fund for the Republic, 
Inc. The commission was set up by the 
Fund to study the difficulties of all mi- 
nority groups in obtaining adequate pri- 
vate or public housing. The Fund itself 
was set up by the Ford Foundation. 





New General Agency | 


Stoddart Smith has opened a general 
insurance agency office at 637 Wilson 
Building with the name Stoddart Smith 
General Agency. Recently retired as vice 
president of the American Associated In- 
surance Company, Mr. Smith said his 
agency will specialize in workmen’s com- 
pensation insurance. 

a 


Insurance Company Expands. South- 
land Life Insurance Company has been 
granted its license to do business in Louisi- 
ana and Nevada. As another part of its ex- 
pansion program, the company will start 
construction of Southland Center, largest 
downtown office building development 
ever planned in the South or Southwest. 
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A DEAR FRIEND...A WORTHY CUSTOMER... 
YOUR ROYAL FAMILY ... are all cause celebre for 
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DALLAS’ 
CUISINE 
EXTRAORDINAIRE 









Live Lobsters, Clams and Oysters, 
freshly flown; Heavy Prime Steaks, 
Spaghetti, and other Continental 
Specialties. 





: For Reservations, call TR-1135 


PARKING ... 2809 ROSS AVENUE 
Open 6 p.m... Closed Wednesdays 









another 


TEXAS idea that's 


still growing 





PLANTS IN 
16 CITIES SERVE 
THE ENTIRE U. S. 














Fritos is another success story that started in Texas...expanding from a 
modest beginning to an international industry. As pioneer of the corn chip industry, 
The Frito Company developed the original corn chips. Back in 1932, the first Fritos 
production line was set up in the Doolin family kitchen in San Antonio. Now 16 
plants are serving the entire United States. Where but in Texas could a product 


like Fritos originate and enjoy such dynamic growth. 


THE FRITO COMPANY 
2 


TEXAS PLANTS 


AMARILLO 
DALLAS 
HOUSTON 








SAN ANTONIO 


Fritos is the Registered Trade Mark of the Frito Company 








Firms Merge. Lone Star Beer Distribu- 


Enjoy Balanced Comfort All Year with the tors, Inc, and H. G. Meadows Distribu- 





ting Company have merged under the 
Lone Star name and will operate from 


ins facilities at 1307 River in Dallas. J. T, 
Craycroft is president of the merged 








ENJOY THESE OPTIONS: 


1 Install the Win-Sum Twins in your new house 


for greatest economy. 2 Save room to add the 
cooling unit later. 3 Modernize your present rod 
heating by adding cooling now. 


CATLETT ENGINEERS, INC. 


9020 Garland Rd. —_ DALLAS 


firm, with H. G. Meadows as vice-presi- 
dent and general sales manager. 
7 

Sullivan Firm Moves. The Ray Sulli- 
van Company, realtors, has moved to larg- 
er quarters at 6610 Snider Plaza. The 
company was founded in 1953, before 
which Mr. Sullivan worked with another 
Dallas real estate firm. 


or weather + 

it's hot CPA Purchases Building. Payne Har- 
stg rison, Dallas CPA, has acquired the one- 
story, air-conditioned office building lo- 
cated at 4918 to 4926 Greenville Avenue. 
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We are duly proud to serve the Great State 
Fair of Texas as official electricians for the 
19th year. Serving in this capacity it is our 
duty to see that every bulb, socket and switch 
is working properly. We can honestly say we 
like our job. Serving the State Fair is like 

| serving a city the size of Sherman. Its prob- 
lems and their solution is our job. 


The T. C. Sands Electric Company is quali- 
fied to handle any contract—large or small. 
We are proud of our veteran electricians who 
skillfully and safely for 19 years, have put 
the State Fair in motion electrically without 
the slightest injury or confusion. We are mem- 
bers of NECA and Our Workers are members 
of the I.B. of E.W. 


1223 Second Avenue 





Now in Our 19th Year as 
Official State Fair Electricians 


SANDS ELECTRIC COMPANY 










‘Tex'' knows it takes a big and competent Sands’ Crew to handle the 
Fair's Electrical requirements. 








T. C. Sands, Owner Phone HArwood 2183 


— 
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rom ALL OVER THE WORLD 
WE BRING YOU THE FINEST PRIME MEATS 


IMPORTED — by THE ACERS COMPANY is this U.S. Prime beef loin 
Ppar-excellence, from the northern and eastern corn belt markets. 
Choice cuts of aged sirloin, top sirloin and filet mignon steaks are 
supplied by ACERS to famous restaurants in Dallas and Texas. When 
you're dining out, ask for ACERS nationally-known meats, they're 
the best. 
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FAMOUS BRANDS 


LUTER LEBNON (Weaver) 
JONES UNOX 

VIENNA NORTHWESTERS 
OCOMA SUNCE 

VELPI FAIR (Farms) 


FLORA DANICA RANGER (Ebner) 
ANTONIN CHMEL DUBUQUE 
HARDING 





THE cers co. 


1737 LEVEE ST. * DALLAS 


91 





















YOU’ uh 1 FIND 


EQUIPMENT, 
EXPERIENCE, 


AND THE 


PERSONAL 
INTEREST | 


on = 









































Technical Services Chief 


John H. Quinn, Jr., has joined TEMCO 
Aircraft Corporation as chief of technical 
services, a new position in the company’s 
engineering department. He will have a 
key role in preliminary work on company 
development projects. For the past eight 
years he has been with Chance Vought 
Aircraft, spending his last year with the 
company as a military sales engineer. 


+ 
Advisory Board Named. W. Ray 


Montgomery, Dallas area chairman for 
the National Multiple Sclerosis Society, 
has announced the appointment of a 5- 
man medical advisory board. The five 
members are Dr. A. J. Gill, Dr. Frank 
Harrison, Dr. Philip Montgomery, Dr. T. 
Haynee Harvill, and Dr. Stephen Weisz. 


ve 


Best-Dressed Lumber Yard. A mural 
size photograph of the Dallas store build- 
ing of the General Lunmber Company, 
4302 Buckner Boulevard, will be included 
in a display of the nations best-designed 
retail lumber stores at the Building Prod- 
ucts Exposition sponsored by the na 
tional Retail Lumber Dealers Association 
in October in Cleveland. 


+ 


Delta Announces New Company. 
The founding of a company to build new, 
individually styled homes has been 
announced by the Dallas Homes, Inc, 
associated with Delta Metals, Inc., Delta 
Steel Buildings Co., and Delta Distrib 
tors. President of the new company is J. 











G. Ellis who has for several years directed 
the operation of Delta Distributors, Int. 
Other officers include Bill Slaton, vice 
president; Charles Schmidt, secretaty; 
Larry Edens, treasurer; and Fred Sharp, 
general superintendent. 
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Glo Opens Thirty-First Unit. The Glo 
Cleaning System recently opened its 
thirty-first Dallas unit and the forty- 
eighth plant of the chain. The new unit, 
at Central Expressway and Belt Line 
Road, features a “drive-through” service 
where the counter attendant inside can 
wait on both inside and drive-in cus- 
tomers. 
+ 


Wins Trip To Mexico. Mr. W. N. Cal- 
houn, Dallas Chevrolet dealer, was the 
winner of a trip to Mexico City and 
Acapulco. Mr. Calhoun won the trip 
when Calhoun Chevrolet Company placed 
first in percentage of sales increases 
among Southwestern zone dealers during 
a May-June Chevrolet dealer contest. 





& Pacific. 


Firm Releases New Statistical Book. 
DeGolyer & MacNaughton, Dallas petro- 
leum consultant and engineering firm, has 
announced publication of the 11th edition 
of its Twentieth Century Petroleum Sta- 
tistics. The petroleum reference book 
brings up to date figures on worldwide oil 
activity, production and consumption. 


ve 


New Officers Elected. The Dallas 
Passenger Club has recently elected new 
officers. They include President Fred W. 
Schickling of Rock Island Lines, First 
Vice President O. L. Adams of Katy Rail- 
road, Second Vice President Larry Wal- 
lace of Southern Pacific Railroad, and Sec- 
retary-Treasurer Elvin Appleby of Texas 











The West Begins at MESSINA’S 


GO WESTERN 
TO THE STATE FAIR 


* BOOTS 
WE MAIL YOUR PURCHASES 


DALLAS WESTERN HEADQUARTERS 


MESSINA BROS. : 


4335 LOVERS 


* CLOTHING 
* ACCESSORIES 


GIFTS AND NOVELTIES 





LANE LA-2812 








Where Vot Boasting, Wut one 


Whenever the occasion calls for the ultimate in FINE FOODS dis- 
cerning Dallasites choose CHATEAUBRIAND. 


CRetiabitend 


2515. McKINNEY — DALLAS 
for Reservations Dial PR-2732 


CHATEAUBRIAND atmosphere of gracious comfort is known and 
appreciated by people who enjoy the finest in foods. 


Dine with us and enjoy the outstanding foods prepared by famous 
chefs. 
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Postoffice Engineer Honored. The 
top industrial engineer of the regional 
postoffice department here, Willard Con- 
lon, has been made a Founding Member 
of the Southern Institute of Management 
with headquarters in Louisville, Ky. 


oe 


New Law Firm Formed. Two young 
Dallas attorneys, Costine A. Droby and 
Robert H. Stinson, have announced the 
formation of their own law firm. The new 
firm, operating under the name of Droby 
& Stinson, is located in the Wilson Build- 
ing. 








S erving Dallas 
and the 
Southwest 


with the best in metal 
products since 1904 


ve 
STOCK and WAGON TANKS 
FARM STORAGE TANKS 


+ 


Atlas-SLOYER 


MULTI-FLAVOR BEVERAGE 
COIN VENDORS 


and 


Atlas DRY ELECTRIC 
BEVERAGE COOLERS 


Custom 
Sheet Metal and Plate 


Fabricators 


ATLAS METAL WORKS 


BOUDE STOREY, SR., President 


818 Singleton Boulevard 
DALLAS, TEXAS 





























what if 


ONE-THIRD OF THEM 
STOPPED TURNING? 


They don’t have to stop turning. Just let a man stand 
there burdened down with worry over a hospital bill 
he doesn’t know how to pay —and what a lot of work 
can be ruined! 


_ We can’t dodge statistics — one out of three families 
will have someone in the hospital this year. A hospital 
bill can be a big bill—a big worry. Will that man’s 
mind be on his work —or on his worry? 





Yet this intangible debt can be taken out of your 
balance sheet completely — just turn it over to Blue 
Cross. More than 345 THOUSAND companies and 
their employee groups are already enrolled in Blue 
Cross. Blue Cross, for the hospital bill or the bulk of 
it; Blue Shield, to help pay the doctor. 


The biggest companies in the U. S., and the small 
ones. More than 47 MILLION, in all, enrolled in 
Blue Cross. Nearly a million in Texas 
alone. 


Wouldn’t this be worth looking into? 
There is a Blue Cross field representative in the nearest 
office below who will be glad to give you the complete 
story. Why not call him now? 


BLUE CROSS and BLUE, SHIELD 


of Texas 


ABILENE e AMARILLO e AUSTIN e BEAUMONT e CORPUS 
CHRISTI ¢ DALLAS e EL PASO e FORT WORTH e HOUSTON 
HARLINGEN e LUBBOCK e MIDLAND e SAN ANGELO 
SAN ANTONIO e TYLER e WACO e WICHITA FALLS 
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Brook Hollow District 
Announces New Plans 


Plans for the construction of four new 
buildings, the occupancy of three struc- 
tures by new firms and the opening of the 
combined Vick’s Brook Hollow Cafeteria 
and Industrialists Club have been an- 
nounced. 

The $250,000 combination club and 
cafeteria facility will be housed in a 10,000 
square foot all-masonry building on a 
landscaped tract of four acres. It will open 
November 4. 

Morris Cohen, president of the Morris 
Stores, has announced plans to build a 
40,000 square foot all-masonry office, 
warehouse and distribution building. 

Construction plans have also been an- 
nounced by Campion Sales Company, 
manufacturers agents for electronic prod- 
ucts, on a new office and warehouse build- 
ing of 7,500 to 8,500 square feet. 

A three-year-old firm, The Buddy 
Schoellkopf Products Company, plans to 
move into a new building at 8200 Sover 
eign Row. The firm manufactures leather 
gun cases and riding equipment. 

The J. F. Brown-E. F. Olds Plumbing 
and Heating Corporation will begin con- 
struction this fall on a building of about 
6,000 square foot on a two-acre site. 

8901 Sovereign Row is the new home of 
R. Howard Chamness, manufacturers’ 
agent for Wix Oil Filters. The building 
has 10,250 square feet and includes a 
railroad dock. 

Another new firm that has started oper- 
ations in Brook Hollow Industrial Dis- 
trict is the E. W. Tune Company, manu- 
facturers and distributors of peanut but- 
ter sandwiches, cheese crackers, cookies 
and peanuts. The company occupies a 
plant at 9200 Sovereign Row. 

A 10,000 square foot building at 8205 
Sovereign Row is now occupied by Acre 
Service, a firm specializing in factory and 
warranty heremtic repairs of room air- 
conditioning units and central air-condi- 
tioning systems. 

ot 


J. B. SHORES, director of employee 
and public relations at Texas and Pacific 
Railway Co., has been named Southwest- 
ern district representative to the board of 
directors of the Public Relations Society 
of America. 


a 


PAY POYNOR, an Odessa sales Tep- 
resentative for Great National Life Insur- 
ance Company, has been made an agency 


field assistant for Great National in 
Dallas. 
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@ TEMCO PRODUCTION LINES produce complex tita- 
nium-alloy assemblies for the McDonnell F-101. 


In less than ten years TEMCO 
has risen to major rank in the 
field of aircraft design and pro- 
duction. Yet it has retained a 
high degree of flexibility for an 
operation of its size. 


@ TEMCO’S FLEXIBILITY is not limitea 
to metals alone. In its Plastic Shop, 


TEMCO makes vital, light-weight 


Fiberglas parts for today's aircraft. In every department, from engi- 


neering to production, TEMCO 

has maintained the ability to 
— instantly to new demands, to meet new challenges in the 
swiftly changing pattern of the aircraft industry. 

Typical of such a challenge is TEMCO’S new contract to manu- 
facture complex parts for the F-100 Super Sabre from titanium- 
alloy, the new metal which requires so many new production 
techniques. The flexibility to meet such demands quickly, effi- 
ciently is an important factor in the business of preserving the 
peace by keeping America strong—the industry’s Number One job. 


DALLAS, TEXAS 





























Peggy 
Melton 


by Jim Stephenson 


F ROM the soles of his size 70 
boots to the crown of his 75-gallon hat, 
Tex is really just a big, genial greeter. 
He merely stands there at the edge of 
the Midway with his infectious 30-inch 
grin and booms an electronic welcome 
for the hundreds and hundreds of thou- 
sands of visitors to the fabulous State 
Fair of Texas. 

The 52-foot-tall, exaggerated cowboy 
gestures a “y’ all come in,” but there is 
about him the unmistakable slightly hot 
air of the Texas bragger. 

You’d think he made all the arrange- 
ments. 

He didn’t, though. 

Big Tex can be forgiven, of course. 
The State Fair of Texas is something very 
special, and he has a right to boast. 

So does Peggy Melton, but she’s more 
modest. 

Something sort of special herself, the 
5 foot 3 inch blonde Miss Melton is the 
great exposition’s assistant director of 
special events. As such, it’s she who has 
as much as anyone else to do with ar- 
ranging things — all the many little de- 
tails of them — for big Tex to brag about. 

And hers is a job that calls for a 

trigger-quick mind, because things get 
quite hectic during the Fair, and if the 
crisis at hand isn’t a big one, it’s a little 
one. Crises are continuous, while the 
show is on. But Peggy admits to no really 
bad moments. 
’ “It’s an unpredictable, ever-changing 
proposition,” says Miss Melton, who 
started with the Fair as a flunky in the 
publicity department eight years ago. She 
got her title and year ’round assignment 
starting in 1954. Her immediate boss is 
Joe Rucker, director of sales and special 
events. 

But Peggy wants it emphasized that she 
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PEGGY 


is only part of a smooth-working Fair 
team, that there’s nothing special about 
her job — except it’s so fascinating she 
wouldn’t trade with anybody. 

Peggy attended the University of 
Texas, then Southern Methodist Univer- 
sity. Then she was a stewardess for Amer- 
ican Airlines and for a time, legislative 
secretary to State Senator George Park- 
house. 

“Oh, I held the usual jobs,” she re- 
calls. But when she got her job at the 
Fair, that was it. “The bug bit me,” she 
confesses. There’s nothing “usual” about 
the Fair and Peggy says, “I think it has 
spoiled all of us out here for anything 
else.” 

Miss Melton is a top-notch coordina- 
tor, and there is a lot of co-ordinating to 
be done at Fair time — the calendar from 
Oct. 7 to Oct. 23 is packed this year with 
even more special days and special events. 
And Peggy must see to things like seating, 
lighting, microphones and adequate polic- 
ing. The day of this interview she had 
appointments to work out special days 
for the Texas State College for Women 
and the children from Buckner Orphans 
Home. 

“We have a sixth Cotton Bowl show 
this year,” said Peggy, who has been aptly 
described as a well-bred carny.” It’s Fiesta 
Mexicana, the night of Monday, Oct. 10.” 

Peggy explained that this new show — 
with fireworks — will be held in con- 





MELTON 


junction with a soccer game between the 
San Antonio Mexican All Stars and the 
Dallas Mexican All Stars. 

Television, radio and screen talent 
from Mexico will be on hand and Peggy 
promised it will be a right colorful night, 
appealing not only to Latin American visi- 
tors but also to you and me and anyone 
else who has longed for a trip to Mexico, 
or even studied Spanish in high school. 

And Peggy said the Cotton Bowl Musi- 
cal spectacle — with fireworks — will be 
even bigger than before, involving some 
5,000 participants. It’s set for the night 
of Oct. 11. 

From dealing with groups of this heft, 
Peggy may on a moment’s notice go to 
the other extreme, planning just as care- 
fully for as few as 25 persons. It’s a 
change of pace and calls for a sense of 
balance. 

Peggy’s new hobby—aside from tak- 
ing in the Fair —is waterskiing, which 
also calls for a sense of balance. “It’s fun,” 
she says. She skis on Lavon Lake, near 
the Laurence R. Melton family’s Red Top 
Farm, close by Culleoka, in Collin 
County. 

Peggy has an interest in the Melton 
farm, also, with some Aberdeen-Angus 
cattle of her own there. 

She’s interested, too, in the Red Cross 
Motor Corps. But she apologizes for hav- 
ing little time to drive — especially a 
this, the most exciting time of year. 
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Council Honors Past Presidents. 
The Producers’ Council, Inc., honored its 
17 past presidents at its first annual Presi- 
dents’ Banquet recently. The Council is 
composed of the Southwestern representa- 
tives and branches of national structural 
building materials manufacturers. 





In Dallas 


Serving The Finer 
Mexican and American 
Foods For 37 Years 





President's Secretary 


Rita Goodberlet has just accepted a po- 
sition as secretary to F. Kenneth Brasted, 
president of the new Dallas University. A 
native of Rochester, New York, Miss 
Goodberlet came to Dallas in 1950 and 
was on the staff of DALLAS Magazine 
for five years as secretary to Tom McHale, 
Advertising Manager. 























Bank Proposes Capital Increase. 
Stockholders of the First National Bank 
in Dallas will vote October 5 on a pro- 
posed $10,000,000 increase in the bank’s 
capital structure. The increase would give 
First National a capital structure of 
$50,000,000. 
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RESTAURANTS 


— dine ia the delightful atmosphere of old 
mexico... 


EI Fenix Downtown 
1608 McKinney — RA-0524 


El Fenix of Oak Cliff 
120 E. Colorado — WI-4050 


Banquet Rooms Available 
Seating 50-250 
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Many Happy Returns... 


Since 1945 we have aided hundreds of advertisers 


in bringing greater business to Greater Dallas. 


campaign . . 


TELEPHONE RI=41774 


‘=; aanahill 


oH DIRECT MAIL ADVERTISING 
= 1708 Patterson 


New Location — Ground Floor Burt Bldg. 







annahill direct your next mail 





. for many happy returns. 
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The Tall Tall Texan 

(Continued From Page 11) 

Jaycee Convention. It seems Tex was the 
biggest thing in Texas that was movable 
so they shipped him up there on a rail- 
road flat car. He was quite a sensation up 
north. 

Tex got a new hat in May of 1954 
when he was fitted for a five-foot, size 30 
fez to wear in the all-state Shriners’ pa- 
rade. Since all of Tex would have snapped 
every wire along the parade route, the 
Shriners took only the top 15 feet of him. 

















Everywhere he goes, Tex’s smiling face 
and generous proportions have become a T 
symbol of Texan hospitality and the art t! 
of doing big things on a gigantic scale. b 
That’s why Tex looks so much at home s 
on the fairgrounds. Naturally he’ll be on E 
hand again this year to help celebrate the P 
1955 edition of the State Fair of Texas, . 
now in its 70th wonderful. year. Kelly and Company Receive N-M Awards 

+ Miss Grace Kelly, world-famous movie actress and one of Neiman-Marcus' 

POLLARD SIMONS has been elected fashion awardees for 1955, is shown being greeted at Love Field by Stanley Marcus, 
president and chairman of the board of Neiman-Marcus president. Miss Kelly received her N-M Award for “‘her great per- 
United National Life Insurance Co. by sonal taste and discrimination in fashion.'’ Other 1955 awardees at the recent 
the firm’s stockholders and directors. A | Neiman-Marcus Fashion Exposition were Pierre Balmain, French couturier; Henry 
prominent Dallas businessman, Mr. Sim- Dreyfuss, industrial designer; Florence Eiseman, designer of children’s clothes; Sally 
ons has other interests in oil, mining and__ Kirkland, fashion reporter and associate editor of Life magazine, and Vera Maxwell, 
real estate. American clothes designer. 

THE CUSTOMERS IT KEEPS foremost 
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Red Arrow DE CALS, INC. 





134 COLE ST. 
F REIGHT LINES of TEXAS We are in business to serve YOU! 


Call us for your next decal order —ST-5534 
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Make the Katy 
Your Railroad 





service. Streamlined Texas Special daily 
between St. Louis and San Antonio— 
de luxe Bluebonnet daily between 
Kansas City and San Antonio. 


The gay carnival spirit of State Fair 
Time is captured on the cover of DALLAS 
this month by display artist Jack Heim- 
burger, owner of Southern Display Arts 
Studio. Jack teamed up with photographer 
Ed Miley and the dappled merry-go-round 
pony to produce the colorful cover art. 





“us for freight—tfast and dependable via 
US, the famous Katy Komet and other Katy 
yer- fast freights. From St. Louis and Kansas 
| City to principal Missouri, Kansas, 
om Oklahoma and Texas cities. Ask about 
inry Katy’s L.C.L. Freight merchandise 
ally service. 

ell, 





HEIMBURGER 


Left to right below are Doug Johnson, 
Nell Tunnell, Jane Cockrell and Donna 


De Lacy. Writer Roy Roddy is not shown. for industrial expansion—out- 

+ standing Katy-serviced industrial dis- 
i; ics tricts and sites. Ample Labor, Natural 
A pat on the back is in order, as usual, Resurces, Low Gist Power at your 
for artist Bud Biggs who turned out the service. Contact Katy Industrial De- 


~ 





State Fair public relations director Thad unusual illustrations for our Fair stories, partment, Dallas 2, Texas, without cost 
Ricks with his capable (and beautiful) and photographer Bill Davis for his heli- | or obligation. 











staff contributed the excellent Fair stories. copter shots of Dallas. THE KATY IN DALLAS 


Standout Katy-developed industrial 
locations include Air Lawn, Garland, 
Farmers Branch, Cedar Crest and simi- 
lar areas in greater Dallas. Newest home 
for Dallas industry is the Windsor-Katy 
Brook Hollow District, ideal in location, 
| beautiful in appearance, a complete range 
| of advantages second to none in U. S. 
| KANSAS CITY 


























( 
( 
( 
‘ 
‘ 
( 
( 
( 
( 
( 
( 
‘ 
( 
( 
‘ 
( 
( 
( 
‘ 
( 
( 
‘ 
( 
‘ 
( 
( 
‘ 
‘ 
‘ 
‘ 
( 
( 
‘ 
‘ 
( 
‘ 
( 
( 
‘ 
( 
( 
‘ 
( 
‘ 
‘ 
‘ 
( 
‘ 
‘ 
( 
( 
( 
‘ 
‘ 
( 
‘ 
‘ 
, 






RICKS & STAFF 


* 





SAN ANTONIO GaivEsTON 
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Dallas Future Site 
Of Postal Check Center 


All of the checks for the $120,000,000 
a year job of operating the postal system 
in Texas and Louisiana will be written in 
Dallas within six months, according to 
Regional Post Office Comptroller J. R. 
Martin. 

To do the job, the Post Office Depart- 
ment has rented a batch of automatic, 
punched-card operated accounting ma- 
chines. The computer punches a card 
which, when fed into another machine, 
writes the pay check. The machine writes 
checks for all other expenses of operating 
the postal system, too. 
* IRA DeJERNETT P. M. RUTHERFORD 





J. A. LILL has been appointed time ee ° 
equipment manager in the Dallas area New Advertising Club Officers 


for the International Business Machine 
Corporation. He will cover Ft. Worth 
and Waco as part of the Dallas territory. 


Ira E. DeJernett was elected president of the Advertising Club of Dallas recently 
at a meeting of the club’s board of directors. Other officers are John L. Briggs, vice 
president, and P. M. Rutherford, secretary-treasurer. Affiliated with the Dallas Ad- 

+ vertising League, the recently-organized Ad Club maintains club rooms on the lobby 

MERRILL F. HARTMAN has be-_ floor of the Adolphus Hotel. Directors of the club include: Don C. Anderson, John L. 

come associated with Goodbody and _ Briggs, J. Richard Brown, Robert J. Burke, Randall Davis, Ira E. DeJernett, Loflin 

Company in the Cotton Exchange Build- Harwood, T. L. Jaggars, Frank McGowan, Tom McHale, Frank Parker, W. A. Roberts, 

ing. Mr. Hartman has been in the securi- P. M. Rutherford, Bryan Snyder, Jr., W. E. Wagley, George Watts and J. C. 
ties business for 21 years. Zimmerman. 
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This year will see the 
biggest and finest State Fair 


in history. The welcome 





mat is out... and when you 
visit the Fair, the 

Republic National Bank 

has planned a special exhibit that 
youll find both interesting and 
entertaining! You'll find it in the 


air-conditioned Women’s Building 






...and we think you'll like it. 















Look us up... we'll 






be looking for you! 








MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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NATIONAL BANK of Dallas 







CAPITAL AND SURPLUS $60,000,000 * LARGEST IN THE SOUTH 


Financial Center of the Southwest 










DALLAS « SEPTEMBER, 1955 











ADVERTISERS 


AND THEIR ADVERTISING AGENCIES 


A & P STORES 75 
ACME BUILDING MAINTENANCE COMPANY...... 70 
ACERS COMPANY 91 
ADLETA SHOWCASE ne rnbvoncesebtetionanttabs 69 
Tracy-Locke Company, Inc. 
AMERICAN SAVINGS a LOAN ASSOCIATION ... 72 
ANNAHILL DIRECT MAIL ADVERTISING .. © 
ATLAS METAL WORKS 
Perry Advertising 
BETTER-BILT HOMES 
T. J. BETTES COMPANY 
Agency—McCann-Erickson, Inc., Advertising, 












Houston 
BINSWANGER & COMPANY ....00000.00..... cc cece 30 
Agency—McKee-Thompson & Associates, Inc., 
Advertising 
ae CROSS & BLUE SHIELD OF TEXAG.............. 94 


Agency—Couchman Advertising Agency 
BORDEN COMPANY 
Tracy-Locke Company, Inc. 
BOSTON SECURITIES COMPANY............... 
BROOKHOLLOW INDUSTRIAL * asa cea 
Rominger Advertising Compan 
nag WEAVER MACHINERY ” COMPANY aoa 40 


‘aylor-Norsworthy, Inc. 





CABELL" I Beet ccnetaaaninscselecterrassccorsesese 88 
Agency: James H. Susong, ated 

CANADA DRY GINGER ALE, INC...........0.0.0004 61 

CATLETT ENGINEERS, INC........... ss 

CHATEAUBRIAND o.oo... ceeeeeeee 





CLASSIFIED PARKING SYSTEM 
Agency—Elizabeth Forsling & Associates, 
Advertising 
CLOUD EMPLOYMENT i cvdccenivsendnon 37 
Agency—Eldred J. Robinson, Advertising 
er te COERVER COMPANY, INC.......0.....0.00 28 


Agency——H epworth Advertising Comp. 
COMMERCIAL PRINTING & LETTER “SERVICE. 00 
CONTINENTAL TRAILWAYS BUS SYSTEM .......... 3 
Agency——Lannan and Sanders Inc., Advertising 


DALLAS AIR CONDITIONING coeee INC. 70 
Agency—James H. Susong, Advertis: 
DALLAS ASSOCIATION OF INSURANCE AGENTS 24 
Agency—Ayres Compton Associates 
DALLAS FEDERAL SAVINGS & 
rom ASSOCIATION 
ency—Crook Advertising Agency 
DALLAS be, I es ja.4 and 105 
— POWER & LIGHT COMPANY. Rcnittaedixteg 107 
Agency—Rogers & Smith, Advertisi: 

DALLAS PRINTING SALESMAN’ Ss ASSOCIATION 69 
DALLAS RAILWAY & TERMINAL COMPANY........ 26 
Agency——-The McCarty Company of Texas, Inc. 

DALLAS TRANSFER & TERMINAL 





ee hey toate 7 a WOR En seen oe 47 
ncy—Marvin Winsett Advertising Agency 
pattas UNION "SECURITIES COMPANY.............. 78 
Crook Advertising Agency 
DAL-TEX AVIATION, INC.......00.......:...cccscrssesees 85 
Agency—Dowdell- Merril, Inc., ~s esa 
DAVIS HAT COMPAN | 
Crook Advertising + sg 
DECALS, SOO RAT ID «cinco sceccssccsescseccccsscsssceases 98 
JOHN DEERE PLOW COMPANY ....... Pas 
DELTA STEEL BUILDINGS COMPANY.. oe 
DICTAPHONE arp orate gl begat 38 


DOBSON CANTEEN SERVICE, INC...................... 60 
Rominger Advertising Agency 


Ee NIN Soneivacaccavscncscestosuaccdssassbusioysabes 42 
Dowdell-Merrill, Inc., Advertising 
H. W. DUNHAM & ASSOCIATE.. 67 





EL FENIX RESTAURANT........... 97 
FORD MOTOR COMPANY 
J. Walter Thompson Company, Detroit 


Agency—. 
ELECTROTYPE SERVICE CORPORATION ............. 73 
ELLIS-SMITH & COMPANY...0000...o occ cceteeteeees 76 


Agency—Ayres Compton Associates 


EMMETT’S RESTAURANT ...... ..........c:cc0c-ecccccceees 42 

EMPLOYMENT BOARD OF DALIAS. ....................... 35 
Agency—Dicklow Advertising Agency 

FIRST NATIONAL BANK IN DALLAS ................... 6 


Agency——Rogers & Smith, Advertising 


IN THIS 


FORREST & COTTON, gett ENGINEERS - 
FORT WORTH & DENVER RAILWA 
Agency—McBride Advertising rrodlig 


Fort Worth 
PN III distin chia so aites chk rvcesahbabspnimancacecbobses 67 
Agency—W arner & Todd, Inc., 
Advertising, St. Louis 


PR essence seit sos aecgsesesis vntabe sannnsceisaessniioue 89 
Tracy-Locke, Inc., Advertising 
I cfc cheek eds ob see lnciunenendaciassaccnsponevsises 62 


Agency—A. §. Black & Company, Inc., Houston 
GOLDTHWAITE’S TEXAS TORO COMPANY........ 64 
GREAT WEST LIFE ASSURANCE COMPANY ..... 61 

Agency——MacLaren Advertising Company, Ltd., 

Winnipeg, Manitoba, Canada 


GREYHOUND LINES, SOUTHWESTERN................ 56 
Agency——Beaumont & Hohman, Advertising 

GULF OIL CORPORATION... 79 

SRE SID “csiccrceseresescnesssesnvonacsnsessesssneces 76 


Tracy-Locke, Inc. Advertising 
FELIX HARRIS & COMPANY, INSURANCE ......... 82 
James H. Susong Advertising Agency 
SRT TERTE MPD TOUEDD . crecceccoccsssscosveseeccoseseveseresene 92 
HINTON & LOCKE, INC * 
HUDSON & HUDSON, REALTORS ase 
Bay ann see: PROPERTIES CORPORATION ......... 70 
ncy—John Peyton Dewey 
INDUSTRIAL TOWEL & UNIFORM SERVICE........ 65 
J. Neal Ferguson & Associates, Advertising 





SF a. re 33 
KLIMIST STORE FIXTURE 
MANUFACTURING COMPANY ......00000000.. 70 


LANDAUER & SHAFTER, 
CONSULTING ENGINEERS 
J. W. LINDSLEY & — RE:.LTORS .. 
LITLE BIT OF SWEDEN ...... .......:......... 
LONE STAR CADILLAC COMPANY... 
Rominger Advertising Agency 
LONGHORN CONST UCTION. * gemmentae 48 
McCORMICK STEEL’COMPANY . 104 
Agency—The Cladsel encndl Adv yertising, 





Houston 

SAM ROSS McELREATH, ELECTROTYPING ....... 38 

McMATH AXILROD CORPORATION ........00.0.000.... 3 
Agency—Van Roberts, Advertising 


MANUFACTURERS INTERCHANGE .......0000.00.00., 69 
Agency——Hanson Advertising Company 

MARIO’S RESTAURANT. ................0....ccccccsccsrsesseee 89 

sie ENGINEERING COMPANY ............... 72 


Agency——The McCarty Company “4 Texas, Inc. 
MELETIO DISTRIBUTING COMPAN 
MERCANTILE NATIONAL BANK AT aan baayenes 108 

Agency—Ratcliffe Advertising Agency 


I UND oss snsccy sonsene< scenes csoscansseboassrs 93 
METROPOLITAN SAVINGS & LOAN 
Pe ccs tats rhasts toasatatessaivisbses creconcens 67 


Agency—Auld Advertising Agency 
I I ccna adistaocpecercbianaenssscnnnicecas 69 
HENRY S. MILLER COMPANY................ 
MIDDLETON, INC., OUTDOOR ADVERTISING.... 29 
Agency—Ratcliffe Advertising Agency 


MIGHTY LITE COMPANY..... Babiana ase peinarsrsoxesty 60 
MILAM & ROPER, ASSOCIATE DESIGNERS ......... 87 
VANCE K. MILLER COMPANY.......0...0.....-0.c0000 68 
M-K-T RAILROAD SYSTEM ...0000......c:ccccceeeeseeteeee 99 


Agency——W inius-Brandon Company, St. Louis 
MI-T-FINE FOOD COMPANY .......00.......0c::cceeeee 
infor: iascegespemrcosccceseasets é 

Agency—lIra E. DeJernett Advertising Agency 
apr ne MURCHISON 

ncy-——E. G. Shumard, Advertising 
MURRAY INVESTMENT COMPANY. ..........cc.c00..00-- 81 

Agency——McMains Advertising Agency, Inc. 
NATIONAL VAN LINES 

Agency—R. B. Moreland & Co., Advertising 
NED'S GRILL & OYSTER BAR... cece 25 
NORRIS DAIRY PRODUCTS 
OAK CLIFF BAKING COMPANY, 

HOLSUM SUNBEAM BREAD... ee py ae 

Agency—A ddington-Krutilek Advertising Agency 





ISSUE 


F. S. OLDT COMPANY, 
GENERAL CONTRACTORS 
Agency—R. B. Moreland & Co., Advertising 

OLDHAM LUMBER COMPANY 

PADGETT eet & LITHOGRAPHING 
COMPA 

PRESBYTERIAN — STORE... 

REMINGTON RA 
ancy—Lislord Advertising Agency, 

ew York C 
reruBtic NATIONAL BANK OF DALLAG............ 
Agency—Glenn Advertising, Inc. 

cat ol ce . SORE RE reer, 

she LAKES COUNTRY CLUB.......0..0000 

gency—Dean Lem Associates, Advertising 

Rock UD ID ux pierssen Coasnceecesidipniseesavecenestenesc 
Agency——The Caples Company, Advertising, 


Chicago 
SR I TE ON on ssbvviiccenticnnoresnssaxecnuttcosestalincs 
Taylor-Norsworthy, I 
RUSSELL & RUSSELL, GiFTs ihcsicmates eet eibecbesuplbanehebse 
RUTHERFORD BUSINESS ng Re 
Agency——The McCarty Company of Texas, Inc., 
SACKS EMPLOYERS SERVICE ae 
SANDS ELECTRIC COMPANY... 
SANTE FE RAILWAY 
“i Burnett Co., Inc., Advertising, 


Chic. 
LLOYD SILBERBURGER, INSURANCE 
SOUTHERN TRUST & MORTGAGE COMPANY...... 
SOUTHLAND LIFE INSURANCE COMPANY.......... 
Ira E. DeJernett Advertising Agency 
SOUTHWESTERN BLUEPRINT COMPANY 
SOUTHWESTERN ADVERTISING & MARKETING 
SOUTHWESTERN LIFE INSURANCE COMPANY.... 
Crook Advertising Agency 
SPARKMAN-BRAND, INC. 
J. D. (Doc) Williams, Advertising 
SPORTSMAN'S PARADISE 
a FAIR rar Sa ESR REESE, 
ncy—W. W. Sherrill \ aaaiaad Advertising 
stewart OFFICE SUPPLY 
gency——-Grant Advertising, Inc. 
STROMBERG. CARLSON 
Agency—Charles L. Rumrill & Co. vp Aen, 
Advertising, Rochester, N. Y. 
SUGGS OFFICE SUPPLY COMPANY.................... 
SUN OIL COMPANY ..... 
Agency—Ruthrauff & Ryan, Inc., Avertising 
New York City 
SYLVESTER"S DISPENSING OPTICIANS ............. 
W. A. TAYLOE COMPANY 
Agency——Hepworth Advertising Company 
TENSION ENVELOPE CORPORATION.................. 
Agency—R. J. Potts, Calkins & Holden, Inc., 
Kansas City, Missouri 
TEMCO AIRCRAFT CORPORATION ...............::000005 
Agency—McCann-Erickson, Inc., Advertising, 
Houston 
TEXAS BANK & TRUST COMPANY OF DALLAS 
Agency—Ruthrauff & Ryan, Inc., Advertising 
TEXAS BITULITHIC COMPANY. .............ccccccceeeees 
Agency——R. J. Burke Advertising, Inc. 
TEXAS DELIVERY WAREHOUSE ....................0006 
James H. Susong, Advertising 
TEXAS DISTRIBUTORS, INC... ccccceseeesereee 
DeLoach Advertising Agency 
TEXAS EMPLOYER'S INSURANCE 
ASSOCIATION 
Ira E. DeJernett Advertising Agency 
TEXAS MEAT & PROVISION COMPANY.............. 
Agency——Pappy Younger, Advertising 
TEXAS OFFICE FURNITURE COMPANY................ 
Agency——The McCarty Company of Texas, Inc., 
TEXAS REFRIGERATION & ENGINEERING 
COMPANY .... 
THOMAS OPTICAL COMPANY.....000.......cccceeeeeee 
Dicklow Advertising Agency 
VINSON STEEL & ALUMINUM 000... 
POPUL, 06, WHIRTINS cece cnscasterssttsnovnpsssinartetoonett 
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Men Who Have Arrived... 


AS WELL AS MEN WHO ARE GETTING AHEAD IN BUSINESS — 


Read DALLAS 


ASK YOUR AGENCY OR CALL TOM McHALE AT PR-8451 
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Mr. Carlton Lawler, 
President of 
DUNTON’S CAFETERIA, 
Writes That He Likes 
The Efficiency and 
Dependability of 
GENERAL ELECTRIC 

Air Conditioning 


“...Trouble-Free G-E 
Performance Makes 
Our Engineering Job 
Much Easier,” 

he says. 





Public places where people congregate — like Dunton's Cafeteria 
— need air conditioning that can do big jobs. That’s why General G Fr N & R A L 3 LE CT R | C 


Electric air conditioning is the most popular choice for offices, stores, 


factories, churches, etc. Recent installations by Texas Distributors’ y Z Lotecbelord , 
Commercial and Industrial Contracting Department include G-E air CAad “4 


conditioning in buildings up to 20 stories high. G-E air conditioning DISTRIBUTORS AND ENGINEERS 
is designed for any size job — large or small. For your air condi- 3914 LIVE OAK TE-2194 
tioning needs — call Texas Distributors NOW for estimates. DALLAS, TEXAS 





G.E. HAS THE ANSWER TO AIR CONDITIONING PROBLEMS IN ANY OFFICE, STORE, OR FACTORY 


DALLAS SEPTEMBER, 1955 
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—— Bi 
-==— Over eleven hundred years ago in Lahasa, south- 
ern Tibet, religiously inspired workers dragged 
tons of mud and stone from the Kyi Chu River 
—a half a mile on the ground! Then, 11,800 feet | 
ie straight up, they raised the material to the top of 
~ —.— the mountain! Their labor of love was construct- 
ing the Potala, Palace of the Gods. Its gilded roof [> 
gleams a beacon throughout the Himalayas, yet JU 
few white men have ever been there. 


We wonder at these magnificent marvels—what feo! Es 
mere men, with their bare hands and persever- 
ance, can create with crude implements. Then 
gt =a we think of the lightning fast delivery service 

-“=—~—-*% --- == — —McCormick Steel Company offers today. & 
/ i “>” = doesn’t extend all the way to Tibet, but if it did, 
; site . the people of Lahasa would have had their palace 
- completed in half the time it took Hollywood 

to build the Shangri-la set. 





Your job probably isn’t 11,800 feet straight up. 
But whatever the job, McCormick can supply it 
faster from your selection of a complete stock of 
sizes and shapes in both carbon and alloy steel. 
For delivery speed measured in minutes 
hours, call McCormick today! 
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Gi life Insurance Service 





iT 


Padgitt Bros. 


Company 
leather Goods— 
Wholesale and Retail 


Huey & Philp 
Company 
Wholesale 


p National Bank 


of Commerce 
Banking 


| | The Dorsey 
D4 Company 
Printers — Lithographers 


Stalidners — Office Furniture 


7 Buell & Company 


Building Material 
Distributors 


Austin Brothers 
Steel Co. 


| for Structures of Every Kind 


Of) J. W. Lindsley 
& Company 


Real Estate and Insurance 


The Egan 
Company 
inting, Lithographing, and 
Embossed Labels 


| i Fleming & 
Sons, Inc. 


“Mgnutoctur ‘ers — Paper 
“and Paper Products 


| Briggs-Weaver 
Machinery Co. 


Industrial Machinery 
and Supplies 


| 
| The Praetorians 


* 


4 


ee 


HE quiet tempo of Dallas life at the turn of the century is reflected in the 

above photograph of the Dallas City Hall. The horse and buggy was the 
key factor in Dallas private transportation of a half-century ago — and this im- 
posing structure on the present site of the Adolphus Hotel was flanked across 
the street by the old Oriental Hotel. The gas lit corner of that era bears little 
resemblance to the Commerce and Akard of today with its “scramble” traffic 
lights. Down Commerce Street a few blocks the pioneer firm of Padgitt Brothers 
was at that time one of the largest distributors of buggies and buckboards in the 
nation. Founded in 1869 by Jesse D. Padgitt, one of Dallas’ early terminal mer- 
chants, Padgitt Brothers was first located on Court House Square. The Padgitt 
firm grew with Dallas and in the heyday of the horse, Dallas was the largest 
center of harness and saddlery production in the nation. Padgitt Brothers then 
occupied a leading part in furnishing equipment for horse-drawn transport. 
Today, in its eighty-sixth year in Dallas, the Padgitt Brothers location is in the 
midst of its bustling wholesale district. Padgitt Brothers luggage and leather 
goods are still the standard of quality in the Southwest and the third generation 
of Padgitts directs the destiny of the firm. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 
in the Dallas Southwest. 






































Se Caleer Cotton Gin Division 1807" 
Boston. Gear Works 
Cullum & 


190 Boren 


Red Fox Athletic Unitorme~ 
Wholesale and Retail Sporting Greds 
} 
N 
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| Qi) Hunter-Hayes 
Elevator Co. 
Passenger, Freight and figme 





Elevators 





WO tole 


Writing Fire, Tornado, Allied Lines 
Inland Marine, and Automobile 







Insurance 
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199 Rubenstein \&- 
Sons, Int,_/ 
Gulf Princess, Ready To Fry 
Breaded Shrimp 
Lady Rita Shelled Pecans 
4 wl 
| Q Moser Co. ~ “> 
Realtors 


Industrial and Commercial 


leases and Sales Y 
91D sutchonse 
Barbecued Meats 
191) steal 
| 9] et Company 

Stationers — Office Outfitters - 


Manufacturing 
Wholesalers 
a) 


19] Texas Em 
Insurance 
Workmen's peste. 

Insurance 








106 











New Fairlane Victoria with the = 
new 202-h.p. Thunderbird Y-8 engine . 


Its the new 56 FORD 


America’s fine car...at half the fine car price 


... with new Lifeguard design ... new Thunderbird styling ... new Thunderbird Y-8 power 


With all-its exciting beauty and power news 
for 1956, Ford announces the biggest safety 
news in car history. It’s Lifeguard design— 
the first comprehensive contribution to driver 
and passenger safety in accidents. 


Two years ago, Ford set out to determine 
the causes of accident injuries . . . so a safer 
car could be built. It was found that over 
half the serious injuries came from occupants 
being thrown against the steering post, 
against hard interior surfaces, or from the 
car. To guard you, Ford developed Lifeguard 
design—a family of safety features described 
at the right. 


To give your safer new Ford the goingest 
GO on the road, Ford offers the new 202-h.p. 
Thunderbird Y-8 engine in Fordomatic Fair- 
lanes and Station Wagons — the mighty 
176-h.p. Y-8 in Fordomatic Customline and 
Mainline models—and the 137-h.p. Six in 
all models. 


But this is only part of the Ford story.When 
you’ve seen its brilliant new Thunderbird 
styling . . . noted its colorful new interiors and 
careful workmanship . . . you’ll know that Ford 
is truly the fine car at half the fine car price. 





















Lifeguard design . . . a Ford first for safety 
first includes new Lifeguard steering wheel with 
deep-center construction to act as a cushion in 


event of accident . . . Lifeguard double-grip 
door locks designed to give extra protection from 
doors opening under shock ... optional Lifeguard 
padding for instrument panel, and sun visors 
made of similar impact-absorbing material, to help 
lessen injuries from impact . . . optional Lifeguard 
seat belts, firmly anchored to the reinforced steel 
floor, to help keep occupants securely in their 
seats. And you get all these Lifeguard features 
only in Ford. 
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ALL UNDER ONE ROOF 








A-DBaAamrm “>: 


For living room... dining room.. kitchen .. your entire 





home... see the finest in all the modern electric appliances that 
make living easier ..and better. 


This great display of electric appliances is made possible 
by the electric appliance distributors of Dallas. Don’t miss it.. 
it’s an exciting “Parade of Electric Living!” 









Meet your friends at the 


ELECTRIC BUILDING 


= See the Show 


DALLAS POWER & LIGHT COMPANY 








iz 











—— CONVENIENCE 


... But convenience means so many things to different 
types of business. Freedom from parking or worries 
about weather ... savings in time and manpower by driving 


up to the teller’s window . .. and the ease of 


“coming as you are” when you make bank deposits from your car. 


These are but a few of the reasons why more and more 
business firms are making daily use of our 


Drive-in-Deposit windows. Drive in on Commerce... out on Main. 


iii 
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RCANTILE NATIONAL BANK 


DALLAS, TEXAS 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 





